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Trends in Service Station Construction 


Another in © series of articles on Planning for Profit 
this week tells what various segments of oil marketing 
management are doing to lower costs of constructing 
service stations. NPN survey indicates tendency of 
marketers to take over more and more of the actual 


construction work. In a period of experimentation in 


Warns of Danger in 


Major oil company marketing man declares that ten- 
dency toward group bargaining on jobber margins and 
campaigns for fair trade laws constitute a threat to 
Independent oil marketers as well as the oil industry 
generally. He stresses four points: 1—there is no long 
run security in artificial price supports; 2—security for 


method of building rather than in design, Independent 
marketers show more activity in actually constructing 
and designing their stations in an effort to reduce 
costs. For a recount of some new ideas on station con- 
struction and a description of the increasing tendency 


to sub-contract various building functions, see p. 29. 


Fair Trade Laws 


marketers lies in keeping their prices at levels deter- 
mined by competition; 3—advocates of artificial supports 
for margins and prices are like boxers who want no op- 
position; 4—big business and little business are indispens- 
able to each other. Partial text of paper delivered 
before Ohio Petroleum Marketers Assn. begins on p. 34. 


California Standard Adds 500,000 Bbls. Fuel Oil Storage 


Standard Oil of California is 
completing construction of more 
than $1 million in new heating 


and Diesel oil storage tanks at 
Point Wells, near Seattle, Wash. 
Scheduled for completion this 
month, project consists of six 
tanks with capacity of about 


300,000 bbls. 


New tankage 
see photo at right) is set in a 
arge clearing on wooded hill- 
de above Point Wells plant. 
anks are to be painted green to 
lend with surroundings. One 
ink—said to be the largest such 
‘eel storage tank on the Pacific 
oast, is 48 ft. high and 150 ft. 


diameter. 








My Boss says as long as 
my ticker is good | gotta 
work, but | don't belong in 
this classy neighborhood. 


Folks shy away from me 
for | don't look so good. 
I've got “BUMPERITUS.” 
That high test gas we're 
serving needs a brighter 
package, Boss Man. 











You can say that again, 
bud. We're has-beens. 
Those new shorties get the 
business today. 








as your gasoline ? 


I’m five foot of precision mecha- 
nism full of glamour and fighting to 
go where competition is keen. I 
breathe confidence and dependabil- 
ity. I’m a beacon: on the island, 
and I’ve got a reach that comes in 
handy at a busy station. What’s my 
It’s ERIE 748-10. 


for a million gallons of anybody’s 


name. I’m good 


gas. So, Boss Man, put me to work 


ERIE METER SYSTEMS, INC. 





I've outgrown the bright 
lights. I'd make a good 
pal where folks just drop 
in occasionally. 


Is your Package as modern 





Main Office and Plant, Erie, Pa., U.S. A. 








It can’t be measured... 
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It can’t be weighed... | I | but 








26 is the most 
important ingredient in 
“Ethyl” antiknock compound 





Even though E 26 defies actual measurement, its importance 
to the petroleum industry is demonstrated daily. For example, 
to the more than 225 refiners now using “Ethyl” antiknock 
compound, E 26 stands for Ethyl’s 


... twenty-six years of experience in making on-time deliveries 
of antiknock compound. 

. twenty-six years of safety work—assisting in the design and 
safe operation and maintenance of mixing plants. 
twenty-six years of research aimed at giving refiners an 
antiknock compound which will enable them to raise the 


antiknock quality of their gasoline at the lowest.possible cost. 


twenty-six years of working with the petroleum and auto- 





motive industries to get more usable power from every 
gallon of gasoline refined. 
We believe that E 26 carries more weight and looms larger than 


any other ingredient in “Ethyl” antiknock compound. 


ETHYL CORPORATION 
Chrysler Building, New York 17, N.Y. amie 


ama i 
A CORPORATION 


ducts sold under the “Ethyl!” trade-mark—Antiknock Compounds . . . Salt Cake . . . Ethylene Dichloride . Sodium Metallic . . . Chiorine (liquid) . . . Ol! Soluble Dye 
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Why not everything in piping 
from one complete line? ... CRANE 


It’s the way to save time, trouble and cost on all piping 
work. Everything from Crane—valves, fittings, acces- 
sories and pipe—covers all piping needs for any bulk 
plant, service station, land or water terminal. One 
catalog offers the world’s most complete selection. One | ( 
order brings everything you need. a 


Complete selection is not the only advantage of 
standardizing on Crane. Making Crane your One Nat 
Source of Supply helps to simplify all piping pro- tem 
cedures, from design to erection to maintenance. When 
Crane has Sole Responsibility for piping delivered to 








the job, it helps you to get better installations, without Mid 

LOADING RACK PUMP with Crane Clamp gate valves needless delays. “a 
tha valves, for easier inspection and greater The High Quality of every item from Crane—in steel, New 
ely. 7 R 


iron, brass, or alloy materials—assures efficient, de- 


pendable operation in every installation. For Crane : Tr 
Quality stands unsurpassed for more than 90 years. FF 


Crane Co., 836 S. Michigan Ave., Chicago 5, IIl. 
Branches and Wholesalers Serving All Industrial Areas 
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M FOR TANK CAR TERMINALS Crane offer,‘ 
wy a complete choice of piping equipmen ; 
including quick-opening valves, swine"; 
joints, pipe, and accessories in all sie@ Am 
and materials. , 
Ind. 
MAIN PUMPHOUSE MANIFOLD at gasoline Am 
terminal, showing Crane iron and brass 
gate valves, flanged and screwed fittings. Nat 
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ESTABLISHED 1909 


IN DUSTER? 


PLANNING FOR PROFIT—Oi! marketing management is expt 
menting with many ideas which may lead to lower service statior 
building costs. Oil men are taking over more and the 
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: APRIL 
of 
ne (f) National Dixie Distributors, Inc., meeting, 
7 \dolphus Hotel, Dallas, Texas, April 15-16. 
O- ) Tennessee Liquefied Petroleum Gas Dealers 
5 Assn., Andrew Jackson Hotel, Nashville, 
PN Tenn., April 18-19 
>) Mid-Continent Oil and Gas Assn. (annual 
to § federal-tax forum), Roosevelt Hotel, New 
t Orleans, La., April 18-19 
ut Midwest Power Conference, Sherman Hotel, 
q Chicago, lll., April 18-20 
> Eastern Petroleum Credit Managers’ Assn., 
: meeting, Statler Hotel, Buffalo, N. Y., April 
19-21 
el, — New Jersey Oil Trade Assn., Spring Frolic, 
) Fs Robert Treat Hotel, Newark, N. J., April 
c- } 21 
Natural Gasoline Assn., of America, meeting, 
ne ® Texas Hotel, Fort Worth, April 20-22 
> oil Industry Information Committee of New 
rs. England, Hotel Somerset Boston, Mass 
April 26 


Petroleum Industry Electrical Assn.-Petroleum 


Flectrical Supply Assn., annual convention 
Mayo Hotel, Tulsa, Okla April 26-28 
} National Petroleum Council, Washington, D.C 
April 27 
American Petroleum Institute, Executive Com- 
mittee, Carlton Hotel, 6:45 p.m Washing- 
ton, D. C., April 27 

American Petroleum Institute, Division § of 
Production, Eastern District meeting, Wil- 
Penn Hotel, Pittsburgh, Pa April 27- 


iam 
1G 


Society of Automotive Engineers, Engineering 


Societies Bldg New York, N April 28 
New Jersey Fuel Oil Distributors Assn., meet- 
ng. Hotel Berkeley-Carteret Asbury Park 
N. J April 28-29 
MAY 
Controllers Institute of America, Midwestern 
Spring Conference, Cleveland Hotel, Cleve- 
i Ohio, May 1-3 
Pennsylvania Petroleum Assn., convention 


Bedford Springs Hotel, Bedford, Pa., May 


Independent Oil Men’s Assn. of New England, 


( ey Plaza, Boston, Mass May 3-4 
Independent Petroleum Assn. of America, 
toosevelt Hotel, New Orleans, La., May 2-4 


North Carolina Oil Jobbers Assn., Spring meet- 
Highland Pines Inn, Southern Pines 


Carolina, May 6 & 7 





\merican Petroleum Institute, Marketing Di- 
n, Jefferson Hotel, St. Louis, Mo., May 
Liquefied Petroleum Gas Assn., meeting and 


e offer 


show Palmer House, Chicago, Ill 


pment M -1 
pare Interstate Oil Compact Commission, Roosevelt 
, te t Jacksonville, Florida, May 9-11 
Ll] size American Petroleum Institute, University of 
iri Agricultural Development Commit- 
5 € Columbia, Mo., May 10-12 
| ‘indiana Independent Petroleum Assn., French 
Springs Hotel, French Lick, Indiana, 
9 ng Outing) May 12-13 
American Petroleum Institute, Div. of Produc- 
t Pacific Coast District, Biltmore Hotel 
ngeles, Calif., May 12-13 
National Fire Protection Assn., Fairmont Ho- 
te San Francisco, Calif May 16-19 
Oil Hieat Institute of America, annual meeting 
I National Oil Heat Exposition, Mechan- 
fall, Boston, Mass May 16-20 
American Petroleum Credit Assn., annual 
I ng. Atlantic City, New Jersey, May 17. 
\irgi'ia Oi Men’s Assn. and Petroleum Job- 
be Assn., John Marshal! Hotel, Richmond 
V May 19-20 
Empi State Petroleum Assn. Ine., Mark 
T Hotel, Elmira, New York, May 22-24 
\meran Petroleum Institute, Lubrication 
Cor m., Div. of Marketing, The Broadmoor 
ve. ido Springs, Colo., May 22-24 
Natio: ul Oil Jobbers Council, Mark Twain Ho- 





mira, N. Y¥., May 25-26 
i! Tank Truck Carriers, Inc., The Cos- 
tan Hotel, Denver, Colo., May 30, 31 
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EVERY DAY YOUR — 


fe) 
TANK TRAILER MIGHT BE ouT 


E! 
SERVICE BECAUSE OF LEAKAG 


INVESTIGATE 
iguata FACTS! 


Guaranteed Leakproof! 


Guaranteed Constant 
Operation! 


Guaranteed Money- 
Saving, Time-Saving. Mr. Sid Kramer, Fleet 


jae Superintendent, Midwest 
Dependability! Transfer Co., Chicago, 


says... 


TRAILMOBILE co, 


Cincinnati 9, Ohio . Berkeley 2, California 








NATIONAL PETROLEUM NWS 





Never before a guarantee like this in transport trailer history! 
Mile after leakproof mile piled up by Trailmobile Tank 
Trailers all over the nation...and now a $50-a-day guarantee 
that you will experience similar money-saving, time-saving 
results! This one-year guarantee is the ultimate evidence that 
Trailmobile’s leakproof dependability will help you cut oil- 
haul costs to the bone, adhere to rigid schedules, bring new 
economy and efficiency to your operation! Learn the amaz- 
ing possibilities now! 








"Good trailers just don't leak. 
Leaks are caused by road 
shocks and stress. We've rolled 

up millions of miles of non- 
an QEMNEER, eaEryNG THE TRAILMOBILE COMPANY 
millions of gallons of petroleum ape ss . 
products... with 31st & Robertson Ave., Cincinnati 9, Ohio 
TRAILMOBILE ; ; : 
TANK TRAILERS!" I am interested in Trailmobile Guaranteed Tank Trailers. Please 


z send me complete descriptive information. 








NAME 





for Complete 


Descriptive oe Ey BUSINESS ADDRESS 
jormation on , 
railmobile CITY 


nk Trailers 











MY POSITION 





“err br TiTtirLirirtrtrteLoLiTLiriertletLieL eLetters 
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Hewitt Oil Suction and Discharge Hose is faster- 
flowing, safer, more dependable. This smooth-bore 
hose is 10% lighter in weight than rough-bore 
hose and is far easier to handle. Its smooth, oil- 
resistant inner tube resists deteriorating effects 


y me 
lf as 
hig 

f- 


A ¥; . Pra 0, 
f y , ; | P. — yy 


At the derrick Hewitt Rotary. Drilling Hose 


cuts your operating costs. 
That’s because it brings you the strength of steel 
and the flexibility of rubber. It is specially built 
for today’s higher ae pressures. It is tough 
enough to resist scouring drilling muds .. . yet it’s 
flexible enough to stand constant bending. 


of petroleum products and minimizes frictional 
drag. High-tensile wire reinforcement, imbedded 
in rubber, prevents expansion under pressure or 
collapse under suction. Special Hewitt curing 
process will not allow the tube to break loose. 





At the refinery Hewitt Tank Car Hose 
. speeds your. bulk movement 
roducts. Its all-synthetic, oil-re- 
sistant tube and cover make it ideal to use where 
the inside and outside of your hose are in contact 
with gasoline or oil. Its smooth-bore tube assures 
you fast flow under pressure or suction. 


of petroleum 
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yieed dependable hose ... 


they rely on Hewitt Hose engineered 


to meet their specialized needs 


Whatever the job may be, 
you can always depend on 
Hewitt Hose to give you the 
utmost in performance. 


You see, the complete line of 
special-purpose Hewitt Hose 
is engineered and manufactured 
to meet your exact needs. 


Your investment in Hewitt 
Hose is safeguarded by the 
constant practice of: 


Continuous research. It is no 
mere chance that Hewitt has 
brought you so many “‘firsts”’ 


in hose design and construc- 
tion. It is the result of long 
and constant research by ex- 
pert Hewitt technical men. 


Careful testing. Hewitt engi- 
neers are always giving Hewitt 
Hose exhaustive tests to make 
sure that it measures up to 
your every need. 


Field service. Trained engineers 
in the field help you select the 
right Hewitt Hose for your 
particular job. These men 
keep Hewitt informed of your 
changing needs, too. 





HEWITT OFFERS THE OIL INDUSTRY A 
COMPLETE LINE OF SPECIAL HOSES 





For drilling: 
Rotary Drilling Hose 
Flexible Vibration Hose 
Mud Pump Suction Hose 








For refining: 


Oil Suction and Discharge Hose 
Sea Loading Hose 

Barge Loading Hose 

Fire Hose 

Flue Cleaning Hose 

Steam Hose 








For distributing: 
Tank Car Hose 
Tank Truck Hose 
Fuel Oil and Distillate Hose 


Gasoline Pump Hose 





Also Propane-Butane Hose for all types of service 


HEWITT HOSE for the OIL INDUSTRY 


HEWITT-ROBINS 


HEWITT RUBBER DIVISION, BUFFALO 5, 


at Ro 


7 


N. Y. 


INCORPORATED 


: 

At the truck Hewitt Fuel Oil and Distillate Hose 

saves you time and trouble 
in delivering fuel oil or gasoline under pressure. 
Its carcass is especially compounded for that type 
of service. And its cover resists abrasion, weather- 
ing, and the rotting action of oil and gasoline. This 
hose is light and flexible for easy handling, too. 


At the pump Hewitt Gasoline Pump Hose 

resists the destructive effects of 
gasoline . . . will not discolor your fuel. Has a 
smooth bore for speedy flow of fuel. Stays flexible 
even in coldest weather. Multiple plies of extra 
strong braided cord . . . bonded with synthetic 
rubber . . . resist crushing, pulling or expansion. 








keeps its products pure | 


NDOPOL Polybutenes produced by Standard Oil Company (Indiana), and 
| marketed by their subsidiary, the Indoil Chemical Company, are made for such 
exacting uses that it is imperative that they be kept absolutely free from impuri- 
ties. So Standard of Indiana plays safe — takes no chances with seepage, dust 
or tampering — by equipping every drum with Tri-Sure Closures*. 

For over 10 years, Standard Oil Company (Indiana) has given its fine line 
of chemical and petroleum products the protection of Tri-Sure Closures — to 
maintain the purity of its products from the plant to the purchaser. And, like 
other leading shippers, they rely on Tri-Sure protection because the Tri-Sure 
FLANGE is an integral part of the drum, as strong as the drum itself... the 
Tri-Sure PLUG screws securely into the flange to effect a tight closing .. . the 
Tri-Sure heavy-gauge SEAL, with cork gasket, provides a leakage-proof covering 
which cannot be removed unless it is deliberately destroyed. 


TURBINE OILS 
TRANSFORMER OILS 
MOTOR OILS 


INDOPOLS}{ 


FINS-CHEMICALS 


WHITE MINERAL OILS 
Play Safe by Specifying “Tri-Sure Closures” on Every Drum Order 


*The “Tri-Sure’’ trademark is a mark of reliability backed by 26 years 
serving industry. It tells your customers that genuine Tri-Sure flanges 
(inserted with genuine Tri-Sure dies), plugs and seals have been used. 


agg 


tReg. U. S. Pat. Off. 


=e 





AMERICAN FLANGE & MANUFACTURING CO. INC. 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


TRI-SURE PRODUCTS LIMITED, ST. CATHARINES, ONTARIO, CANADA 


CLOSURES 
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LUBE COMPETITION—A.n effort is being made to in- 
terest car dealers in another way in which they can hold 


lubrication business. They are being urged to sell a 
form of casualty insurance which protects the car owner 
against any repair expense for a period of 25,000 miles 
or one year. The cost is said to be $25, and policies 
provide that all lubrication work must be done in the 
car dealer’s shop. 


NO POPULAR SUPPORT—Opposition to gasoline tax 
increases is snowballing in those states where the people 
have been aroused. In an April 4 hearing in Nebraska, 
Senate chambers were packed with opposition to a tax 
increase and even reporters for papers favoring the tax 
privately were impressed with the strength of the anti- 
tax sentiment. In Illinois, where bills for gasoline taxes 
are expected to be introduced momentarily it is known 
that proponents of the bills have misjudged the magni- 
tude of popular opposition. Supporters of the tax in- 
crease in Illinois have held up introduction of the bills, 
some 20 in all, while reorganizing themselves as the 
“good roads” group. Indiana defeated gasoline tax in- 
creases after a heated scrap in the recent legislature 
while North Dakota enacted a tax increase, but the 
measure goes to popular vote where it is expected to 
be defeated. 


COMPULSORY TICKET PRINTERS?—Reports have it 
that serious consideration is being given to introduction 
of a bill in South Carolina legislature which would make 
compulsory installation of ticket printers on all meter- 
equipped petroleum tank trucks. While South Carolina 
Oil Jobbers Assn. has taken no stand on bill, if and 
when it is introduced oil marketers in the state un- 
doubtedly will oppose the measure. 


QUICK OIL CHANGERS—Both Independent and major 
oil companies are testing portable oil changers which 
pump old oil from the car engine’s crankcase through 
th: dip stick opening. Some marketers, especially track- 
side operators with no lift or other lube facilities, have 
voiced satisfaction with these changers. A large south- 
eastern distributor, who purchased 100 units recently, has 
re rdered another 100. Some Midwest marketers credit 
th oil changers with boosting oil sales as much as 25% 
Ot er marketers are more cautious as they feel that 
ga oline pumps should not be tied up for even the sev- 
ere. minutes required for oil changing with the machines 
at he island. These latter are testing to determine if 
units will pay off as stand-by equipment at locations 
re present lube facilities are inadequate. It is pos- 
sib that some marketers may be able to find enough 
litt --used space around their stations, such as small 
pal ‘ing or air stand areas, to make oil changing ma- 
s profitable, and still not tie up the pump island. 
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TOUGH ONE — It is conceded generally that some posers 
are presented by a Pennsylvania Grade Crude Oil Assn. 
proposal that the armed services buy more lubricating 
oil and thus help save marginal wells in Penna. 
Grade area from abandonment under lowered crude 
prices. The proposal comes at a time when military 
buying sights on petroleum products are being lowered. 
The armed services must buy according to their appro- 
priations. They also must maintain a practical oil-to- 
gasoline consumption ratio. Stockpiling in the ordinary 
sense is something the military just hasn’t gone into 
where oil is concerned and, in any event, the Penna. 
Grade lube oil people would have to take their chances 
with competitors in the military market. 


A PIPE DREAM?—Several members of Congress are 
mulling over the idea of introducing legislation to bring 
interstate oil pipe lines under the jurisdiction of the Fed- 
eral Power Commission. At least one midwesterner al- 
ready has his staff at work, weighing the pros and cons 
to determine if he should sponsor a bill to transfer con- 
trol from the Interstate Commerce Commission to the 
FPC. This legislator’s viewpoint is that FPC has done 
a better job regulating interstate gas trunklines than ICC 
has done in the oil pipe line field. 


OIL MEN WHIP NATURE— Oil men in the plains states 
of Nebraska and the Dakotas may be credited with per- 
forming a herculean feat in keeping farm fills of tractor 
fuel and gasoline at high levels despite record-breaking 
snows throughout the winter followed in recent weeks by 
oceans of mud. When the mammoth blanket of snow 
began to melt many country roads virtually disappeared 
from sight. But despite these difficulties, oil men fought 
their way through with the products. Spring farming 
operations in the area are two to three weeks behind 
schedule but this results from no shortage of petroleum 
products. Fields are too wet to work—but in almost 
every case farmers have plenty of oil and as soon as 
fields have dried out they'll be ready to start their plow- 
ing and planting. 


DETROIT AT ELMIRA—National Oil Jobbers Council 
committee to study the Standard of Indiana Detroit case 
can be expected to present a full report when the council 
holds its next meeting at Elmira, N. Y., May 25 and 26. 
Among the things to be decided at a committee meet- 
ing prior to the Elmira session is whether to recommend 
support of congressional action to provide a one-year 
moratorium on enforcement of such FTC orders as that 
in the Detroit case. At the rate Congress is moving 
now, action is not likely to have been completed by the 
end of May on Senate Bill 1008, which is aimed primarily 
at installing a moratorium on “basing point” actions but 
also may forestall enforcement of other FTC orders deal- 
ing with prices made in good faith to meet competition. 
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1 OIL JOBBERS: 


~ Lower Delivery Costs 
- Mean Lower Overhead 


You'll agree that a good way to make truck engines. It is a high-compression 
money ... is to save money. engine of advance design . . . which 


opti 2 insures maximum efficiency, with 
One good place to watch costs is in a i 
top’ economy. 


your delivery operation. For the right 

truck can lower delivery costs plenty! Each has exactly the right clutch, 
Dodge “‘Job-Rated” trucks are built to transmission, rear axle, and every an 
do just that. They’re built to fit your other unit... “Job-Rated’”’ for maxi- 
hauling needs ... save mum dependability, and long life. Cc 
you money... and @ «|, 
to last longer. . 


te OCS 


PRIM, 





Let your Dodge dealer tell you the n 
whole “.Job-Rated” story. You'll - 
quickly realize his story makes 
sense! And remember .. . only “ 
Dodge builds ‘*Job-Rated”’ trucks. ri 


For example, every 4 
Dodge truck has one 
of seven ‘‘Job-Rated”’ 
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The first phase 
of Mexico’s cur- 
rent endeavor to 
obtain a U. S. 
loan to assist in the sorely-needed 
development of her nationalized—and 
thus sadly neglected—oil resources 
may now be said to have ended in 
complete failure. 


Mr. Yocom 


Indeed, it even appears that, bar- 
ring a complete reversal of American 
policy, which could only be ordered by 
President Truman, or by Act of 
Congress with his approval, there is 
but the barest possibility of future 
negotiations resulting other than 
similarly. 

When Sen. Antonio J. Bermudez, 
director general of the Mexican gov- 
ernment oil monopoly, Pemex, ar- 
rived here some weeks ago, it was 
with the high hope that the explora- 
tion and drilling contract just signed 
with a group of private American 
operators would have so softened the 
U. S. viewpoint towards Mexico as 
to render likely some form of as- 
sistance from the Federal Treasury. 
Bolstering him in this hope was the 
fact that the House Interstate and 
Foreign Commerce had a short time 
before urged favorable consideration 
of an American loan provided Mexico, 
for her part, afforded reasonable 
basis for private capital again to 
participate in Mexican oil develop- 
ment. To the senator, the Pauley- 
Davies-Mosher contract seemed to 
represent compliance with the com- 
mittee’s terms. 

It now turns out that Senor Ber- 
mudez’ hopes were no more than 
well, hopes. Far from being greeted 
enthusiastically with open arms, he 
had gotten what looks suspiciously 
like the cold shoulder treatment all 
down the lines, almost as if by com- 
mon agreement of the government 
agencies concerned. 


hat the Pemex chieftain appar- 
ent'y failed to reckon with, in the 
first place, is the firmness of the U.S. 
Pol. cy, pursued since the end of 
World War II, against granting any 
Ex \ort-Import Bank loans in the field 
petroleum for the reason that 
pri ate capital for investment in that 
are (even in Mexico) is generally 
n.idered adequately available for 
all .urposes. The result of that poli- 
‘y ‘s applied to Mexico, this corner 
St ld, is that were Bermudez to take 
the step of filing formal application 
for loan (which he had not done, as 
% iis writing) it would be turned 


CO 


Ap) 
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WASHINGTON—By Herbert A. Yocom 


Mexico's First Effort to Get 
U.S. Oil Loan Proves Futile 


down automatically without even 
being considered. Not even the exis- 
tence of the Pauley-Davies-Mosher 
contract has altered the situation one 
bit, simply because it does not es- 
tablish what the U. S. would consider 
an equitable basis for participation 
by U. S. nationals in Mexico's oil 
development. 


Nor did Bermudez seem to realize 
how the matter of a Mexican loan 
would raise for the U. S. the extreme- 
ly grave question of whether the 
making of such a loan would encour- 
age nationalistic trends throughout 
Latin America. In other words, the 
effect on Venezuela and other of our 


Interpreting the Oil News 





neighbors if—after she had expro- 
priated American oil properties—they 
saw Mexico now in the position of 
getting a U. S. loan with which to 
try to make a go of an experiment 
so completely the antithesis of the 
American free competitive enterprise 
system, and which to date has been 
notable only for lack of achievement. 

There is even a suggestion that the 
senator failed to take into account 
the likelihood of very firm opposi- 
tion to his plans developing from his 
homeland. That there is such op- 
position—and that it is determined 

accounts for the presence in Wash- 
ington of the representative of a 
group of private Mexican business 
interests, which is telling all and 
sundry that the precedent of an oil 
loan would spell the end of all pri- 
vate capital operations of any sort in 
Mexico. 


Small wonder, under the circum- 
stances, that the good Senor Ber- 
mudez’ score sheet, after all these 


weeks in Washington, adds up to a 
good, round zero. 





Midwest oil 
men, as well as 


Mr. Castle oil men through- 
out the nation, 

are invited to attend the annual 
spring stag party of the Chicago 


Oil Men’s Club on April 21, which 
this year officially celebrates the 
club’s 25th anniversary. The party 
will be held at the Sheraton Hotel. 


Feature of the event will be a 
minstrel show, staged by members 
of the club under the direction of 


Elmo Ballard, manager of bulk sales 
of gasoline and refined oils for Stand- 
ard Oil Co. (Indiana), who is an old 
hand at minstrels, being a native of 
Mississippi. 

Interlocutor for the show is 
Charles J. (Chuck) Wood of the 
Harry P. Dunn Co., former president 
of the club. End men, all of whom 
will be in black face, are: Mr. Bal- 
lard; John T. McDowell, Chicago 
area wholesale manager, Cities Ser- 
vice Oil Co.; Hal -Connors, Graver 
Tank & Manufacturing Co.; Thomas 
Plunkett, Apex Motor Fuel Co.; Mar- 
vin Prellburg, American Mexican 
Petroleum Corp., and William Ganley, 
Falley Petroleum Co. 

Soloists are: Frank E. (Van) Dole- 
zal, Bowser, Inc.; Eugene F. Au 
Buchon, Lincoln Engineering Co. of 







MIDWEST—By Leonard Castle 


Stag Party Marks 25th Year 
Of Chicago Oil Men’s Club 


Illinois; Mr. Ballard, Mr. McDowell, 
Mr. Connors, Mr. Prellberg and Mr 
Plunkett. 

A special quartet will be composed 
of John R. (Jack) Le Valley, Lincoln 
Engineering; G. P. (Pat) Dougherty, 
manager of lubricating and technical 
sales department, Standard Oil Co 
(Indiana), Mr. Wood and Mr. Dole- 
zal. The soloists and quartet will be 
assisted by a chorus of 15 voices. 

Mr. Ballard, who learned about 
minstrels in his native Southland, 
direeted minstrel shows which broad- 
cast over Radio Station KOA in 
Denver during the 1920s while he 
was assistant to the vice president 
in charge of sales for Midwest Re- 


fining Co. He also directed min- 
strel shows for such organizations 
as Masonic Lodge, Shrine, Knights 


of Columbus and various churches. 
When Indiana Standard bought Mid- 
west Refining in 1933 Mr. Ballard 
joined Standard and moved to Chi- 
cagZzo. 

Elzie 
Huot Oil 


Huot, president of Baron- 
Co. of Kankakee, Illinois, 
this week is winding up a heated 
campaign for mayor of Kankakee 
at next Tuesday’s municipal elec- 
tion. 

Mr. Huot, who is president of the 
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ONLY ALEMITE DARES to make such an offer! That’s be- 





cause only Alemite’s new “Atomic” Pump, featured 
throughout the entire new “Atomic” and “Rocket” Lines 
of modern lubrication equipment, offers all these out- 
standing features... 


% SEALED-IN POWER HEAD — Requires no lubrication. If for any 
reason, this factory-sealed unit fails to operate as specified, Alemite 
will replace it FREE as long as 27 months after date of purchase. 


% GREATER VOLUME — Delivers 35 ounces of chassis 


lubricant per minute at room temperature! 
% LIGHTWEIGHT — Weighs only 14 lbs:.! 


% LOW AIR CONSUMPTION — Engineered to pump twice 


as much lubricant with half the air! 


% EXCLUSIVE DYNAMIC PRIMER — Handles every type of 


lubricant, heavy or light! 


%& SELF CLEANING CHECK VALVES! 





%* NO AIR POCKETS— Engineered to automatically eliminate 


troublesome air pockets! 


% PROVED PERFORMANCE - Field-tested and proved 


for over 2 years! 


New Styling. New Two-tone Finish. New Flexibility 









Another Product of 


Take advantage of this history-making STEWART 
unconditional guarantee that backs-up every WARNER A | E M [T 
Alemite “Atomic” Pump! For complete informa- . g ; 










tion, see your nearest jobber or write directly 





Pacemaker in Lubrication Progress 








to Alemite, 1856 Diversey Pkwy., Chicago 14, Il. 
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nois Marketers Assn. 
i vice chairman of the National 
Jobbers Council, heads a Demo- 


é ratic ticket which is attempting to 
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crats 
winning 
ng the township supervisor, top of- 
ce 


Mr. Huot 





@ 


rcement 


icates 


live support 


ist a Republican organization which 
‘ is been firmly entrenched in Kan- 
} kakee for 50 years. 
On the 


basis of results of the 
nkakee County township election 
t week, prospects for Mr. Huot 


inning the mayoralty appear bright. 
yr the first time in 20 years, Demo- 


swept the 
13 out 


offices, 
includ- 


township 
of 16 races, 


on the ticket. 

entered the mayoralty 
npaign, he said, because he de- 
ed it was time for a change in 
nkakee. His Republican opponent, 
Hattenberg, a druggist, has been 
yor for 12 straight years and the 


)P has controlled municipal affairs 


with few interruptions 
last half century. 

Many Independent’ Republicans, 
churches and civic organizations are 
supporting Mr. Huot’s candidacy. 
This is Mr. Huot’s second serious 
fling in politics. Some 12 or 14 
years ago, although he was not a 
candidate himself, he helped formu- 
late a Democratic ticket and direct 
a campaign which resulted in Demo- 
crats sweeping most county offices. 


during the 


* * x 
James M. Ross, Chicago division 
manager for Cities Service Oil Co. 
and a high ranking officer in the 


U.S. Naval Reserve, is in Key West, 
Fla., attending a series of national 
defense conferences. Mr. Ross, a 
naval captain, is head of the Illinois 
Naval Militia and during World War 
II was in command of several Pacific 
bases. 





# 

; Announcement 
by the Western 
Oil and Gas 
Assn. of its forth- 
ht opposition to the Gillette di- 
bills marks a departure 
WOGA from its policy of not tak- 
a public stand on political issues. 


Mr. Breese 


The announcement is significant 
two counts. First, it places on 
rd the serious concern which 


minent oil men in California have 

but which they have confined to 
ting-room sessions. Second, it in- 
they are going to throw 
behind the drive to 
at the bill. 


final platform has been drafted 
the working public relations sub- 
mittee of the WOGA, and copies 
it have been sent to individual 
ibers for further study. It is ex- 
ed that this program will be 
ented to the WOGA board of 
ctors at the next meeting on 
il 27. Speculation is that it will 
ipproved so that western oil men 
display it before OIIC represen- 
es at their next meeting, May 


| 
‘9, in San Francisco. 
* 4 * 
4 andard Oil of California cap- 
? turd the attention of many news- 
pajer and magazine readers with 
ull -page display advertisements 













mot to 
Ma ch 30 NPN; 


h told a simple story about a 
I farm without any direct at- 
sell anything. (p. 10, 
also see the cover 
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PACIFIC COAST—By Frank Breese 


Western Oil and Gas Assn. 


Opposes Divorcement Bills 


this week). The ads first appeared 
in the West in mid-March, telling of 
six giant tanks under construction 


in a fir forest near Puget Sound, 
Wash. 
The ad is the first of a series 


pointing up its role as a public serv- 


ant. The campaign is called “Citi- 
zen of the West’’. The first ad said 
the tanks wouldn’t be needed under 


the ordinary conditions, but Stand- 
ard was spending $1,000,000 to make 


sure that homes would be heated if 
there were an emergency. 
* * * 
Accent has been on employer- 


employe relations all during this per- 
iod General Petroleum has spent get- 
ting its new building “house- 
warmed”. 

After dedication of the building to 
employes, past and present, employes 
and their families were the first to 
be taken through the new home. 
Representing the many hundred em- 
ployees who couldn’t get to the new 
quarters during the inaugural period 
were seven popularity queens: Marie 
Gilmore, Washington; Alma Uetz, 
Oregon; Dorothy Morris, Rocky 
Mountain = area; Phoebe Dickey, 
northern California; Frances Wil- 
liams, San Joaquin Valley; Jewell 
Fischer, Los Angeles, and Betty Ball, 
southern California. Popularity was 
the sole basis of the contest in which 


75% of all company employes bal- 
loted on 50 candidates. 
For nine days the girls were 


guests of GP after their arrival in 


Interpreting the Oil News 





Los Angeles on March 30. “Queen” 
was an appropriate provisional title 


bestowed on the girls. Each was 
presented with a complete travel 
wardrobe by the company but se- 


lected by the girl. Those from out of 
town were flown to Angeles. 
During their sojourn, they were ac- 
corded full VIP treatment, including 
an all-day yachting party, a flight to 


Los 


Las Vegas, Nev., a luncheon and 
tour of Universal-International stu- 
dios, modeling in a special career 


girls’ fashion show and several radio 
and television appearances. 
* * 

New financing has been arranged 
for Douglas Oil Co. President W. G. 
Krieger disclosed the financing was 
placed privately by Lehman Broth- 
ers and consists of $1,600,000 secured 
$14, serial notes with final matur- 
ity of Feb. 15, 1955. 

Proceeds will be used to 
bank debts and for plant 


retire all 
expansion 


and drilling. Krieger announced 
that Douglas oil reserves have in- 
creased from 2,200,000 to over 3,- 
500,000 bbls. during the past year. 


* 


Barnsdall Oil Co. mailed letters to 


stockholders, setting forth reasons 
why Floyd Odlum’s Atlas Corp. 
bought about 800,000 shares of 
Barnsdall stock 

Atlas switched from RKO into 
3arnsdall after clearing a $17,000,- 
000 profit, with an average annual 
return of 20%, from RKO This 


conformed with a policy of investing 
heavily in special situations promis- 
ing substantial long-run capital prof- 
its, regardless of type of company 
or industry. 

The letter estimated that it 
over $1 a barrel to find and develop 
new crude oil reserves as a result of 
increased costs. This mini- 
mum price and establishes an asset 
value for the stock of any oil com- 
pany engaging primarily in produc- 
tion, the letter contends. Oil reserves 
work out at 90 bbls. a share. Atlas 
and its subsidiary, Ogden Corp., now 
own roughly 40% of outstanding 
shares. 

Average cost comes out at slight- 
ly over 30c a barrel of oil 
allocable to such stock, after taking 
credit for value of quick assets, gas 
reserves, leases and other holdings. 
The letter said Atlas has yet to fig- 
ure out how to draw profits from the 
difference between this cost and in- 
trinsic values. 


costs 


sets a 


reserves 


* * * 


General Petroleum announced it 
will shut in production amounting to 
2500 b/d from wholly-owned wells 
immediately because of current crude 
oil surpluses. The company an- 
nouncement said it would be more 
economic to keep the oil underground 
than to refine it and keep the end 
products in surface storage 
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J. Heber Lewis, 20-Year 
Oil Industry Veteran, 


Heads Kentucky Jobbers 


A 20-year veteran of the oil jobbing business, who 
developed his company into one of the largest Inde- 
pendent operations in Kentucky, has been elected presi- 
dent of the Kentucky Petroleum Marketers Assn. He is 
J. Heber Lewis, owner of J. Heber Lewis Oil Co., 
surnside, Ky. 

Following college training at Lindsey-Wilson Junior 
College and at Berea College, Mr. Lewis first tried his 
hand at farming and in the hotel business with his dad, 
before finding his life’s work in the oil industry. His 
first oil job was with Standard Oil Co. (Kentucky) in 
1920. He remained with that organization until 1927 
and entered the Independent field the following year. 

Mr. Lewis started off in 1928 with a bulk plant at 
Burnside, one 375-gal. tank wagon, and no accounts 
Today, his Texas Co. distributorship is operated through 
bulk plants at Burnside and Campbellsville, Ky., and ex- 
tends over 10 counties. Five tank trucks operate from 
the Burnside plant and two from Campbellsville, where 
business is handled by an agent. The Burnside storage 
of 132,000 gals. wi soon be increased by 75,000 gals., 
and additional storage is also planned at the 35,000-gal. 
Campbellsville plant. Selling and installing of fuel oil 
burners was recently inaugurated at Lewis Oil. 

Active for many years in Kentucky oil groups, Mr. 
Lewis was first vice president last year in the marketers 
association, was a director in 1947, and currently serves 
with the Kentucky Petroleum Industries Committee and 
the Kentucky Oil Industry Information Committee. 


Interests outside the oil industry include membershir 
in: Burnside Lions Club (vice president), Burnside Cham- 
ber of Commerce (past president), Burnside Masonic 
Lodge (past Master), Grand Lodge of Kentucky (Grand 
Junior Warden), Lindsey-Wilson Alumni Assn, (presi- 
dent), and Somerset, Ky., Golf Club. He is director of 
the Somerset Citizens Bank, 

His son, Robert, has been with Lewis Oil since 19387 
and now manages operations. His daughter, Mrs. Helen 
Caldwell, who was widowed during World War II, leads 
a full life bringing up Mr. Lewis’ five-year-old grandson. 
in addition to studying for a master’s degree in the fie!d 
of education. 
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Facts Refute Reader's Digest Views 


On Oil Change and Premium Gasoline 


Point-by-Point Analysis Spotlights Discrepancies 
In Attempt to Discredit Accepted Practices 


Oil men, from company presi- 
dents to service station helpers, are 
having questions fired at them by 
customers who have read Harland 
Manchester’s article “Do You Want 
to Save Money on Gas and Oil?” in 
the April, 1949, issue of Reader’s 
Digest. Mr. Manchester’s article 
urged motorists not to buy premium 
gasoline and suggested less frequent 
oil changes. (The article appeared 
originally in the April, 1949, Ameri- 
can Mercury, but this. discussion 
deals with the much more widely cir- 
culated condensation in Reader’s 
Digest.) 

To help oil men answer the ques- 
NATIONAL PETROLEUM NEWS 
has compiled the following analysis 
of some of the statements in Mr. 
Manchester’s article (in each _ in- 
stance italics are ours) : 

Manchester: “The American 
Automobile Assn. estimates that 
this mass delusion (about pre- 
mium gasoline being better than 
regular) costs American drivers 
upwards of 200 million dollars 
annually.” 

The American Automobile Asen. 
actually said: “AAA recommends 
that in the interest of economy the 

otorists of America determine by 
horough trial whether their cars 

ill operate on today’s’ standard 

ade gasoline since a major switch 
to standard grade gasoline might 

‘ve upwards of $200,000,000 in un- 

cessary fuel costs for the motor- 

g public.” Note how carefully the 
\AA qualified this resolution and 

mpare it with Mr. Manchester's 

eeping statement. Two other points 
ould be made regarding this: 

1. To reach the figure of $200,- 

0,000 which AAA, in its qualified 

itement, says might be saved, 

ictically all motorists would have 
discontinue buying premium gaso- 


tions, 


2. The oil industry has no wish to 
Sil premium gasoline to the owner 
0! any cars which can’t get better 
p rformance from premium. Oil men, 
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however, know that many cars in 
addition to those “specifically de- 
signed” for premium do get better 
performance from the higher grade. 


Manchester: “Last year, driv- 
ers of the U. S. government mo- 
tor fleets comprising 71,000 ve- 
hicles were instructed that all 
stock passenger cars, trucks and 
busses ‘have been designed for 
completely satisfactory operation 
on gasoline of antiknock value 
not higher than that found in 
regular grade.’ Exception is 
made for a small number of cars 
specifically designed for higher- 
octane fuel.” 

President Truman did issue an or- 
der on Jan. 17, 1948, saying that no 
vehicle shall use premium gasoline 
unless specifically designed for it. 
The order was withdrawn on Jan. 13, 
1949. The Bureau of Federal Supply 
has continued to limit its buying 
to regular grade, but has made an 
exception for the Federai Bureau of 
Investigation which is allowed to buy 
premium because it wants the best 
performance from its cars, just as 
do millions of motorists who buy 
premium. The District of Columbia 
recently said it would by-pass the 
Bureau of Federal Supply in order 
to buy premium for police cars, am- 
bulances, fire trucks, etc. 

Manchester: “Says Prof. Fred- 
erick H. Dutcher of Columbia 
University’s department of me- 
chanical engineering: ‘If an en- 
gine will run on regular gasoline 
without knocking, it is foolish to 
buy premium!’ ” 

An engine may run without a 
knock, but with great loss of power, 
for several reasons. The absence of 
a knock sometimes may lull a com- 
placent driver into believing his car 
is operating perfectly. 

Manchester: ‘Premium gas is 
no wonder fuel loaded with 
magic ingredients.” 


The same Harlan Manchester 


wrote an article which appeared in 
the February, 1942, Reader’s Digest 


under the heading “The 
High-Octane Gas.” 
Manchester: “The latest re- 

port (National Motor Gasoline 
Survey of the Bureau of Mines) 
shows that the only appreciable 
difference between most regular 
and premium gasolines is that 
the latter contains more tetra- 
ethyl lead, to increase the anti- 
knock rating of the fuel.” 

The latest such report is for the 
summer of 1948. It shows the aver- 
age octane rating of premium gaso- 
lines to be 79.5 ASTM and 86.1 Re- 
search, compared with 75.2 ASTM 
and 80.1 Research for regular. The 
average lead concentration is 1.99 
c.c. per gallon for premium and 1.58 
for regular. The difference in oc- 
tane rating is far greater than can 
be attributed to the difference in 
the amount of lead. 


Magic of 


Manchester: “Some drivers 
have the notion that premium 
fuel makes engines start and 
warm up more quickly, but the 
report (the Bureau of Mines Na- 
tional Motor-Gasoline Survey) 
shows no appreciable difference 
in this respect between premium 
and regular-grades.” 

In some brands premium and regu- 
lar have about the same volatility. In 
others there is a difference—with 
premium giving faster starting and 
quicker warm-up. 

Manchester: “In well over 90% 
of today’s automobiles premium 
gasoline does no good at all.” 

Mr. Manchester apparently bases 
his statement on the assumption 
that only those cars “specifically de- 
signed” for premium fuels can get 
any benefit from it. Tests recently 
conducted by the Ethyl Corp. show 
that about 43% of 350 cars selected 
at random could not give their best 
performance on the average regu- 
lar gasoline. It is well-known to oil 
people also that cars of the same 
make and model will vary as much 
as 25 numbers in octane requirement. 

Manchester: “It (premium 
gasoline) may even do a little 
harm, for there is a chance of 
its inducing lead deposits.” 

In the first place, some premium 
gasolines do not have any lead. In 
the second place, there is no scien- 
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tific evidence that the amount of 
tetraethyl lead used in gasoline will 
have any detrimental effect on pas- 
senger car engines. 

Manchester: ‘American driv- 
ers also spend a sizable sum for 
needless oil changes. The legend 
persists that oil ‘breaks down’ 
or ‘wears out’. It doesn’t— it just 
gets dirty and in cold weather 
may get diluted with gasoline.” 
The best recent answer to this 

statement by Mr. Manchester ap- 
pears in a paper by D. P. Clark of 
Gulf Oil Corp., which was published 
in NATIONAL PETROLEUM NEWS March 
2, 1949, page 24. Every oil marketer 
who hasn’t read Mr. Clark’s paper 
should read it. The facts he mar- 
shals cannot be adequately summar- 
ized on the head of a pin—which is 
Mr. Manchester’s method—but it 
may be said that Mr. Clark shows: 


(1) that under some conditions oil 
does break down, (2) that dilution 
and the accumulation of dirt are 
such important factors that they 
alone would justify 1,000-mile oil 
change, (3) that 1,000-mile oil 
changes is real long-run economy 


for the average motorist. 

Manchester: “Automobile man- 
ufacturers consider frequent oil 
changes unnecessary.” 

It is true that instruction books 
recommend, with qualifications, oil 
change intervals of greater than 
1,000 miles. NATIONAL PETROLEUM 
NEWS, however, recently inquired of 
service managers at leading auto- 
mobile dealerships in Cleveland and 
learned that, without exception, they 
urged customers to change oil every 
1,000 miles to keep their cars in 
best operating condition. These 
service men are on the firing line 
of customer relationships. (A _ full 
account of this study by NPN will 
appear in an early issue. ) 

Manchester: ‘Following a re- 
cent study, the U. S. Treasury’s 
Bureau of Federal Supply 
requested all departments to 
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‘change oil in the spring and in 
the fall or at 4,000-mile inter- 
vals, whichever comes first.’ It 
adds that more frequent changes 
may be needed in cars’ which 
make stop-and-go runs in cold 
weather or which are often driv- 
en in sand or dust.” 
The study was made by the Tech- 
nical Committee on Lubricants and 
Liquid Fuels of the Federal Specifi- 





which 


that oil 
changes short of 4,000 miles are un- 
necessary under normal driving con- 


cations Board, said 


ditions and_ controlled preventive 
maintenance, which fact Mr. Man- 
chester neglects to report in Read- 
er’s Digest. How many privately- 
owned automobiles are under con- 
trolled preventive maintenance? The 
answer, of course, is virtually none. 


Reduction in Armed Services Oil 
Needs Expected for Coming Year 


NPN News Bureau 

WASHINGTON Spring has the 
government’s fancy turning rather 
heavily to oil buying thoughts. 

The armed services are deep in the 
budgetary implications of a new 
House appropriations bill which 
boosts the Air Force’s “kitty” while 
cutting back those of the Navy and 
Office of Quartermaster General. 

Their own initial best guess, made 
just before the Appropriations Com- 
mittee spoke its mind to the House, 
is that they’ll be using about 13,600,- 
000 bbls. less in the way of bulk 
(cargo) lots of products in the fiscal 
year beginning July 1 than they’ve 
committed themselves for in the cur- 
rent year. 

The Munitions Board is hoping to 
get into the mails soon a long-planned 
questionnaire intended to bring out 
what quantity suppliers as a whole 
think of joint procurement as prac- 
ticed by the Armed Services Petro- 
leum Purchasing Agency. 

The Civil Aeronautics Administra- 
tion apparently has in mind making 
“some change” in regulations for 
sale of petroleum products at air- 
ports operated under the Federal Air- 
port Act, while studying 
obtained in a poll. 

In the background are the follow- 
ing legislative recommendations: 

1. By the House 
Committee that the Federal Trade 
Commission be given for antitrust 
activities the full $1,578,959 re- 
quested for it by President Truman. 

2. By a Senate judiciary subcom- 
mittee that a one-year moratorium 
would be better than a two-year one 
on new legal actions against individ- 
ual good-faith pricing involving 
freight absorption—-the holiday to be 
observed while Congress __ studies 
permanent legislation to quiet the 
basing point controversy. 

3. By the Appropriations Commit- 
tee that Interior’s Office of Synthetic 
Liquid Fuels be provided $5,135,000 
to meet contract commitments and, 
in a small way go into the electric 
power business by operating at capa- 
city the power plant at the Louisiana, 
Mo., ordnance works and selling a 
surplus to the Rural Electrification 


. 


comments 


Appropriations 


Administration. The House passed 
the bill carrying the appropriation. 
The Armed Service Petroleum Pur- 


chasing Agency put at 79,458,000 
bbls. the probable requirements of 


the defense establishment’s various 
branches for products in the upcom- 
ing fiscal year. This would be 13,- 
623,000 bbls. less than commitments 
for the current fiscal year, which 
total 93,081,000 bbls. It would be 
13,180,000 bbls. less than the origina! 
estimate of 92,638,000 bbls. for the 
current year. 

ASPPA figured on asking for 
about the same amount of aviatior 
gasoline that it has been buying 
about 4,000,000 bbls. less of moto) 
gasoline, less in the way of Diesel: 
and Navy special fuel oil, but con 
siderably more jet fuel. 


CAA spokesmen indicated that 
their agency is keeping an ope! 


mind on the matter of products sales 
rules for airports, but newly pub 
lished testimony on one of its offi- 
cials in hearings before the Hous: 
Appropriations Committee had CAA 
“proposing some change” in the regu 
lations. 

In the matter of the FTC appr 
priation, the committee cut the con 
mission’s over-all request by $289,000 
to a total of $3,450,000, but point« 
out that: 

“No part of the reduction recon 
mended by the committee has been 
applied to the antimonopoly work of 
the commission, and the full amount 
as set forth in the justification of 
the commission is provided for 
this purpose.” 

Meanwhile Rep. Patman (D., Tex. 
chairman of the House Small Busi- 
Committee, wheeled back into 
the news with introduction of a bill 
to legalize buying pools of groups 
retailers and with announcement of 
forthcoming hearings, May 25 and 
26 in Dallas, Tex., on the question of 
oil imports. 

The Patman Bill 
would 


ness 


(8. J. Res. Zi 
from 


exempt antitrust laws 
combinations of retailers who band 
together to negotiate jointly with 


their suppliers. It was referred ‘0 
the House Judiciary (Celler) Corm- 
mittee. 
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East Coast Gasoline Price 
Hikes Spark Probe Demands 


Esso, Socony Increases Form Basis for Attacks 
By South Carolina Jobbers, Two Congressmen 


Price increases of 0.5c per gal. on 
vasoline along the East Coast by two 
major company marketers this month 
appeared to be the signal for a new 
crop of demands that the oil industry 
be investigated by Congress for pos- 
sible violation of antitrust laws. The 
levelopments came in this fashion: 


1—Socony-Vacuum Oil boosted gas- 
oline prices in New York and New 
England states 0.5c per gal. on April 


) 


2—-Esso 
its gasoline 


Standard Oil on April 6 
raised prices 0.5c also. 
3—-An Illinois congressman asked 
FTC to investigate oil price increases, 
ting Socony-Vacuum’s' boost in 
prices. 

1_-A New York congressman joined 
in the attack on recent price changes 
upward. 

5—South Carolina Oil Jobbers Assn. 
lemanded an investigation into the 
possible connection between curtail- 
ment of crude production by Texas 
and Esso’s gasoline price hike. 

6—Standard Oil (Kentucky) April 

boosted tank car and tank wagon 
gasoline prices from 0.2c to 0.6c per 
gal. in Kentucky, Mississippi, Ala- 
bama, Georgia and Florida (see p.55 
details). 


Jobbers Pass Resolution 


In a resolution passed at its April 
6 meeting, South Carolina jobbers 
asked the attorney general of U. S. 

investigate possible violation of 
antitrust laws, stating: 

‘Whereas recent action of the Tex- 
a Railroad Commission in reducing 

duction of crude oil in order to 
maintain high crude oil prices, which 
appears to be an attempt to enrich 
a few oil producers at the expense 
of the general public, and 

‘Whereas, public interest requires 
general price reductions at this time 
in prices of petroleum products at all 


levels, beginning with the price of 
de, and 
Whereas, increase in gasoline 


es to the public in the amount of 
4} Droximately 0.5c per gal... by Esso 
St\ndard more than offsets recent 
re uction in the price of kerosine 
an! fuel oil on March 19, which was 
m- by all competitors, and 
Whereas, the almost simultaneous 
h nges in prices seem to be related 
‘0 curtailment of crude oil produc- 
the and indicates that oil prices 
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charged the public are not governed 
by natural laws of supply and de- 
mand, 

“Therefore, be it resolved that the 
attorney general of U. S. be requested 
to investigate manipulation of sup- 
ply and prices as to possible viola- 
tion of antitrust laws.” 

Copies of the resolution were sent 
to Attorney General Clark and to 
senators and congressmen from South 
Carolina. 

In Congress, meanwhile, Senate 
Banking Committee took a new tack 
last week in an effort to break the 
deadlock which has been preventing 
it from going forward with a pro- 
jected probe of prices and also act- 
ing as Senate’s committee on matters 
involving small business enterprises. 
The committee acted by approving 
and sending to the Rules Committee 
for similar approval a resolution (S. 
Res. 101) by Chairman Maybank (D., 
S. C.) which would authorize it to ex- 
pend up to $50,000 between now and 
Feb. 15, 1950, to hire an investigative 
staff and other technical assistants 
in connection with general responsi- 
bilities of the committee under the 
Legislative Reorganization Act. 


Attacks Gasoline Price Boosts 


Illinois Congressman Sidney Yates 
April 6 launched a “one-man” cam- 
paign against what he claims looks 
like the “work of a monopoly” in the 
increase of gasoline prices at the 
same time the industry “is piling up 
fantastic profits.” 

He touched off his drive with a 
speech on the House floor in which 
he asserted that Socony-Vacuum’s re- 
cent price increases likely “will spread 
across the country within a week.” 
Following his speech, Rep. Yates 
wrote Federal Trade Commission 
Chairman Mason requesting an in- 
vestigation of price hikes and profits 
in the petroleum industry. He also 
conferred with the Antitrust Division 
of the Justice Department. 


In his speech, Rep. Yates denounced 
Socony’s price action, saying: 

“At this time when prices of most 
products are coming down, when gas- 
oline is being produced in such quan- 
tities that it is almost a glut on the 
market, when the profits of the in- 
dustry and this company have been 
enormous, there can only be one con- 
clusion—that a monopoly does exist 
in the oil industry which does not 
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permit the operation of the law of 
supply and demand and that this 
company is a participant.” 

New York Congressman Rooney, 
speaking in support-of a bill hiking 


appropriations for Justice Depart- 
ment’s Antitrust Division, told the 
House last week he was “sure’’ some 
of the added money recommended 
would be used for an investigation of 
the “recent half-a-cent-a-gallon in- 
crease in gasoline here in the East.” 

On April 8 Commerce Department 
said its new Wholesale Trade Advis- 
ory Committee has promised to help 
the department’s Marketing Division 
gather facts for a study of recent 
changes in prices, margins and prof- 
its in the distribution fields. Paul 
E. Hadlick, counsel for National Oil 
Marketers Assn., Minneapolis, is a 
member of the advisory committee, 
but reportedly was the only member 
not attending its initial meeting, 
held last week, in which the market- 
ing study was discussed. 

A Commerce Marketing Division 
official told NPN an attempt will be 
made, probably by questionnaire, to 
produce comprehensive gross margin, 
operating and net profit figures. 

Shortly after Esso and Socony an- 
nounced their price increases, East 
Coast retailers reported that the lat- 
est price hikes for the most part were 
being passed along to consumers. 

In the Midwest, a price war which 
had been smoldering for several 
weeks burst into the open with the 
Wisconsin Independent Oil Co., Mil- 
waukee, reducing retail price for reg- 
ular grade gasoline 4.7c per gal. and 
for premium 5.lc at its six service 
stations. New retail prices are regu- 
lar, 16.4c; premium, 17.4c, both ex 
tax. Previously, retail prices were: 
21.1c, regular; 22.5c, premium, ex tax. 
Standard Oil (Indiana) posted dealer 
tank wagon price (ex tax) in Mil- 
waukee for Red Crown gasoline is 
16.6c per gal. At least two other 
stations reportedly met the Wisconsin 
Independent cuts. 

Meanwhile, the Midwest division of- 
fices of several major oil companies 
in Chicago and Indiana said they have 
no complaints from dealers involved 
in local price wars, despite reports 
that the Justice Department had re- 
ceived dealer complaints contending 
that oil companies were compelling 
them to reduce margins in price 
wars. 


Dealers Agitated 


However, officials of Petroleum Re- 
tailers Assn. of Ft. Wayne said that 
“dealers are agitated’’ by the price 
war in that city and that the Team- 
sters Union is seizing the situation 
to begin an organizing drive among 
service station employes. 

“We are helpless to cope with the 
situation,” one retail association lead- 
er told NPN. “And now we find that 
one of the dealers has called in the 
Teamsters Union ‘to restore peace’.”’ 
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OIIC Decides to Decentralize Operations 


In Field As Means of Speeding Up Program 


Oil Industry Information Commit- 
tee last week decided the oil indus- 
try information program has reached 
a stage of development where it has 
become possible to decentralize its 
field operations, Decision was reached 
after a canvass of activities in a 
three-day session held in Tulsa and 
is in line with the original plan 
adopted in the beginning of _ the 
program, OIIC declared. 

The success of Oil Progress Day on 
Oct. 14 convinced the committee that 
the program not only was ready for 
decentralization, but probably would 
move ahead faster on that basis. 

Under this plan of decentraliza- 
tion, local oil men and regional as- 
sociations will be asked to assume 
greater responsibility in the adapta- 
tion of the program for their areas. 
The major objective of the plan is to 
better accommodate the national ac- 
tivities to the individual needs of each 
section of the country, and to give 
greater play to individual initiative 
in reaching the objectives of the in- 
dustry public relations program. 

“The 


field operations of the pro- 
gram have progressed rapidly and 
have now reached the stage where 


much more direction of local activi- 
ties should remain at local levels. 
This will make it possible to take 
greater advantage of the construc- 
tive ideas which can be developed in 
the field,” the committee’s _ state- 
ment said. 


dis- 
material and to relieve 


“In order to streamline the 
tribution of 
district committees and the Eldean 
field men of much detail work, the 
plan also includes a provision where- 
by any oil company or oil trade as- 
sociation may order program mater- 
ial direct from the national OIIC and 
make its own arrangements to co-op- 
erate in the program. 

“The national supervision of the 
field staff will be changed from de- 
tailed to general supervision. Each 
field representative shall be instruc- 
ted to seek the approval, co-operation 
and support of the chairman of his 
district committee, or other govern- 
ing body which may be established 


on all projects suggested by OIIC, 
and lacking approval he shall not 
promote any project. Each field 


representative shall also be instruc- 
ted to prepare monthly reports on 
the activities, needs and opportuni- 
ties for the district for which he is 
responsible, a copy of which shall be 
forwarded to the coordination com- 
mittee of the OTIC. 

“No change in the basic objectives 
of the industry program is contem- 
plated.” 

At a meeting in New York last 
week, New York-New Jersey district 
of Oil Industry Information Com- 
mittee reported it is striving to form 
an active OIIC group in at least 
every town of 5,000 or more people 
in the district within the next 60 days. 


Delay in Taft-Hartley Act Repeal Stalls Drive 


To Organize Service Station Dealers, Workers 


A drive to 


gasoline 


unionize the nation’s 
station attendants, as well 
as dealers themselves, has been de- 
layed by failure of the 81st Congress 
to repeal the Taft-Hartley Act by 


April 1, as promised by the Truman 
Administration, NPN has learned. 
The Taft-Hartley Act prevents 


Dave 


sters 


Beck, boss of the AFL Team- 
Union, from using one of his 
favorite organizing Weapons - the 
secondary boycott. 

When he let it be known 
time ago that April 1 would signalize 
the start of his campaign to or- 
ganize everyone working at service 
stations, he was assuming that the 
administration would be able to de- 
liver on its pledge to repeal the act 
by that date, and he would be unen- 
cumbered by its 


some 


restrictive pro- 
visions. 
Also scheduled to begin on April 


1 was the union’s campaign to halt 
all over-the-road, general trucking, 
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or local haul and pickup equipment 
to determine whether the drivers were 
members in good standing. The union 
says this drive is proceeding satis- 
factorily. However, oil companies thus 
far have received few reports that 
their drivers have been stopped and 
some locals reportedly are declining 
to co-operate with the international 
union. 


Could Halt Deliveries 


3y being able to use the secondary 
boycott, Mr. Beck could halt deliver- 
ies of petroleum products to service 
stations, literally putting the station 
out of business, unless its employes 
belonged to the Teamsters Union. 
This is a weapon he used in organiz- 
ing the lumber camps of the Pacific 
Northwest. He would notify the man- 
agement that unless the lumber camp 


employes, whether or not they had 
anything to do with trucks, had 
signed union cards by a _ specified 





date no logs would be hauled out an 
no equipment hauled in. It was a de 
vice which was virtually impossibk 


to fight. 
There is little question. that Mr 
Beck would like to use the same 


weapon against the oil industry—as 
well as to organize automobile sales- 
men, department store workers, ic¢ 
cream peddlers, brewery workers 
motorcycle drivers and messengers 
and milk wagon drivers—and will, i 
the Taft-Hartley Act is repealed. 

Two provisions of the Taft-Hartle) 
Act now prohibit Mr. Beck fron 
employing the secondary boycott ir 
his organizing drive. 

Section 8 (6) (4) (B) prohibit 
the union from ordering its members 
to refuse to deliver products for th: 
purpose of forcing management t 
recognize the union as representative 
of the employes before they have been 
certified by the National Labor Re- 
lations Board. 

In other words, before the union 
is empowered to take action against 
an employer, it must do a legitimate 
organizing job among the employes 
win an NLRB election and be certified 
as bargaining agent. 

Section (8) (b) (4) (A) of. the 
Taft-Hartley Act forbids a union t 
induce any worker to refuse to han- 
dle products when the object is t 
force any employer or self-employed 
person to join a labor union. This 
section clearly prohibits the union 
from trying to coerce a station owne! 
or operator to join. 

In the opinion of some legal ex- 
perts, Mr. Beck is skirting the oute: 
fringes of the law in his campaign 
to halt truck drivers to determine 
whether they are members in good 
standing, for he is attempting t 
place upon management the responsi- 
bility for seeing that the drivers have 
paid their union dues. 


Letters Contain Proof 


Proof of this is contained in form 
letters from teamsters locals received 
by oil companies informing them of 
the drive. This letter says: 

“In order that you will be in n 
manner inconvenienced, and in the 
interest of expediting your trucks on 
their way, we hereby wish to official- 
ly request that you see to it that all 
mémbers of our local union employed 
by you, are working in conformity 
with the provisions of the contract 
now in force. 

“We further notify you that if your 
equipment is subject to delays be- 
cause of an infraction of this good 
standing clause in our mutual agree- 
ment, that yours is the sole respon: 
bility for any inconvenience caused. 

“We know we can depend on your 


co-operation and assistance in this 
matter and if there are any ques- 
tions please take them up with is 


prior to the start of our national 
15-day checking campaign which w ll 
commence on April 1.” 
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Self-Serves Receive Death Blow in New Jersey; 


3 Other States Consider Bans as Fire Hazard 


Self-service gasoline stations can 
no longer operate in New Jersey. Ef- 
fective immediately, a bill was passed 
April 8 by the legislature designed 
to protect public health and gen- 
eral welfare and eliminate the hazards 
from careless and inefficient 
dispensing of gasoline and other in- 
flammable liquids.” 


arising 


The bill, which declares “the opera- 
tion of a gasoline station to be 
hazardous,” makes it illegal for any 
station owner, operator or employe 
“to permit any purchaser, customer 
or other person not connected with 
the ownership or operation of such 
filling or service station to use or 
manipulate any pump, hose, pipe or 
other device for measuring, pumping 
or dispensing gasoline.” 

The measure will force the closing 


of a self-serve station operated by 
Rein Motors in Hackensack. It was 
the opening of this station which 
caused New Jersey Retail Gasoline 


Dealer’s Assn. to draft the bill and 
have it introduced in the ligislature. 

In Providence, R. L., oil 
pect favorable legislative action on 
bills to prevent self-serve gasoline 
station operation and use of coin- 
operated gasoline pumps. Measures 
were given new life last week when 
favorable committee action prevented 
their death. 


men exX- 


Another blow at self-serves was in- 
ated in Boston, Mass., when 
Everett Flanders, state fire marshal, 


assured the Massachusetts Retail 
Gasoline Dealers Assn. that he will 
recommend to the seven-man state 
Fire Prevention Control Board an 
amendment to the state’s fire laws 


banning self-service gasoline stations 
as fire hazards. 

In Wisconsin the Safety Division of 
the state’s Industrial Commission held 
a hearing last week on self-serves. 
From the evidence the commission will 
letermine whether to ban this type of 
outlet as a fire hazard. 

Only person appearing for self- 
outlets was John Wilkerson 
ie Wilkerson Fuel Co., La Crosse, 
said he had drawn plans of con- 
struction of a self-serve. He is in the 

and fuel oil business. 

In Oklahoma, a bill aimed at self- 

se} stations has been introduced 
ind placed on the calendar of the 
House of Representatives. 
Only self-serve station known to be 
1 ( klahoma is near Shawnee, and is 
4 S)iall outlet of three or four pumps 

t juilt for self-serve operation. 


Se? ce 


‘ 


In Kansas the legislature passed a 

| which provides the gasoline tax 
talc of 5c per gal. effective July 1 
lor period of two years. 

B another action the Kansas legis- 
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lature reduced the oil inspection fee 


from ic to 0.5c per bbl. effective 
April 1, 1949. 
The exemption plan of handling 


non-highway gasoline was changed in 
Kasas to a refund system effective 
Jan. 1, 1950. This leaves Oklahoma 
the only state handling non-highway 
gasoline on an exemption system 
basis. 

Georgia voters killed gasoline tax 
increase threats on April 6. They 
balloted in aé_ special referendum 
which was in effect to decide in 
favor of or against a broader program 
of state services with increased tax 
levies or a status quo on state serv- 
ices and no tax increases. Present 
Georgia gasoline tax is 6c. 


Nomination of Co-Op 
Leader to FTC Spurs 
Mounting Opposition 


Opposition to President Truman's 
nomination of John J. Carson, leade1 
of consumer co-operative movement, 
to membership on the Federal Trade 
Commission is mounting. 

Small business groups reportedly 
have fired letters of protest to the 
Senate Commerce (Johnson) Com- 
mittee which probably will start 
hearings next week on the nomina- 
tion. 

Harry B. Hilts, secretary of the 
Empire State Petroleum Assn., ‘aid 
April 11 that anyone with an interest 
in the welfare of business should op- 
pose confirmation of the appoint- 
ment of John J. Carson to the FTC. 

Mr. Hilts termed Mr. Carson the 
“biggest rabble rouser” in the co-op 
movement and urged businessmen to 
ask the Johnson Committee to op- 
pose his confirmation. Sen. Johnson 
(D., Colo.) is chairman of the com- 
mittee. 

From the Midwest, A. J. Dennis, 
executive secretary of Iowa Inde- 
pendent Oil Jobbers Assn., April 12 
called upon his members to bombard 
Iowa congressional delegation with 
letters and telegrams opposing nom- 
ination of Mr. Carson. 

In a letter to association members, 
Mr. Dennis charged that Mr. Carson 
would be influenced by Howard Cow- 
den in rulings detrimental to the oil 
industry and favorable to co-ops. 

Rankin Peck, president of Nation- 
al Congress of Petroleum Retailers, 
said April 11 that he did not know 
Mr. Carson, but added that “anyone 
not sympathetic with the free com- 
petitive enterprise system should not 
be on the FTC.” Then he said he 
regarded co-operatives as a form of 
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socialism, therefore opposed to free 
competition. 


Chief proponents of Mr. Carson 
and the men generally conceded as 
most influential in his appointment 
reportedly are Murray Lincoln, pres- 
ident of Co-operative League of U.S., 
and Howard Cowden, chief of Con- 
sumers Co-operative Assn., the larg- 
est of oil co-ops. 

Mr. Carson currently is director of 
research and information for Mr 
Lincoln’s outfit. Former Rep. Jerry 
Voorhis (D., Calif.) is executive sec- 
retary of the Co-operative League 

The President nominated Mr. Car- 
son to serve for a term 
1952, succeeding Forme 
sioner Freer. Described here as an 
independent in politics, Mr. Carson is 
a veteran Washington newsman and 
formerly was secretary to late Sen 
Couzens, millionaire Michigan Re 
publican. 

A native 


ending in 
Commis- 


of Indiana, Mr. Carson 
worked for Indianapolis, St. Louis 
and Baltimore newspapers. On death 
of Sen. Couzens, he became consum- 
ers counsel for old National Bitumi 
Coal Commission, later 
with Co-op League. 

Mr. Lincoln testified in support of 
Truman anti-inflation program at re- 
cent hearings before Sen. O’Mahon- 
ney’s joint congressional Economic 
Committee and was one of few wit- 
quoted in 


nous gomneg 


nesses to be committe’s 
report. 

Report quoted the following di- 
rectly from Mr. Lincoln’s testimony 

“T am all for trying out the sug- 
gestion of President Truman that the 
government try out a pilot plant to 
manufacture steel or any other mate- 
rial in short supply and especially 
potash and phosphorus. How els¢ 
are we little guys going to know 
whether the price of steel or other 
raw material is fair or just? 

“IT suppose that the government 
shall extend the REA (Rural Electri 
fication Administration) principk 
by making loans, at the 
money to the government, to any 
properly organized group of peopl 
who desire to serve themselves with 
goods or services that are not ade- 
quately supplied by our present busi 
ness enterprises. I say we ought 
to do it with steel, with housing, with 
hospitals, with medical with 
fertilizer, and with any other com- 
modity that is reported to be in 
scarce supply.” 


cost of 


care, 
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DUAL PURPOSE FLANGE 








SCREWED 
PIPE 


i is 


For WELDED TRUCK PIPING 


Smith Truck Meters are now 
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furnished with forged steel flanges 


*) srep with the growing trend toward 
welded tubing for tank truck piping, 
Smith Meters are now furnished with 
forged steel flanges instead of cast iron. 
Installations may now be made with 
tubing welded directly to flanges or with 
screwed pipe connections at users’ op- 
tion. Forged steel flanges are but one 
of many advantages of Smith Meters — 
famous for fast, accurate service and for 
“‘Unitized Design’’ which permits tailor- 
made installations. 















































Illustrated Left Above: One and one half inch T-6 
60 GPM, inlet 1" pipe or 2” OD tubing. Center 
Two inch T-10, 100 GPM, inlet 21," pipe or 3” 
OD tubing. Below: Three inch T-15, 150 GPM, inlet 
3” pipe or 3" OD tubing. 

























































SMITH METER COMPANY 


SUBSIDIARY OF A. O. SMITH CORPORATION 


FACTORY—5743 SMITHWAY, LOS ANGELES 22, CALIF. 
Sales Offices: NEW YORK, CHICAGO, HOUSTON, LOS ANGELES 
In Canada: TORONTO, VANCOUVER. International Division 
MILWAUKEE 1, WISC. Local Agents in All Principal Cities 
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TEL Antiknock Compound 
Prices Dip as Lead Drops 


The price for tetraethyl lead anti 
knock compound has been reduced 
again. Basic lead price also dropped 
1c from 16c to 15c last week. 

Ethyl Corp. April 7 said that it has 
again reduced the price of its anti- 
knock tetraethyl lead compounds, ef- 
fective on all shipments on and after 
April 5. 

The new price for motor mix is 
57.7c per pound of TEL, or approxi- 
mately 0.21c per c.c. The new price 
for aviation mix is 63.2c per pound of 
TEL, or approximately 0.23c per c. 
Previous prices, which had been in 
effect since March 14, were 59.1c per 
pound for motor mix and 64.6c for 
aviation mix. 

E. I. DuPont reported April 8 re- 
ductions in its price for tetraethy] 
lead antiknock compounds, effective 
for all shipments on and after April 
5. Move followed a similar reduction 
made earlier by Ethyl Corp. and 
reflected recent sharp decline in price 
for pig lead. 

New price for motor mix is 35.47 
per pound, or about .21c per cubi 
centimeter of TEL content. New avi- 
ation mix price is 38.8l1lc per pound, 
or about .23c per cc of TEL con- 
tent. Previous prices, in effect sinc 
March 14, were 36.33715c per pound 
for motor mix and 39.67223c pet 
pound for aviation mix. 


4a 
+( 


The latest price decline in basi 
lead was the fifth within a month 
dropping from a record high of 21.5: 


Deaths 


Patrick W. Hennessy, 66, former 
superintendent of Ohio Oil Co.'s 
Casper (Wyo.) pipe line division, died 
April 9 in Casper of a heart attack. 
He had been with Ohio Oil 38 years at 
the time of his retirement in 1945 





* * * 


Harry P. Dunn, 53, died of a heart 
attack after a brief illness in Ft 
Lauderdale, Fla., April 8. He was a 
partner with George Daly and Char- 
les J. Wood in the Harry P. Dunn 
Co., Chicago, lubricating oil market- 
ing firm. A wife, Lee, and brother, 
Frank, survive. 
* 


. x 











Robert C. Patterson, 62, pioncer 
Southland oil man, died at Glendal 
Hospital April 3 following a brief 
illness. 

Mr. Patterson was a consulting 
petroleum engineer at the time of 
his death. He was supervisor in 
Southern California for 23 years in 
the U. S. Geological Survey before 
becoming an executive of the Fel- 
ridge Oil Co. He served in his o’fi- 
cial capacity during the developm»nt 
of Kettleman Hills oil fields. 
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Survey Seeks Jobber 
Views on Divorcement 


tepresentatives of Dun and Brad- 
street, Inc., are conducting a survey 
along oil jobbers regarding their 
views on divorcement, operation of 
retail outlets, advertising and their 
relationship with suppliers. 


Several oil jobbers, who told NPN 
last week that they were being ques- 
tioned, said they did not know for 
whom the survey was being made. 
However, one marketer said he 
guessed it was “for a group of major 
companies,”’ while another thought his 
supplier was making the survey. 


Dun and Bradstreet’s survey de- 
partment at New York said that its 
surveys are confidential and it could 
not tell for whom this one was being 
done. 


In at least one area the question- 
naire created so much interest that a 
study of it is being made by the state 
jobber association. 


Among questions asked in the 


survey are these: 


How frequently do the representa- 
tives of your main supplier call on 
you, or do they call at all? 


Would you say your supplier’s ad- 
vertising is effective? 


“Would you consider changing your 
main supplier of gasoline and fuel oil 
if another well-known brand were 
available to you on comparable 


terms? 


Do you believe a law separating 
the marketing of petroleum products 
from production, refining and trans- 

rtation would cause you to pay 
more, less or the same price for fuel 
oil 

Would you continue to purchase 
gasoline and fuel oil from your pres- 
ent main supplier if he were pre- 
vented by law from sale to you ex- 
ept at the refinery gate? 


Does the discussion of separating 


the marketing of petroleum products 
fro other activities seem important 
enough to you that you have given it 


g00d deal of thought, a little 
thought, or haven’t you thought about 


‘0 you favor a law which would 
prevent a producing-refining or trans- 
porting company from marketing pe- 

im products ? 


hich of the following activities, 
lt avy, do you believe should be con- 
i by independent companies not 
ngs red in any other activities listed: 
tail; 2—wholesale marketing; 

insportation of refined products; 

‘fining; 5- 
ru oil; 6—crude oil production; 

uld not limit companies to just 
he hing but should limit them as 
‘ollo' *s; 8—should place no limit on 
im} anies; 9—no answer.”’ 
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The MONEY SPOT 








a 2 
FOR YOU, whistling VENTALARM ® sig- 
nal puts chauffeurs on more Money 
Spots each day. Allows deliveries to be 
made quickly, accurately, safely without 
entering home. Prevents spills, eliminates 
repeat calls, Decreases truck mileage. 
Saves man and truck time. Aids dispatch 
planning. Gives accurate tank inventories 
for degree day use. Decreases run-outs. 
Over a million in use. Slashes delivery 
costs by 20% to 30% 

Old Tanks easily equipped. Model LC 
VENTALARM signal permanently installed in vent 
line in 15 minutes. Pays for itself in 


a few deliveries. See your supply 
house or write us for literature 


Your decision NOW will 
make yourcompanyMONEY. 


SCULLY SIGNAL COMPANY 


79 FIRST STREET, CAMBRIDGE, MASS, 








VENTALARM’ 


WHISTLING TANK FILL SIGNAL 








{No 
Pump House 


Needed! 
with the 


NEW 


VIKING 
TWIN 
UNIT 





transportation of 








run 





twin unit 


and three-point clutches 

in oil for quieter 
operation. 

2. Underwriters 


GREASE SALES 
and build 
CUSTOMER 
GOOD-WILL 


with the new K-P 











HIGH PRESSURE GREASE GUN 


Mtroduce your customers to a new, easier 
way to dispense your grease. The one hand 
one man operated E-Z GREASER assures con- 
tinued use of your product. 
@ Fits all standard 25 to 40 Ib. pails 
without losing your products identity 
@ Builds pressure up to 7,500 Ibs. Dis- 
penses grease faster and easier. 
@ Equipped with a special follower plate 
to prevent pocketing and channeling. 


The E-Z GREASER is a real sales stimulator de- 
signed to make lasting friends of all your cus- 
tomers. It is completely portable . . . low in 
cost available immediately 


Write for new free bulletin today. 


Kp MANUFACTURING CO. 


Manutocturers of Lubrication Equipment 





1224 LINDEN AVENUE MINNEAPOLIS 3. MINN 





Save the cost of a pump house with the new Viking totally enclosed 
No protection of any kind required when you install one 
of these completely self-contained twins 

In addition, the bulk plant equipped with Underwriters’ approved 
pumping equipment means added safety for both plant and 
personnel 

Check these outstanding features) They mean good, dependable 
pumping for years 


a Approved ) 1. Totally enclosed gears “5. Automatic safety volves 


on pump heads. 


6. Flexible coupling between 


approved power unit and jacksheft. 


pumps with extra long 


| — = king boxes. 7. Total losed, ! 
| | TRING || fae sihet pump” Setptect moter, 7M 
. 

AN HONORED NAME |’ 4. Ball ‘toartne supported 8. 100 gallon per minute 


| IN PUMPING 








pump and jack shofts. 


} - Save money, time and space with completely safe equipment 
: Z Write for free bulletin B400 today 


capacity (each pump). 





Viki Pump Company 
i Tite | Cedar Falls, lowa 
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News of the Oil Industry 








Divorcement, if It Comes, Will Be 
Fault of Majors, Jobber Group Says 


Michigan Group Takes No Stand on Gillette Bills 
But Reiterates Stand Against Government Control 


By GLENN W. DIETRICH 
NPN Staff Writer 


DETROIT If either government 
control or divorcement becomes a 
reality in the oil industry it will re- 
sult, ‘not necessarily from any effort 
on the part of the jobbers, but be- 
cause of a deliberate failure by the 
larger integrated companies to recog- 
nize the indispensability of the jobber 
function in the total economics of 
petroleum.” 

So said Michigan Petroleum Assn. 
in a strongly worded declaration 
adopted at its spring meeting held 
here April 5-6 with attendance of 
more than 400, largest in the associa- 
tion's history. 


2 Resolutions Adopted 


Two resolutions also were adopted 
by the association, providing: 

1. That all supplying companies be 
urged again to review their jobbe: 
contracts and to reflect therein ‘a 
margin which will permit a fair re- 
turn on the jobbers investment and 
expense.” It further urged a marginal 
contract which is not based on the 
“normal tank wagon market” which, 
when depressed by supplier com- 
panies, “will force the jobber-mar- 
keter out of business.” 

2. That the association, through 
its officers, directors and members, 
urge members of the state legislature 
to reject any gasoline tax increase at 
this time. A bill now pending would 
increase this tax 1.3c, from 3c to 4.3c 
per gal. 

Association took no action in re- 
solution form either directly for or 
against the Gillette divorcement bills 
pending in Congress. But its decla- 
ration left no doubt as to its stand. 

It was particularly aroused by a 
statement made by A. A. Stambaugh, 
Ohio Standard marketing vice presi- 
dent, at the convention of Ohio Pe- 
troleum Marketers Assn. meeting in 
Columbus, Ohio, on March 31. Mr. 
Stambaugh was not mentioned by 
name, but a check made by NATION- 
\L PETROLEUM NEWS disclosed that 
his remarks alone were responsible 
for certain language in the declara- 
tion, even though it contained a 
plural form. 

“Charges have been made by major 
company spokesmen,” the declaration 
asserted, “that action by various as- 
sociations in seeking higher margins 
is in effect collective bargaining here- 
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tofore reserved for labor, and is 
Socialistic in character. 

“We resent and absolutely _re- 
pudiate such conclusions, and charge 
that such outbursts only serve to 
build ‘iron curtains’ between suppliers 
and marketers.” It then said, in ef- 
fect, that if divorcement comes, it 
will be because the majors bring 
it upon themselves. 

The association recalled that it 
adopted a declaration of postwar 
policy four years ago in which the 
Michigan jobbers went on record as 
being “unalterably opposed to govern- 
ment controls of any type affecting 
the petroleum industry.” At that 
time the membership urged that the 
industry be allowed to pursue its own 
course as a free enterprise and in- 
sisted ‘‘on the opportunity for a fair 
and adequate profit for jobbers.” 

Said the new declaration: ‘“‘We do 
hereby reaffirm both of these decla- 
rations.” 

Earlier in the sessions, J. Howard 
Marshall, Ashland Oil president, as- 
serted in an attack on the Gillette 





Merritt Named President 


DETROIT— Harold E. Merritt 
of Peerless Petroleum Co., Bay 
City, was elected president of 
Michigan Petroleum Assn. at 
the spring convention held at 
Detroit-Leland Hotel April 5-6. 
During the past year he served 
as vice president. 

Elmer E. Ledbetter of Wayne 
Oil Co., Detroit, retiring presi- 
dent, became chairman of the 
Executive Committee. 

F. E. Cutler of Cutler Oil Co., 
Lansing, moved up from secre- 
tary to vice president; A. D. 
Dubuisson of Wolverine Serv- 
ice Stations, Inc., South Haven, 
moved from the post of trea- 
surer to that of secretary, and 
James C. Clarke of Pontiac Hi- 
Speed Co., Pontiac, was elected 
treasurer. Joseph D. Hadley, 
Detroit attorney, continues as 
executive secretary. 

Two new directors were elect- 
ed by the membership: A. L. 
Truesdell of the J. Austin Oil 
Co., Wayne, and Fred B. Scott 
of the F. B. Scott Co., Lake. 











bills that ‘“divorcement is anothe: 


name for regulation.” He expresse 
the opinion that ‘cutting up inte 
grated oil companies into little pieces’ 
would not solve any problems. 


“Nothing would happen,” he said 
“except that prices would go up and 
efficiency would come down.” He 
termed the divorcement proposals 
“almost fantastic.” 


He described today’s integrated oi 
companies as examples in efficiency 
in mass production superior to that 
of automobiles, asserting that in 
tegration is essential to bring about 
reduced costs and improved services 


William R. Palmer, secretary of 
the Michigan Petroleum Industries 
Committee, reported on a seven-point 
program sponsored in the legislature 
by the Michigan Good Roads Federa- 
tion. He branded attempts of the 
reads lobby to show that this state 
because of its own low tax (now 3 
per gal.)—-is paying for tax increases 
on gasoline in other states as “pro- 
paganda.”’ 

Mr. Palmer said his group objected 
to spending huge sums for new roads 
until assured that reforms in allocat- 
ing and accounting for funds wert 
instituted. Objection, too, has bee! 
voiced to placing the burden of taxa 
tion on the oil industry. 


In addition, Mr. Palmer reporte 
that: a bill to control and regulat« 
the sale of antifreeze in the stat: 
has passed the House; a bill propos 
ing to establish price posting for 
petroleum products has been intr 
duced and is now pending before a 
Senate committee; fair trade legis 
lation applying to all commodities has 
been introduced but appears to have 
little chance of passage at this ses- 
sion of the legislature. 


Urges Jobber Support of OLIC 


Jobbers were urged by W. R. Wil- 
liams of Rockford, Ill., state chair- 
man of the Illinois Oil Industry In- 
formation Committee, to participate 
in the OIIC program. The oil indus- 
try will remain free ony so long as 
it serves the public better and better, 
he said, and it is only by giving cus- 
tomers the facts about the industry 
that they will know they are not 
paying too much for the products 
they buy. 


Horace H. Hull, Memphis, Ten 
Ford dealer, said in a luncheon aid- 
dress that continuation of the svs- 
tem of free enterprise depended to 
a great extent on honest and fail 
dealing especially ‘‘with those in youl! 
own organizations.” He advocated a 
profit-sharing plan for salesmen 


The association will meet Sept. 9-10 
at the Grand Hotel, Mackinac Island 
departing from a custom of yezrs 
standing of holding its fall sessix 
in Traverse City. 
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Editorially Speaking 





Suggestion That Jobbers Adopt Status of Co-Ops 


To Cut Taxes Deserves Careful, Prompt Decision 


HE co-op movement, especially in oil, has become 

so strong, that the suggestion of Chairman Parks 
Gwaltney to the National Oil Jobbers Council the other 
week—that a thorough study be made for the long-time 
view of just what can and should a jobber do to pre- 
serve his business—is much to the point. 


The study is not to find a plan to fight the co-ops 
to have their tax advantage cancelled. Nor is it to con- 
sult the co-ops as to letting the jobbers into their favored 
classification because no one has to ask the co-ops’ 
permission to take advantage of their preferential laws 
and rulings. Rather, as Chairman Gwaltney put it to the 
council, if the tax favoritism is going to be continued 
by the government, at least for some period of time— 
and that is the only safe way for the jobber to look at 
t—then what can the jobber do to adapt his business 
so as to gain at least some of this preferential tax ad- 
vantage, especially without losing control of his  busi- 


so ? 
ness : 


Can an educational campaign be carried on that at 
least will hold the Independent jobber’s gallonage, even 
though the government takes half or more of his profits 
n taxes while his competitor expands by means of the 
subsidy of tax exemption ? 


Can Congress be prevailed upon in some reasonable 

', before the co-ops destroy the jobber’s business, for 

it least a minimum tax exemption, equal to the co-op’s 
r small business ? 


Or can or should the jobbers over the country convert 
their business to the co-op basis by taking advantage 
of the tax exemption rulings of the Treasury Depart- 
ment which exempt all companies that, prior to earning 
a profit, have declared by by-law they will distribute 
patronage dividends, in which event the jobbers can keep 
the money for the expansion of their business, as the 

ps are doing, and give the patrons certificates which 

t the jobber’s convenience— can be converted to non- 

ng stock? 


‘he answers to these questions, while the responsibility 
each individual jobber, nevertheless, Chairman Gwalt- 
ney thought, might better be arrived at after study by 
Various special jobbers’ committees and after discussion 
e‘ore groups of jobbers at their earliest meetings. A 
single jobber, including his own attorney, hardly has 
the information and over-all point of view to warrant 
his making an individual decision, let alone acting on 
However, if the jobbers as a whole thrash the sub- 
jec. out they may be able to come to some conclusions 
vhich they all, or large groups of them, might act at 
about the same time. 


lese conclusions—if conversion of the business is 
nm of them—would also include the best plan for pro- 
mo ing the conversion in sales story and advertising, so 
tha the converting jobbers would get the maximum 
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benefit from the change. It is possible—-because the 
encroachment of the co-ops is growing—that the major 
oil companies may see the threat to them, as well as 
recognize the serious predicament of their own jobbers, 
and assign some of their sales and promotion experts 
to help, perhaps even putting their own advertising dol- 
lars behind their jobbers who convert because those 
jobbers would continue to sell the majors’ brands. 

In fact, this angle of support by the majors for these 
converting jobbers might have an especial appeal to 
the majors because—we believe, it is a fair estimate— 
every major has been selling co-ops for years and in in- 
creasing volume so that these majors have, by their 
supplies, made a contribution to the encroachment of the 
co-ops on the majors’ own jobbers. Hence, in helping 
their own jobbers who may presently convert to a co-op 
basis, the majors would not be setting any precedent 
in their sales department or be violating any past sales 
policy. 

It may be argued that the majors may hesitate to 
build up any more co-op competition than necessary 
for fear the co-op selling reaches such magnitude as 
to force the majors, in their marketing departments, 
to go co-op. This last is not only entirely possible but 
even probable if majors keep on selling increasing gal- 
lonage to the co-ops. It also is entirely probable because 
the major supplier is not the one to make the decision 
of whether his jobbers go co-op; only the jobbers them- 
selves can and will make that decision. 


Continued Growth of Co-ops Could Cause Majors 
To Divorce Marketing as Competitive Move 


This thought gets around to the one now much before 
the industry—that of divorcement by the majors of 
their marketing departments. The continued expansion 
of the co-ops is almost certain to force the majors to 
take specific action to meet their competition. In fact, 
the majors may be forced to go co-op themselves, mak- 
ing use of the co-op ownership appeal, or of reducing 
their prices universally enough to entice lost business 
back to the majors. But prices low enough to kill what 
the co-ops save by tax exemption would at the same 
time be so low as to hamper or halt the growth of all 
competitors—big and little—-of the co-ops. 

In these days, when even the biggest of the majors 
is hard up for cash for much needed capital expansion, 
one might speculate that to meet this co-op competition 
the majors might well sell their marketing departments 
to separate companies and then set only those companies 
up on a co-op basis and thus, not only meet the present 
co-ops with the same sales appeal but, like the present 
co-ops, save the money they otherwise would pay for 
taxes for re-investment in marketing in still greater 
competition with the present co-ops. 

It is not as ridiculous as it may at first sound to 
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Editorially Speaking 





see the possibility of the whole oil marketing industry 
going suddenly co-op because history shows clearly how 
highly competitive marketing is and how quickly—es- 
pecially when there are surpluses steadily on the mar- 
ket—the many thousands of competitors will strip down 
to the most severe fighting basis. The industry’s policy 
has long been not to let a gallon get away, sometimes 
regardless of cost. When the change started in leasing 
out heretofore company-operated service stations, the 
change swept over the country in a few months time. 
The same could happen with a change to the co-op ap- 
peal, especially as all it requires is a resolution by the 
companies’ board of directors and a revamping of the 
sales story and painting the word ‘co-operative’ on a 
few hundred thousand signs and billboards. 

So as the National Oil Jobbers Council studies eco- 
nomic concentration in oil and other industries, it will 
also have to consider whether the concentration of eco- 
nomic power might ultimately be in the hands of the 
co-ops. Hence any talks with majors, and even with 
members of Congress about economic concentration, un- 
doubtedly will include talks about the growth of tax 
avoidance by the co-ops. 


Oil Men Have to Be Cold Blooded in Effort 
To Save Business from Tax Avoiding Co-ops 


Some may raise the point that it is not very patriotic for 
the oil jobbers as a whole, for their associations or for 
any of them as groups, to plan how they can avoid 
paying taxes for the support of their government; how 
they can avoid having to pay for the preparation for 
and the actual carrying on of any next war; or to plan 
ways to withhold from their government quite a few 
billions of dollars—so far as all marketers are concerned 

from their government at a time when the administra- 
tion is driving the government into a deficit and emphati- 
cally demanding more taxes. 

We grant that this is not a very laudable nor patriotic 
thing to do but how can the jobber—and eventually 
we believe the major companies—fail to look cold 
bloodedly at the situation; a situation of gross discrimi- 
nation against taxpayers made, not by the jobbers and 
other oil companies, but by Congress and this and past 
administrations through Treasury Department rulings? 

The jobber has only his one business, and so have 
the majors for that matter. There is no justice and fair- 
ness in arguing that he should ignore a way to save 
his business, the fruit of years of hard work. 

If the government does not like the prospect of losing 
an immense amount of tax revenue, the White House 
has but to send word to its Treasury Department to 
rescind all its discriminatory rulings which are rapidly 
building up the largest group of tax evaders in the 
country’s history. The Treasury Department can rescind 
all these just as easily as if it literally threw the whole 
book of tax avoidance rulings into the waste paper 
basket. 





In reply to any charge of trying to evade taxes whole- 
sale, of trying to leave the government in a financial 
lurch, the jobbers, and the majors too if they would, 
need only reply: 

“We have been competing for many years with com- 
panies who, because they seemed to have control of a 
lot of farm and consumer votes, have bullied the various 
administrations to let them keep their tax money, and 
this even in war times when the country was in grave 
peril. With these unearned government subsidies the 
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co-ops have grown and will continue to grow far more 
rapidly than it is possible for us who have faithfully 
paid our tax money to the support of the government. 
We paid by far the greater part of our profits, and excess 
war profits up to 95%, to carry on the war but the ad- 
ministration at Washington, in order to obtain more 
votes for itself, aided our competitors to evade their 
just war obligations and keep the money for the develop- 
ment of their businesses against us. 


“We have argued with the administration and we have 
argued with Congress against this gross unfairness but 
they won’t listen. Now we are to the point where wi 
must act in our own defense and that is what we are 
doing. We are going to keep the money that we would 
ordinarily pay the government for its support, the 
money with which the government provides an Army 
and Navy to defend us. We are doing just exactly what 
these political favorites of the government are not only 
allowed to do but are even helped to do. We want to 
continue to give good competitive service at good com- 
petitive prices, something that our customers would not 
get if the oil business was organized into a monopolisti 
co-op movement.” 

In view of the vast importance of the issues involved 
the need of the owners of 12,000 Independent jobbing 
businesses over the country who may be wiped out of 
existence if this situation continues much longer—it 
is only plain justice and common sense for the Inde- 
pendent jobbers of the country to meet, discuss and plan 
the best way to avail themselves of the same advantages 
as their competitors enjoy. And if their decision is for 
all of them to take advantage at one time of the rulings 
of the Treasury Department that permits them to keep 
their tax money in their business, that too is plain jus- 
tice and common sense. 


The jobbers of the country would do well to hurry their 
decision because as war preparation increases, taxes 
will go up, and if war comes they will go sky-high 
If the co-ops won’t have to pay them for their own 
protection there is no reason why the Independents 
should. The subject is so important and pressing, be- 
cause Congress will be in session for some months yet, 
that we hope the National Jobbers Council will be able 
to get its data together for an early decision, and it 
that decision can be for some positive action, then we 
hope the many oil jobbers associations will have special 
meetings if necessary, and act. 

We want to see these jobbers who have been and are 
the back bone of oil marketing get every advantage 
and every penny that any of their government subsi- 
dized competitors get. 


* * * 


(Editor’s Note—For more details on how jobbers can 
get some of the tax free advantages of the co-ops see 
lead story page 11 NPN, April 6, by the chief of our 
Chicago News Bureau, Leonard Castle. NPN expects to 
develop the subject still further. ) 





The ancestor of every action is a thought 
Emerson. 


Comments on editorials in NATIONAL PETROLEUM 
NEWS are welcomed always. Please address War- 
ren C. Platt, Editor, 1213 West 3rd St., Cleve- 
land 13, Ohio. 
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\RAMINS make good oils and fuels better! § ENIAY COMPANY, INC. 


15 West 51st Street 
ATONE —for improved viscosity index.PARAFLOW —for lower stable pour. PARATAC — New York 19, New York 


tacky oils and greases. PARAPOID —for E. P. gear oils. PARANOX —for inhibiting corrosion LEADERS IN PETROLEUM CHEMISTRY— 


: MAKERS OF ADDITIVES: ALCOHOLS: NITRILE 
1 oxidation. PARASHEEN —for better appearance. PARADYNE —for improved gasoline. AND BUTYL RUBBER: CHEMICALS 
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Compare Super Pyro witn any 
other anti-freeze in its price range! 


1. The anti-freeze protection of 
Super Pyro is 33's% more effective 
than that of most other types! 

4 Super Pyro protects not just 
one or two, but all 7 metals in the 
cooling system. 

3. Super Pyro—due to an exclu- 
sive U. S. I. ingredient—is longer- 
lasting! 

4, Super Pyro has a new freedom 


from odor! 


Super-Safe — that’s you — if you 
order your supply of this Super 
Product now! Yes, there will be more 





Super Pyro — but still not enough to 
satisfy the demand for this super- 
popular anti-freeze.So play it Super- 
Safe — order your Super Pyro now! 


CALL YOUR JOBBER TODAY! 
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This Super Product deserves a 
super promotion . . . and it’s all set! 
Super posters will sell Super Pyro 
to over 41,300,000 people. Super 


color ads in Look, Collier’s and the 





Saturday Evening Post will sell 








Super Pyro to over 130,446,000 
readers! Super newspaper ads every 
week will sell Super Pyro 149,908,- 
712 times! That’s Super Power! 
And that’s what’s going to send 
people right into your station for 


Super-Safe Super Pyro! 








U.S. INDUSTRIAL CHEMICALS, INC. 
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NEPTUNE METER COMPANY 
50 WEST 50th STREET 
NEW YORK 20, N. Y. 


Branch Offices 
ATLANTA * BOSTON * CHICAGO * DALLAS 
DENVER * LOS ANGELES * LOUISVILLE 
No. KANSAS CITY, MO * PHILADELPHIA 
PORTLAND, ORE ° SAN FRANCISCO 
Canodian Factory, LONG BRANCH, ONT. 


FOR ACCURACY 


Only accurate metering can stop shortages at every stage of 
petroleum marketing—and over the years Neptune Red Seal 
Meters have met every challenge. They've put the finger on 
evaporation, leakage, and theft. They've substituted absolute 
accuracy for questionable truck tank markers and bucketing. 
In some cases, they've even spotted errors that creep into the 
best-managed systems through faulty proving! 


Yes, hundreds of case histories in our files prove you can depend 
on Red Seal for amazing accuracy! Manufactured with utmost 
precision, there's only one moving part in the measuring chamber, 
with positive capillary seal that maintains accuracy over millions 
of gallons without expensive maintenance. The chamber is com- 


pletely enclosed by liquid, hence Red Seal accuracy is not affected 
by pressure changes. 


Ask to see the new Red Seal registers—easier ticket printing— 
faster Auto-Stop settings—more compact, lighter—easier to cali- 
brate. And ask about the exclusive Unit Replacement Plan that 
saves time and money while keeping your Red Seal meters always 
on the job. Just call the nearest Neptune officé or your Neptune 


equipment jobber. 203 
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FLANNING FOR PROFIT 





Marketers Design Stations 
To Reduce Building Costs 


Preceding articles in the NATIONAL PETROLEUM NEWS series on 


Planning For Profit have pointed out: how the oil industry antici- 


pates a steadily rising demand for its products; how increased out- 


put will probably match this demand; how competition has already 


revived under the influence of a greater flow of products; and what 


marketers are doing about modernizing their equipment. 


This story summarizes what is being done by various segments 


of oil marketing management to lower service station building costs. 


By FRANK C. STURTEVANT 
NPN Staff Writer 


Service station construction is in 
the midst of a period of experimen- 
tation, not of design but of method. 
Reflecting, as it does, a strong urge 
to build new stations despite high 
costs, it is an indication of a competi- 
tive struggle ahead. 

The current wave of experiments 
may embody some compromises with 
quality which may prove undesirable. 
stations may be built which 
will plague their owners with future 
headaches. On the other hand, out 
of the intense study being devoted 
to the problem of how best to build 
stations may valuable 


Some 


come some 


ideas 
Teaching Station Remodeling 


Since the war at least two major 
oil companies have added a course in 


Station remodeling to their sales 
training programs. Recently some 
major oil company division offices 


have found they can save money by 


closer teamwork with their general 





and built by an Independent jobber. 


Apr | 13, 1949 


This is an example of postwar service station designed 
In supervising his 
°wr construction work he uses some of the methods de- 


contractors. It will not be surprising 
if engineers conversant with service 
station building become increasingly 
important in oil company sales de- 
partments. 

By adopting closer supervision of 
the actual construction job oil mar- 
keting management is taking over 
more and more of the functions of 
the building business. As the only 
large industry which designs and 
builds its own retail outlets this may 
be a logical development. 


Few Architectural Experiments 


While countless supervisory meth- 
ods are being tried, architectural ex- 
periments have been limited. From a 
cost standpoint the square, flat- 
roofed, “functional” design is an eco- 
nomical style to use. It was evolved, 
it will be recalled, some 15 or more 
years ago when the oil industry en- 
gaged in a program of new station 
construction, seeking to build sta- 
tions for less money without sacri- 
fice of sales appeal. This time lower 
cost cannot be achieved simply by 


discarding peaked roofs, towers, ga- 







bles and other fancy touches, in fa- 


vor of a more functional design. 

By standardizing on some particu- 
lar version of the functional station 
most of the major oil companies 
were able to retain in that period a 
certain amount of identification value 
along with lower cost. The stations 
then built were larger and better 
equipped than their predecessors. But 
in less than 10 years they were ob- 
solete. 

Those prewar stations 
accommodate the TBA and 
service volume which mushroomed 
within that period. So once again it 
was necessary to build bigger sta- 
tions. The new postwar stations 
which have already been built were 
designed to meet the new merchan- 
dising requirements. 


could not 
sales 


Bigger, Better and Brighter 


They are bigger, better and bright- 
er in all respects, and there are those 
within the industry who have con- 
cluded that the present cost of build- 
ing them is about what it will con- 
tinue to be. Whether these men are 
right or wrong, the search for less 
costly ways of building stations has 
never stopped. 

Chief among those who took the 
most drastic steps to avoid the 
higher level of building costs are the 
Independent oil jobbers. They have 
taken the lead in such design experi- 
ments as have been tried to date, 
probing around for some more eco- 
nomical style. Of more significance, 
however, is the extent to which they 
have gone into the contracting busi- 
ness, often eliminating the general 
contractor entirely. 


Not New to Some Jobbers 


For some Independent oil jobbers 
the practice of building without a 
general contractor is not new. A few 
of the so-called “country” jobbers 
have never built by any other meth- 
od. Marketing executives in the larg- 
er oil companies have frequently 
agreed that in rural areas their local 
jobbers can put up stations at far 


‘ 








scribed in this article. Located in Buffalo, N. Y. this station 
was put up by the Hambleton Terminal Corp., George K. 
Hambleton, president 
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Planning for Profit 





This station is typical of design experiments being tried 


by Independent jobbers. 


model pumps. 


less cost than a major company work- 
ing through a contractor. 

These marketing executives ex- 
plain that the ‘country jobber” can 
hire local labor to the best advantage 
and that he can get a full day’s work 
from the men he hires, where an out- 
sider would get only indifferent re- 
sults. These jobbers seem to be able 
to adapt blueprints prepared by their 
gasoline supplier, or in other in- 
stances, have collaborated with near- 
by architects to work out their own 


ideas 


It Works in a Large City 


One of the most 
of supervising his own building, 


successful jobs 


how- 


ever, has been done by a jobber in 


a large city. His results have been 
outstanding. He has built a 
of postwar stations, and they all 
compare favorably with the best in 
the country. They are fine looking 
two-bay jobs with large display win- 
dows and porcelain enamel exteriors. 
Erected for substantially 
than the reported figures for many 
similar stations, they are drawing a 
gallonage which is the envy of com- 
petitors. 


less cost 


This Independent uses his own sta- 
tion design. His own crew of work- 
men installs the concrete work fot 
foundations and drive. He sub-con- 
tracts bricklaying, plumbing and wir- 
ing. He buys his own materials. 

Some of his sub-contracting deals 
are highly informal. Often they may 
consist only of locating a_ skilled 
workman, taking him to a partly 
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It employs a jutting roof, large 
display windows, and an unusual arrangement of six low 
It also illustrates growing movement toward 


number 


completed station, showing him what 
needs to be done, and agreeing on a 
price. Since the price the workman 
needs to figure covers only a limited 
amount of his own labor, to be per- 
formed immediately rather than at 
some indefinite future time, a quick 
deal at a low price can be made on 
the spot. 

Obviously this system takes a lot 
of personal attention by the jobber 


w. 
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identification of the Independent marketer by display of the 
jobbed’s name on all marketing outlets. This station was built 
by Denny Klepper, private brand jobber at Wichita, Kans., 
who long has been a leader in the Kansas Oil Men’s Assn. 


himself. Just negotiating for mate- 
rials and following up their delivery 
is a time-consuming task. And to se- 
cure low charges from his sub-con- 
tractors he has to take most of the 
risk out of the job for them. That 
means he has to be responsible for 
the co-ordination of one man’s work 
with another, and requires that he 
be on the job every day. He justifies 
it on the ground of savings which 
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This new, low cost service station was a joint project of a dealer partnership «nd 

an Independent oil jobber, Green Oil Co., Little Rock, Ark. The building consists 

of a pre-fab sheet metal unit lined with rock wool insulation. Large window open 
ings are cut into the front walls 
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Soon hundreds of thousands of cars that have been used little or 
not at all during the winter months will take to the road. 
When they do, brightly lighted Service Stations loom through 
the darkness as friendly guides along strange highways. 
Pemco’s complete line of Service Station Lighting Equipment 
will harmonize with the architecture of any type Station. 

From one to five PAR-38 150 watt Flood-Spot Lamps 

or 500-300 watt Hard Glass Reflector Flood Lamps may 

be mounted on a single Island Luminaire or Pole. Larger type 
Floodlighting Luminaires are included in the Pemco Line 

as are Poles of all types, Pump Extension Adapters and 
Fluorescent Lighting Units. Pemco Service Station Lighting 
Equipment is available in a variety of colors to match or 
blend with the color scheme of practically every Station. 


13, 1949 


Tp PHILADELPHIA ELECTRICAL & MFG. CO. 


1200-36 NORTH 3Ist STREET « PHILADELPHIA 21, PENNA. 





Rs eo 
Catalog No. 89 will give 


you full details and specifications Ae PHILADELPHIA ELECTRICAL & MFG. CO. 
covering Pemce’s complete tine : 1200-36 N. 31st St., Philo. 21, Po. 

of Service Station Lighting ‘ 
Equipment as well as engineering 
helps. To obtain your copy 
attach coupon to your business 
letterhead and mail today. 


Please send copy of Pemco Service 
Station Catalog No. 89 to 
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A new station in a southern city has no pump island can- 
opy. It stands on a site 100 ft. x 200 ft. in back of the pump 
islands, which in turn are 16 ft. in back of the property line 


and 32 ft. from the pavement edge. 


Islands are located on 
a 70 ft. radius arc which approximates the line followed by 


traffic entering and leaving. At the rear of the station is a 


he says run from $10,000 to $15,000 
per station. 

There are many jobbers who work 
through a general contractor but de- 
vote almost as much time to their 
building jobs as does the contractor. 
Starting with plans and _ specifica- 
tions of the kind of station the job- 
ber would like to have, the contractor 
and the jobber work out jointly any 
possible variations to reduce costs. 

These variations may consist only 
of substitutions of more readily avail- 
able materials. If a certain kind of 
brick, glass or wire will be difficult 
and expensive for the contractor to 
obtain, an agreement can be reached 
to use something else. 


Majors Try the Ide:z 


Gradually district and 
managers of major oil companies are 
adopting a similar procedure. Specifi- 
cations and blueprints are being stud- 
ied so that they can be explained and 
interpreted to uneasy contractors. It 
has often been observed that a set 
of rigid specifications prepared at 
a distant headquarters may scare a 
local contractor’ into 
prices out of sight. 


jacking his 


In a typical case a division office 
worked up a station design of its 
own, went out and secured bids from 
sub-contractors and made a deal with 
a general contractor on a fixed fee 
basis to cover supervision. In othe1 
branch offices the wisdom of adher- 
ing to certain rigid building practices 
is being debated. Old stations are be- 
ing studied to see if minimum re- 
quirements once accepted without 
question have in fact been worth- 
while. 
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division 


An example of one kind of archi- 
tectural experiment—-an experiment 
directly related to cost—can be seen 
in stations built by some southern 
jobbers. They are among those who 
have always favored outdoor lubri- 
cation facilities in milder climates. 
These marketers have now recog- 
nized the need for more space by go- 
ing to larger land areas, but have 
tried to reduce costs by shrinking 
the size of the station building. 


Trying a Narrow Canopy 


To cut down on the building ex- 
pense these southern marketers have 
dropped the long canopy extending 
to the pump island, long a feature 
of southern stations. Instead they are 
using a continuous but narrow can- 
opy jutting out from the building two 
or three feet at front and sides. With 
no enclosed lube bays or wash rack, 
and with no large canopy, these 
buildings consist of little more than 
glassed in display areas, plus rest- 
rooms. 


In one southern state an Independ- 
ent jobber has put up a station using 
a standard all-purpose pre-fab metal 
building, again with no enclosed lube 
bays. To get adequate window dis- 
play space it was necessary to have 
a welder cut some large openings in 
the wall panels with a torch. Con- 
crete foundations, pump island, tanks 
and other equipment were installed 
by the jobber. 


Erection of the 
done by the two partners com- 
prising the dealership which now 
operates the station. The partners 
also built interior partitions, lined 
the building with rock wool and 


building was 





covered wash area, while the lift is located on an outside 
lubrication slab. The small concrete block building at the 
rear contains greasing equipment. Front and side walls 
are chiefly of glass. 
Trice, a Sinclair jobber at Macon, Ga. 


The station was built by Reginald 


painted it. Striped metal 
were added for eye appeal. 

What appears to be a step back- 
ward is the use of painted masonry 
exteriors in place of porcelain enam- 
eled steel or glazed brick. These ar 
being tried in areas where the hard 
surfaces have long been considered 
a paying proposition. The sole ob- 
ject is to cut costs, and it is con- 
ceded that the buildings may hav 
less sales appeal. And since they will 
require painting in the future it is 
debatable whether the saving in first 
cost will pay. 

Even in southern areas, where 
painted stations have been more com- 
mon, there are now some oil mar- 
keters who find the painting cost a 
burden. One company, which has a 
standardized station design with a 
white stucco finish, is said to be in- 
terested in covering some of its sta- 
tion buildings with porcelain steel 
sheets to get out from under the up- 
keep expense. 


awnings 


Strive for Eye Appeal 


Where jobbers have done their ow! 
designing it can be seen that, in thi 
main, they are following modern 
chitectural trends. They are striv 
for eye catching shapes, and t 
lean to the generous use of glass | 
for appearance and better disp 
They achieve economy primarily 
close supervision, direct hiring of 
bor and direct buying of mater 
Secondarily they cut costs by al 
doning elaborate specifications 
by some of the major oil compa! 

Oil marketing’s plunge into 
building business is a part of tod 
competition. It may force every 1 
keter to become a building expert 
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THE EXPANSION ROOF STOPS PROFIT LEAKS 


Narrowing margins demand optimum operating economy wherever petroleum 
products are stored. That's why producers, refiners and marketers alike 
have turned to the Expansion Roof. Here’s what it means to them: 


ECONOMY .. . The end of evaporation losses 

PAYOUT . . . Protection of multiple tank installations through manifolding 
PRODUCT QUALITY . . . Maintenance of quality during the storage period 

SAFETY . . . Reduced fire hazard, Underwriters’ approved 

SIMPLICITY . . . No problem of maintenance 

PERMANENCE .. . No parts to wear, the Expansion Roof will last the life of the tank 


In the face of narrowing margins, call on Graver today. Our engineers will 
analyze your storage problems without obligation and show you how the 
Expansion Roof can stop your profit leaks. 


FABRICATED PLATE DIVISION 
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A. A. Stambaugh Declares ‘There Is No Long Run 


Group Bargaining on Margins, Fair Trade 
Laws Termed Peril to Jobbers, Industry 


Security’ in Collective Move for Protection 


*By A. A. STAMBAUGH 


Vice President, Marketing 
Standard Oil Co. (Ohio) 


In addressing you I choose to 
speak to you as a private citizen 
rather than as a representative of 
my company, or even of our indus- 
try, in which I have a far smaller 
stake than many of you. My rea- 
son for this is that the answer to 
many of our problems lie well be- 
yond the borders of our industry. My 
talk will in no sense be a criticism 
of you, my associates in this mar- 
ket, but on the contrary and in keep- 
ing with what I have often said, it 
will, I hope, reflect my high esteem 
for the honest and public spirited 
jobs which you are performing, and 
the successful businesses which you 
have operated... 

The market place in a competitive 
economy should be the consumer’s 
plebiscite where success depends en- 
tirely upon the ability of the mar- 
keter to please the customer, at a 
profit. The consumer’s vote for 
product preference in the market 
should determine the allocation of 
our workers in production and dis- 
tribution, and in a democratic so- 
ciety that vote should be just as 
free and unhampered as his vote in 
the polling place. The genius of our 
economy that more than anything 
else has given us this comparative- 
ly fabulous standard of living is that 
we have allowed the customer, by 
his vote in the market place, to allo- 
cate our workers into channels from 
which the customer is willing to buy. 
When, however, pressure groups and 
politicians interfere with these deli- 
cate adjustments and workers are re- 
allocated in their interests, the cus- 
tomer who pays the bill takes a walk, 
and eventually out goes our stand- 


ard of living, with every decent thing 
in lit 
Thet is a new kind of Robber 


Baron who has been operating abroad 
for 50 years. They have succeeded 
in getting themselves outwardly 
cloaked in the mantle of the com- 
mon man. Their objective is power, 
and power direct rather than through 
money. Their methods are _ politi- 
cal and not commercial. 


Businessmen, like you and me, un- 
thinkingly have continued to devote 


Partial text of paper presented at Ohio 
Petroleum Marketers Assn. convention, March 


20-31 
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ourselves to commercial pursuits to 
the exclusion of these political trends. 
Meanwhile, in country after country, 
these businessmen have been dis- 
placed, and along with their dis- 
placement have gone freedom for all 
people and any hope for human dig- 
nity, plenty, and the good life. 


No industry has more capable 
leaders than has ours, as is evidenced 
by our splendid record, but unfor- 
tunately, as a group, they have been 
primarily occupied in finance, pro- 
duction, transportation and manu- 
facturing. Furthermore, marketing, 
like sex, has not been considered a 
proper subject for frank and open 
discussion in our industry circles. 
Even though several of our trade 
associations have for many years 
promoted excellent activities in re- 
search and outstanding studies in 
other branches of the industry, they 
have, until recently, treated mar- 
keting as a step-child of which they 
were apparently ashamed, or shall I 
say “afraid’’. 


Industry in Review 


Now, before we come to grips 
with our own immediate problems, 
let us stand aside and allow the in- 
dustry to pass in review. 

It is 1865: Samuel Van Sickle of 
Titusville, Pa., has just finished four 
miles of pipe line from his wells to 
a refinery. Over that distance it car- 
ries 80 bbls. of crude oil per hour. 
The teamsters, who had been getting 
$3 to $4 per barrel for the same 
haul, were outraged. They cut and 
tore up part of Van Sickel’s line. 
Other lines were built, but for years 
the cutting and plugging of pipe 
lines continued. 


Query: Should production of 
oil have been divorced from 
transportation in the _ interest 
of the teamsters of Titusville? 
If so, how would this have af- 
fected our chances in World War 
One? 


The scene changes. It is the year 
1914: Sixty per cent of the greatly 
increased requirements of petroleum 
products east of the Mississippi came 
from Midcontinent. Pipe lines were 
inadequate, and pipe line profits were 
fabulous. The price of gasoilne in 
most areas, including Ohio, was that 
of the Group, plus freight. Under 
the influence of these fabulous profits 
new pipe lines were quickly built 












and water transportation provided. 
Transportation at cheaper-than-rail 
rates was soon adequate, and has 
since been reflected in lower prices 
for petroleum products in most 
areas. Long since the tank car price 
for gasoline in Ohio has been well 
below that of gasoline in the Group 
plus railroad freight to Ohio. That 
difference today is approximately 
2.5¢c per gal., the contribution of man- 
agement and technology to the con- 
sumer. If we add to this the sav- 
ing in transportation from the ter- 
minal to the consumer over that of 
the old days, that saving which has 
been passed on to the jobber, the 
dealer and the consumer totals at 
least 4.5c per gallon. 


Query: Should a limit have 
been placed on early pipe line 
profits when it wold inevitably 
have slowed up the development 
of adequate transportation ? 


Query: Should a law have 
been passed reserving to the rail- 
roads the perpetual right to this 
business? 


Again, it is 1920 and the scene is 
Ohio: The distribution of gasoline 
was by tank car from the terminal 
to the bulk station, and from thers 
to the dealer and consumer by hors 
drawn vehicles in small loads ove! 
doubtful roads. Then some ingeni- 
ous entrepeneur thought of establish- 
ing a service station with large stor- 
age capacity at points where well 
traveled highways touched a railway 
siding, thereby by-passing the bulk 
plant, and thus saving rehandling 
costs. Usually he passed this sav- 
ing on to his customer in the inter- 
est of higher volume. The blow to the 
conventional marketer was swift and 
serious, since it could not quickly 
adapt itself to the new methods. My 
own company, which had close to 50% 
of the distribution facilities in the 
State of Ohio in 1920, dropped from 
45% of the state’s business in that 
year to as low as 11% in 1928. 

The trackage operator had made 
a major contribution to the communi- 
ty, treated himself to an easy for- 
tune and left the rest of us with 4 
headache. Then good roads, largt 
and efficient trucks and increased 
volumes made their appearance 
Every station with large storagt 
became a potential trackage station 
and his advantage was gone. He 1s 
now just one of us. 


Query: Should a law hav 
been passed in 1920 limiting th 
capacity of the tanks at servic 
stations to 550 gals., in the i 
terest of The Standard Oil C 
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these tanks were built 
of U-S-S COR-TEN 


— weight was reduced 1375 lbs. 


— payload capacity increased 220 gallons 


rTo be exact, it cost only $3.43 more 
| to build the tanks of this truck 
and trailer unit lighter with U-S-S 
Cor-TEN. By using 12 gage Cor- 
[rN in place of 10 gage mild steel, 
weight was reduced from 6087 to 
4812 Ibs. The mild steel cost $309.35, 
U-S-S Cor-Ten cost $312.78. 
hus for only $3.43 more, 220 more 
llons can be carried by this unit. 
ruring hauling costs low, at only 
cent a gallon, this means a saving 


of $1.10 per trip. The weight saved 
here by Cor-TeEN will pay for the 
total cost of the tanks in just about 
nine months, and that’s figuring on 
only one trip per day. Quite a size- 
able return on a $3.43 investment. 

So no wonder we say—if you want 
to cut costs, cut weight ...andif you 
want to cut weight at /owest cost, 
build with U-S-S Cor-Ten. 

Leading builders everywhere have 
used this superior high strength steel 
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TANK UNITS BUILT BY GUNDERSON BROTHERS 
ENGINEERING CORPORATION, PORTLAND, OREGON 


At little or no 
increase in cost they can give you 


for almost 14 years. 


equipment thatis much more efficient 
—that carries more gallons because it 
drags around less dead weight and 
that lasts longer and costs less for 
repairs and maintenance. For re- 
member, U-S-S Cor-TEn is not only 
stronger, tougher and more wear re- 
sistant than plain steel but has 4 to 6 
times greater resistance to atmos- 
pheric corrosion. 

Our engineers will gladly show vou 
how you can apply Cor-TEN to mak« 
your equipment more profitabl 
You'll be surprised how little more it 
costs than heavy, money-wasting 
construction. 


AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO - CARNEGIE-ILLINOIS STEEL CORPORATION, PITTSBURGH & CHICAGO 


COLUMBIA STEEL COMPANY, SAN FRANCISCO - NATIONAL TUBE COMPANY, PITTSBURGH - TENNESSEE COAL, IRON & RAILROAD COMPANY, BIRMINGHAM 


UNITED STATES STEEL SUPPLY COMPANY, WAREHOUSE DISTRIBUTORS, COAST-TO-COAST 


UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


U-S-S HIGH STRENGTH STEELS 


U’S*S COR-TEN » U*S*S MAN-TEN * U*S*S MANGANESE-NICKEL-COPPER 


Ap vil 13, 1949 





CAUSTIC SODA 
TANK-TRAILER with 


2500-gallon carry- 
ing capacity. 
Equipped with ex- 
clusive single- axle 
‘‘Multi-Rate” Spring 
Suspension 


Pes 
propane to 
penicillin 


ACID TANK FULL 
TRAILER with 1500- 
gallon carrying ca 
pacity. Equipped 
with single-axle 
“Multi-Rate’’ Spring 
Suspension. 





LATEX TANK-TRAIL- 
ER with 3250-gallon 
carrying capacity. 


Equipped with 
CASING HEAD OR GASOLINE TANK-TRAILER with 5000 liquid gal- single-axle ‘‘Multi- 


lon carrying capacity. Equipped with tandem-axle Torsion Suspension. Rate’ Spring Sus 


pension 


oad 
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ASPHALT TANK- 
TRAILER with 4000- 
gallon carrying ca- 
pacity. Equipped 
with tandem-axle 
Torsion Suspension. 


SULPHURIC ACID TANK-TRAILER with 2200-gallon carrying capacity. 
Equipped with tandem-axle Torsion Suspension 


THEIR PROBLEM WAS DIFFERENT! 


Every one of these Tank-Trailers was designed problem. If your problem is different, chances 
to fit the specific needs of a specialized hauling are Fruehauf has the answer. 


‘ENGINEERED : TRANSPORTATION ’’ 
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FRUEHAUF 


engineers and builds 


ANK- TRAILERS 


for every 
liquid hauling need ! 






j 
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Engineered throughout to make more money in your service... 


pian apeong in liquids — from propane to 
penicillin—moves faster ... safer . . . with 
greater economy ...in Fruehauf Tank-Trailers. 


Shown here are only seven Fruehauf Tank- 
Trailers built to fit specialized liquid haulage 
requirements. The design and engineering skill 
which made these Tank-Trailers possible can 
be turned to anything that can be hauled in a 
tank—using every basic Fruehauf chassis, from 
Fruehauf single- and tandem-axle Semis to two- 


Hear Harrison Wood in “This Chang- 
ing World’’—every Sunday Afternoon 
over ABC. Consult Your Local Paper! 






F/RS7 \W TRUCK-TRAILER TRANSPORT! 


and three-axle Full Trailers. 


Your nearby Fruehauf tank specialist will 
gladly tell you about a// the important advan- 
tages of Fruehauf-built equipment. Just let him 
know what you haul. He'll provide you with 
complete information on the Fruehauf best 
suited to your needs. Fruehauf. Tank-Trailers 
cost you less to operate . . 
day and per year than any other Tank-Trailers 


. less per mile, per 


in the industry. 


World’s Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


DETROIT 32 ° LOS ANGELES 11 
In Canada: Weston, Ont. 


83 Factory Service Branches 




















i) 
SUPER CHIEF WHITE ' , . MOTOR CHIEF WHITE 


Mohawk Tires are a big Money Maker for hundreds of independent 


dealers all over America. Here is why you can profit, too:— 


QUALITY PRODUCTS— Mohawk Tires are easy for you to sell because for 
35 years their outstanding quality has been widely recognized. 


COMPLETE LINE—As illustrated, Mohawks include premium, first-line 


and budget-price passenger tires—and bus, truck and special duty tires. 


SOLD ONLY BY INDEPENDENTS — Mohawk never competes with you— 


no sales through chain, mail order or Company 











owned stores. 





Write NOW to learn more about the advantages 
and opportunities a Mohawk franchise offers you. 


THE MOHAWK RUBBER COMPANY 


AKRON 5, OHIO 
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Margins and Fair Trade Laws 








and other conventional market- 

ers? 

Finally—the scene in 1949: I am 
a supplier to a string of excellent 
jobbers. The telephone rings. One 
of my jobbers has enjoyed the busi- 
ness of an excellent commercial ac- 
count which for many years has pur- 
chased, say 3,000 gals. of Diesel fuel 
per month, by tank wagon. This 
customer has been very important 
to my jobber, and very valuable to 
me, because I have depended upon 
his purchases from my jobber for 
the increased volume in my sales to 
my jobber, and, on the other hand, 
my jobber has made a profit in haul- 
ing this volume through his ware- 
house and delivery system. Lately 
his volume has doubled, which has 
made him all the more desirable to 
both of us. 

Now for the jolt! 

A competitor of mine, who, like 
myself, is in the business of sup- 
plying large volume to dealers and 
consumers, has just paid a call on 
our valued customer, offering to in- 
crease his storage capacity at cost 
and to sell him Diesel fuel, not at 
the price charged by my jobber, but 
at whatever price I choose in the fu- 
ture to quote to my jobber, assur- 
ing this customer of my jobber that 
he can deliver Diesel fuel directly as 
cheaply as I can deliver to my job- 
per. 

Of course, my jobber and I will 
not quit without a fight. We may 
temporarily try to estimate and al- 
low for his further contribution in 
selling and servicing this commercial 
account, even though we make de- 

veries direct, but both he and I 
know that anything more than the 
actual value of that service, which 
must be.small, will be a millstone 
ibout my neck in competing with 
my competitor. 


Query: Should a law be passed 
to prevent my competitor ap- 
proaching the customer of my 
jobber and pointing out to him 
the savings that are his through 
the elimination of the need for 
the wholesale function? 


Query: If, instead of this be- 
ing a commercial account it hap- 
pens to be a dealer, should it not 
be pointed out to my jobber that 
by entering the retail field he 
might recapture his same cus- 
tomer at the retail level and with 
equal profit? 


Query: Should it not be point- 
ed out to my jobber, as an en- 
couragement to him, that there 
is a limit as to how fast and 
how far these functions can shift, 
probably not much faster than 
the normal increase in the con- 
sumption of gasoline, so that the 
growing pains of this evolution 
may not be too serious to him? 
Now, what is the moral of this 
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Mr. Stambaugh 


economic panorama? Simply this: 
The oil industry, under the free 
American system, is a mighty giant 
that writhes and twists under the 
impact of competition, influenced by 
technology, increased demand, and 
better methods, in a constant striv- 
ing to give our people more and 
more products, of better and better 
quality, at lower and lower prices. 


Only a Few Hurt Temporarily 


With every twist and turn of this 
giant industry, the many are helped 
and only a few are temporarily hurt. 
Our role as marketers in this play 
is to anticipate these movements, and 
by understanding them better to 
adapt ourselves to them. As Jewkes 
put it, “We must take the rough of 
the ccmpetitive system with the 
smooth.” In every case our earliest 
adjustment to the inevitable change 
is the wisest course. 

This giant industry, when free, 
works mightily for all of us. He has 
won two world wars, at a tremen- 
dous saving in life, and is now the 
backbone of our economy. Let no one 
hobble him in their own interest. 
None of us can afford on our own 
account to join the teamsters of 
Titusville. 

Yet there are those who would 
hobble this giant industry in their 
own interests by eliminating com- 
petition and creating a monopoly for 
themselves. Take those instances 
where dealers have allowed them- 
selves to be organized by labor lead- 
ers, who then take the responsibility 
for fixing prices, and the Fair Trade 
Acts to which we have referred. One 
concludes that the ghost of the NRA 
did not vanish with the Schicter 
Case, and today it stalks abroad in 








a more dangerous form than ever. It 
matters not that the advocates of 
these fair trade acts have not the 
slightest conception of the deadly 
character of such measures. In the 
main, they are only pressure groups 
trying to “get theirs while the get- 
ting is good”, and without the slight- 
est thought of the consequences. 

A Communist is only a Socialist 
who is in a hurry, and our legislative 
hoppers are at this moment filled with 
bills which are essentially socialistic 
and collectivistic. 

Indeed, these people who support 
these measures are not altogether or 
primarily to blame. The trend away 
from competition was first given re- 
spectability by the NRA and other 
similar legislation. Then, too, the 
average man is not a lawyer and does 
not readily distinguish between col- 
lective bargaining and collectivism. 
We are committed to collective bar- 
gaining in labor relations. In order 
to enforce this principle, and in or- 
der to permit labor to deal on terms 
of equality with its employer, labor 
has been given the right to combine 
in their own interests. This princi- 
ple, including the right to strike is 
a combination in restaint of trade 
which is so far denied the rest of us 
in the market place. 


The distinction between legal mo- 
nopoly in the wage field and illegal 
monopoly in the field of prices and 
policies may be difficult for the busi- 
nessman who is hurt by competition 
to appreciate. Indeed, it is hard to 
criticize the ordinary dealer who at- 
tempts to raise his prices through 
collusion with his competitor, when 
across the street the employe of his 
competitor, performing exactly the 
same type of service, through col- 
lective bargaining in association with 
the employes of all his competitors, 
raises his wages with everyone's ap- 
proval. It is hard to explain that in 
the one instance the dealer is dealing 
with the public, as consumers, and 
that collusion is a crime against the 
consumer, while, in the other case, 
the employe is dealing with his em- 
ployer, who simply passes on any 
increased cost to his customer. 


Can it be that we are drifting, 
without realizing its implications, in- 
to a philosophy where the so-called 
small businessmen are privileged to 
combine in restraint of trade in their 
own interests? Are jobbers small 
businessmen who may deal collec- 
tively with their suppliers on prices 
and margins? 

If jobbers and dealers may con- 
spire with one another to fix prices 
and determine policies, how are their 
suppliers affected by such activi- 
ties ? How are the netbacks of 
those suppliers affected, and what, 
if any, responsibilities do they have? 

If the answers to these questions 
are in the affirmative, and if the is- 
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sues in the market place are politi- 
cal rather than commercial and com- 
petitive, isn’t that a warning that we 
may be well down the road of the 
Robber Barons of Europe, with all 
the rest just around the bend? 


Marketers Must Reach a Decision 

Haven't we reached a point where 
we, as marketers, must elect between 
competition and democracy, on the 
one hand, and regimentation and 
dictatorship on the other? 

The little fire which we give to 
labor to enforce its demands serves 
a useful purpose in the stove of la- 
bor relations, but when we careless- 
ly allow it to spread beyond its 
proper confines into the market 
place, it promptly burns our house 
down. The wise labor leader will do 
well not to allow his advantage to 
spread beyond its legitimate confines, 
and thus, in the end, destroy itself. 

Trade associations, like the Ohio 
Petroleum Marketers Assn., and like 
those in the National Jobbers’ Coun- 
cil, are in a position to render an in- 
valuable contribution to the solution 
of our common problems. I am ac- 
quainted with many of the leaders 
in all ot these organizations, and I 
know them to be sincere and intel- 
ligent men who are entitled to the 
confidence and co-operation of all 
members of the industry. Trade as- 
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sociations such as yours are being 
called upon by your members to elect 
between one of two courses. The 
one emphasizes co-operative action 
on providing products; the other edu- 
cation. The one seeks to restrain 
its competition, the other seeks to 
understand it. The secretary of one 
tends to become the spearhead of a 
pressure group; the secretary of the 
other leaves to its individual mem- 
bers the responsibility for their own 
negotiations. The secretary of the 
one attempts to function like a labor 
leader; the secretary of the other at- 
tempts to function like a secretary. 
The one stands for ultimate national 
ization and government control; the 
other stands for the freedom of the 
market place and all other freedoms. 

However, the choice between free 
competition and socialism is not al- 
ways easy because the problem is not 
always clear. 

Warren Platt makes the following 
statement in his 40th Anniversary 
article appearing in the March 9th 
issue of the NATIONAL PETROLEUM 
NEWS (Page 53)—an article which 
everyone should read: 


Better Understanding Would 
the Industry 


“NPN has also presented evi- 
dence and has argued that thes 
jobbers do not have the friendly 
confidence in the majors that 
they should. This is shown by 
the outstanding fact that with 
the exception of one fight in the 
industry—-that jobbers have been 
behind every investigation, by 
government, Federal Trade Com- 
mission and state legislatures, 
and they have prompted every 
government action against the 
majors since the Interstate Com- 
merce Commission proceeded 
against the major’s pipe lines 
38 years ago.” 

I do not question the truth of this 
surprising statement, although such 
movements did not have the support 
of many jobbers, especially those in 
Ohio. However, what was the cause ? 
Certainly not that of bona fide griev 
ances against their suppliers, bs 
cause, historically, convictions hav 
been few and far between. If the 
smoke was real, where was the fire? 
Certainly it did not grow out of any 
animosity on the part of the indi 
vidual jobber against his supplie1 
since, with few exceptions, each has 
held the other in high respect. 

I believe that Morris’ Parke: 
president of the Indiana Independent 
Petroleum Assn., recently made 
significant statement when he said 
in speaking of divorcement and disin 
tegration, ‘“‘What has started out a 
a bit of old-fashioned horse tradin; 
has almost gotten out of bounds.” 

Isn’t it a fact that most of thes 
prosecutions and investigations a1 
little more than horse trading d 
vices directed at suppliers? If, ir 
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“My ‘Jeep’ Builds Profits 
Through Service Calls’’ 


DWIGHT HORN is the owner of 
Horn’s Hi-Speed Station, Adrian, 
Michigan. He believes that the suc- 
cessful operator must always be on the 
alert for new ideas, new ways to speed 
up service and cut costs. Mr. Horn 
says, “The ‘Jeep’ is an important part 
of our service equipment and a very 
profitable investment.” 


‘e, 


The Universal ‘Jeep’ carries tools and 
equipment for roadside repairs. With 
power-take-off it can operate a com- 
pressor unit. Equipped with a front 
end blade, the versatile vehicle is an 
eficient snow plow. Tops, metal or 
fabric, and crane optional at extra cost. 
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4-WHEEL-DRIVE 
UNIVERSAL 


V/ILLYS-OVERLAND MOTORS, TOLEDO 1, OHIO 


Dwight Horn’s ‘Jeep’ is on the job 24 hours a day building 
good will, business and profits. It’s kept busy, too, with 
profitable trips—the kind that win new customers from 
all over town. They like the way the ‘Jeep’ gets there in 
a hurry with gasoline, booster battery and other equip- 
ment necessary for car starting. It also serves as a tire 
repair truck, pick-up and general utility vehicle for service 
calls of all kinds. 


Mr. Horn likes the rugged ‘Jeep’ because it does every- 
thing ...the steady pulling power of 4-wheel-drive for 
wrecking and towing... ability to handle heavy loads 
over bad roads and maneuverability for work in close 
quarters. 


Service station operators everywhere are using the 
Universal ‘Jeep’ to do more jobs at less cost. Ask your 
nearest Willys-Overland dealer today for complete details 
on how the ‘Jeep’ pays for itself from extra profits through 


service calls. 


MAKERS OF AMERICA’S MOST USEFUL VEHICLES 
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deed, these proceedings have not 
been a form of collective bargaining, 
have they not at least been a form 
of collective pressure designed to 
soften suppliers for private bargain- 
ing—many times in connection with 
prices and margins. If this is true, 
is there not a real danger that this 
philosophy might be translated into 
the cartelization of our economy? 


ing himself indispensable to his sup- 
plier, and for the supplier, likewise, 
to make himself indispensable to the 
jobber, and for each, in utter frank- 
ness and honesty work out their own 
particular problems ? Certainly, 
the individual jobber and supplier are 
in a better position to work out their 
common problems in the light of the 
intimate knowledge each has of the 
other’s position than could _ be 
achieved on an industry-wide basis. 
























































Answer to the Jobber’s Problems 











After all, is not the real answer 
to the jobber’s problems that of mak- 


Incidentally, for purposes of this 
discussion, the term jobber has be- 











































































Line Em Up — To Fill Up 


Like beckoning beacons, these bright pillars of 
light attract motorists from afar. The radia- 
ting brightness of Post-Lites illuminates the sur- 
rounding atmosphere like daylight plus giving 
you the biggest factor in any business—‘‘at- 
traction”. 






































Post-Lited stations report up to 
150% increases in business. 


A Small Investment 
A Big Return 


Whether you operate two pumps or 
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super-lighting will pay for itself in 
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come so elastic as to have lost its 
meaning. It has come to include all 
phases of distribution, including both 
the wholesale and retail functions. 
After all, marketers have but one 
objective ,that of reaching the cus- 
tomer by the most direct method, at 
the lowest cost. 


Small Business Has Advantage 


The small businessman has natural 
advantages in the field of marketing 
and distribution as compared to his 
larger competitor. He has a ready- 
made consumer acceptance through 
his personal acquaintanceship. He is 
close to his operation and can elimi- 
nate waste without any expensive 
overhead. He is close to his cus- 
tomers’ needs and can quickly meet 
their requirements without any cost- 
ly market surveys. The small busi- 
nessman need ask no quarter from 
anyone to succeed in this field. 


There is one better way than di- 
vorcement for the jobber to get rid 
of his supplier in the field of market- 
ing, and that is by doing a better 
job. That he already has made prog- 
ress in this direction is indicated by 
the fact that practically all retailing 
and a great deal of the wholesale 
function has already been turned over 
to the jobber. Even my own com- 
pany, which at one time operated 
practically all of its distribution di- 
rectly, today depends upon dealers 
for most of its sales. 


Those who advocate divorcement 
argue that suppliers subsidize mar- 
kets at the expense of production and 
manufacturing, perhaps, we might 
say, in exactly the same way that 
the jobber might use his service sta- 
tions to subsidize his bulk plants, 
and vice versa. My own company, 
having started out essentially as a 
marketer and which today is inte- 
grated only to a small extent, has 
never at any time needed to make 
use of profits from any other depart- 
ment to subsidize its marketing op- 
erations. Indeed, if We pause to 
think, why would anyone ever burn 
up profits from other departments to 
subsidize marketing if the jobber or 
the dealer will perform the functions 
for less? In the long run, it is sim- 
ply ‘unthinkable, and the shift of 
marketing to the small businessman 
will take place without legal divorce- 
ment, if it should take place at all. 





Then there are others who would 
seek to hobble this giant industry 
as, for instance, those advocating the 
so-called Michigan Fair Trade Act 
now pending in the Ohio Legislature 
and such similar acts which I under 
stand are pending in many othe! 
state legislatures. This bill contains 
a thoroughly innocent prohibitior 
against selling below cost to injur 
a competitor. One might want t 
sell below cost temporarily in orde! 
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to get started in business, or to hold 
customers together until a competi- 
tive storm blows over, but in all my 
experience I have never met any- 
me selling below cost whose primary 
purpose was to injure a competitor. 


“Cost” varies with each marketer, 
and varies with each location belong- 
ing to any particular marketer, and 
it varies with every single gallon sold 
at any such location. The first gal- 
lon sold carries a tremendous cost 
if no more is sold. The last gallon 
sold might carry a very low cost. 
If we are to average these “costs” 
over the day, why not over the week, 
month, year or even ten years. 


The fact of the matter is that such 
laws are intended to operate and do 
operate as little National Recovery 
Acts, and are designed, by eliminat- 
ing competition to hold prices above 
the levels that would be set in a free 
market. These so-called fair trade 
acts differ from the conventional Fair 
Trade Act where a marketer may 
elect to fair trade his branded prod- 
uct, or not, as he likes. Under the 
laws above referred to, all marketers 
are subject to fair trade provisions. 
They are usually promoted by deal- 
er organizations, who usually police 
and prosecute violations. I am told 
that in Detroit 153 dealers were 
hailed into court for price concessions 
in one form or another, and were re- 
leased on their promise to conform. 


Now, if such a law has any value 
whatever, it should make its great- 
est contribution to the operations of 
a company like my own, which has 
a great many salary operated sta- 
tions. Judging from the Detroit ex- 
perience, we could raise our own 
service station price a cent or two to 
the new industry level, and have the 
assistance of dealer associations and 
the county prosecutor in keeping the 
market clean. This would seem to 
be a marketer’s dream. Why not? 
Most certainly most people would 

ke higher prices for their products! 


Tends Toward Socialism 


The principal objection to such 
gislation is that it will certainly 
nd eventually socialize our econ- 
ny. It took England 30 years to 
ave the road to socialism with just 
ich laws which limit competition. 


The mechanics go something like 
this: The resultant increase in price, 
hich in Detroit today is something 
excess of lc per gal., will eventu- 
ly greatly increase the number of 
rvice stations, reduce volume per 
itlet, and increase operating costs. 
1e Michigan experience with this 
w so far is not significant, because 
iring the war years, due to full 
enployment and a shortage of build- 
g materials, service station expan- 
son was not to be expected. Even- 
ally, as my figures will show, the 
pact from such a law will be so 
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Important News Abour 
Driveway OIL CHANGERS 


Results show that the automatic driveway Oil 
Changer is a sound, practical piece of equip- 
ment for service stations. It is evident that 
the Oil Changer fills a definite need. Used 
intelligently, it will increase oil sales and, 
even more, will win more new customers for 
all products and services. The Oil Changer 
is not a “competitor” to the lift or pit. It 
is a supplement. When a customer has the 
time to drive into a Lube Department, he 
should be encouraged to do so but it is ob- 
vious that customers are lost because they 
refuse to wait when the pits are filled or when 
they are in a hurry. There are many good 
reasons for the Oil Changer but the follow- 
ing are the most important: 


1. Entire unit may be brought to the car, 
anywhere on the premises within reach 
of electric outlet. No waiting when 
pits or hoists are filled. 


2. A new source of profit for stations or 
cor dealers not having adequate pit 
facilities, or those one-lift stations that 
also do repair work which ties up the 
lift for a long period. 


3, Oil change can be made in the time 
usually required to fill a tank or check 
the tires (as little as 2 minutes). Saves 
your time. . . the customers time. 

4. Station attendants enjoy making an oil 
change—it’s so easy, and they are con- 
stantly reminded of oil change service 
by seeing the GRAYMILLS unit on the 
island. 


5. Instead of adding two to three quarts 
when oil is low, you simply sell a com- 
plete change on the spot. 


6. Attendant has more time on the drive- 
way where he can greet other car 
owners drawing in. 


In addition the Oil Changer increases income 


because more flush jobs can be sold and more 
filter cartridge replacements. 


How The Oil Changer Works 


The heart of an Oil Changer is the pumping 
unit and the motor that drives it, for it is 
this mechanism that creates the suction that 
draws the oil from the crank case. This is 
where to look for quality, construction. The 
operation is simple. The attendant merely in- 
serts the metal suction tube into the dip stick 
hole, flips the switch and the old oil is drawn 
into a tank. 


Does It Get Out The Sludge? 


In the great majority 


of cases, it removes as 
much sludge as pulling 
the plug. The suction 
of the new GRAYMILLS 





- Oil Changer for exam- 
chi ple impressively demon- 


strates this by removing 


mn ‘a 
ILCHAN 
" a film of oil from any 


—<** ficiency is effected by 


surface. This high ef- 


. , the design of the new 


GRAYMILLS pump unit. 





Three unique features give it a high suction 
lift even after long service. The motor is tot- 
ally enclosed with life-time grease sealed 
Ball Bearings. The capacitor start means 


instant action. 


Can The Customer See The 
Oil Come Out? 


With the GRAYMILLS Oil Changer the custom- 
ers see the old oil pour out into a white bowl 
and thence into the tank. This visible evidence 
satisfies and interests the customers to the 
point where they frequently request that their 
motor be flushed. The dirty oil coming out 
impressively reminds them that they should 


change oil every thousand miles. 


From Appearance Standpoint 
What Is The Best Design? 


Functional design is the best in any piece 
of equipment. It is our belief that an Oil 
Changer should not look like a _ battery 
charger. Customers are attracted to equip- 
ment that looks new and different. The 
GRAYMILLS Oil Changer is different, attrac- 
tive, and amazingly practical. Every part 


serves G purpose. 


What About Maintenance? 


Freedom from maintenance problems is im- 
portant. Signal lights, sight gauges, float 
switches may fail. inexperienced help cannot 
make repairs. It is easy to forget to oil a 
motor especially when it is out of sight. 
These points were considered when the GRAY- 
MILLS Oil Changer was designed. All such 
controls were eliminated in the interest of 
fool proof performance and simplicity. The 
GRAYMILLS tank design alone offers three 
very important advantages; the motor re- 
quires no lubrication, the pump has no seals 


to wear, and no packing. 


What About Price and 
Availability? 


The GRAYMILLS Oil Changer is priced at 
$149.50 (somewhat higher out west). This is 
a fair price within range of most service 


stations. Prompt shipments are being made 


on the GRAYMILLS Oil Changer. 


Descriptive Literature 


Will Be Sent On Request 
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2012 Ridge Ave. Evanston, Ill. 


43 















































































Margins and Fair Trade Laws 





great that if it is to help the dealer 
at all the building of new service 
stations will have to be restricted. 
Historically, that was true just be- 
fore the NRA collapsed, inasmuch as 
there was considerable agitation for 
the inauguration of “certificates of 
necessity” in connection with the 
building of service stations. 

At this point, gentlemen, we en- 
ter the tunnel. Your boy, whom you 
absolutely know can operate a better 


service station than anyone in the 
industry will be denied the oppor- 
tunity to prove his mettle. Fit this 


pattern into all industry and he will 
then be told where he can work, if 
at all. In telling a man where he 
cannot work the government auto- 
matically assumes the responsibility 
for telling him where he can work. 
All freedom of choice is gone. Under 
such a system the customer is auto- 
matically denied the improved con- 
tribution your son could have made, 
and progress in service to the cus- 
tomer becomes static—or does it? 
Worse yet, once you have built an 
economic fence around any preferred 
group they no longer have the incen- 
tive to maintain even pre-existing 
standards of service and quality. 
Finally, the state, in order to 
maintain its service at even the new 
sub-standard levels, is forced to re- 
sort to the only substitute for incen- 


tive yet known, to-wit, force. At 
this point the Iron Curtain comes 
down. 


The United States, England, Ger- 
many and Russia are today in vari- 
ous stages of this advancing trend, 
and some will even venture a time 
schedule for its fulfillment. 


Cites Unawareness 

To indicate how unaware our 
people are, a service station maga- 
zine carries in its current issue an 
editorial endorsing such “protective” 
legislation as the Michigan Fair 
Trade Act, and insists that it is not 
essentially totalitarian, yet the news 
column of the same edition belies 
this editorial with an article headed 
“Station Limitation Plan is Studied.” 

The second objection, of course, is 
one that primarily concerns the con- 
sumer, since by the elimination of 
competition the industry is enabled 
to increase its retail price. That is 
the experience in Detroit, and was 
likewise the experience under ‘the 
NRA. 7 

The third objection to such an act 
is that such increased prices would 
mean only a temporary increase in 
profits to marketers, but would be 
a permanent one in the-cost to the 
consumer. 

The number of service stations un- 
der the Michigan policy will eventu- 
ally increase until dealers will need 
the increased prices to even afford 
the same earnings they made before 
the act became a law. The cycle 
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of mounting gasoline prices, mount- 
ing number of outlets, mounting costs 

again, mounting prices, mounting 
number of outlets and mounting 
costs continues in a spiral until the 
whole structure collapses. In the 
light of our experience it should not 
be necessary to remain in doubt. 


Carried Price Umbrella 


In the 1920’s my own company 
carried the price umbrella in Ohio 
it was the style in those days. I 
recall that in 1928 when I assumed 
my present responsibilities with my 
company, the S. F. Bowser Co. of 
Fort Wayne, Ind., had just completed 
a survey of petroleum distribution in 
the United States, and one of their 
conclusions was that there were then 
approximately six times the number 
of service stations needed to meet 
the public’s requirements. All this 
over-expansion kept an unnecessary 
number of people engaged who could 
have been more constructively em- 
ployed elsewhere; used up an enor- 
mous amount of unecessary capital 
that could, in the public interest, 
have been diverted to other channels, 
and it added to the public’s cost of 
gasoline due to a reduced volume 
per outlet. It was pointed out that 
the whole thing was a form of eco- 
nomic waste and the public had to 
pay for it in one form or another. 


In 1929 the United States Census 
Bureau indicated that there were 
121,513 service stations in the coun- 
try. Then came the 1930’s with its 
depression, the National Recovery 
Act, still higher prices, and eventu- 
ally its collapse. 


In 1939 the United States census 
reports indicated that the number of 
service stations had reached a total 
of 241,865, almost exactly double the 
1929 figure. From a point at which 
the Bowser study estimated that 
there were six times the needed num- 
ber of service stations, our industry 
proceeded to double them in a dec- 
ade. Today we have traveled an- 
other decade and the United States 
census reports are now on the way 
and will be available within the year, 
but there is enough information 
available to indicate that the number 
of service stations in the last decade 
has not increased much, if any. 


During the 1920’s companies like 
our. own carried the umbrella over 
its more realistic competitors. In 
the 1930’s the National Recovery 
Act performed the same function, but 
in the 1940’s there apparently was 
no one wiling to carry this torch. I 
submit that this is a fortunate thing 
for all of us. 


Service Station Volume Down 


3y combining the census figures 
with the Department of Commerce 
figures and with the state gasoline 
tax figures, and projecting them in- 





to terms of volume per outlet, we 
find that the average volume per 
service station outlet in Ohio de- 
creased 21% in the period 1929-1939, 
but increased 59% in the period 1939- 
1949. Do any of you want to hazard 
an estimate of what this means to 
the dealer in terms of cents per gal- 
lon in his operating costs? It cer- 
tainly has gone a long way toward 
helping him to meet the greatly in- 
creased cost of labor and materials, 
and yet there are those who, like the 
supporters of the Michigan Fair Trade 
Act, would return to the old days. 
They are not friends of the consum- 
er, nor, in the long run, are they 
friends of the dealer. 


The fact that no one seems will- 
ing to carry an umbrella over com- 
petitive price levels is essentially not 
a “keep out” policy and does not dis- 
courage new and efficient outlets. 
Such a standard is entirely too re- 
mote for any marketer to use in pric- 
ing his products. Any relief for 
over-expansion is, incidentally, a by- 
product of sound pricing. It is so- 
cially desirable because it discour- 
ages economic waste without, in th 
long run, hurting any member of th: 
industry. 


Credit Due Small Business 


If credit is due for more realistic 
pricing in any market, I believe the 
smaller businessman is entitled to it, 
because it is he who is more aggres- 
sive in meeting conditions. That is 
because he is closer to the market 
than the larger companies, and mor 
sensitive to its trends. Any credit 
which the consumer might extend to 
a marketer simply because he is un- 
willing to hold an umbrella over the 
market must be secondary. 


Today it is the fashion to attack 
“big business’ but in our industry 
the interests of “big business’ and 
“little business’’, instead of being an- 
tagonistic are absolutely dependent 
upon each other. So great is this 
community interest that when out 
siders Seek to pit one group against 
another the question should first b: 
raised—What ax, if any, has ou 
volunteer champion to grind? 


Certain functions in our industry 
which directly serve the small busi 
nessman can only be carried on bj 
large reserves of capital. Recentls 
we went from a period of shortag: 
to a period of full supply, which wa 
made possible only through the hur 
ried expenditure of millions of dol 
lars. The result was a full suppl) 
for everyone. 

I know no one more inconsistent 
than those few jobbers who were hav 
ing difficulties with their supply, but 
who attacked the profits of the large: 
companies which were being used t 
make available that supply. 

It so happens that the distribution 
of petroleum products in this coun- 
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When fire strikes, every second counts. The speed of 
your fire extinguisher may mean the difference between 
a small blaze and a huge loss in life and property. 
The exclusive patented Safety Phlare and Panic Proof 
handle found only on Quick Aid Extinguishers enable 
* you to fight fire fast and fight it effectively. Quick Aid 
Vaporizing Liquid Extinguisher (shown at right) is 
widely recognized as America’s great utility fire 
extinguisher, and is Underwriters’ Approved for office, 
, factory, home, store, farm, car, truck, boat, or plane. 
\ Recommended for gasoline, oil, paint, electrical, and 
similar fires. Available in 1 and 1% qt. sizes. Look in 
the classified section of your telephone book for the 
Quick Aid trade mark, or write direct for the name of 
your nearest dealer. 
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maximum spark plug profits! 
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CHAMPION SPARK PLUG COMPANY, TOLEDO 1, OHI 























Margins and Fair Trade Laws 





try is, in the nature of things, car- 
ried on jointly by big and little busi- 
ness, each contributing to the job 
its own peculiar advantages. Big 
business contributes capital, an ex- 
perience that goes with continuity of 
operation, a know-how based upon 
research, and the advantages of 
widely established markets based up- 
on brards. 

Is little business in our industry to 
be squeezed out by big business? By 
that I do not mean the exchange of 
business under normal competition. 
Marketers must distinguish between 













R. E. Decker 


President, Plymouth Oil Company 


his business. Platt’s 
GRAM keeps its 


them first. 


years.” 


Mr. Decker is an oil 


“Any petroleum marketer 
who does not keep abreast 
of the times, particularly. in 
all phases of the industry, is, 
in my opinion, neglecting 
OIL- 
readers 
abreast of the times because 
it's authentic and reaches 
This service has 
been of substantial value to 
me over the past several 


jobber of 
long standing having first entered 
the oil business in 1918 when he 











































fair competition and unfair competi- 
tion. The Michigan Court states that 
clearly in the case of Argo Corp. vs. 
City of Detroit, et al., (No. 274,429 
Wayne County, Michigan): 

“Fair competition which is 
successful can have only one re- 
sult. That result can only be to 
take away business from less 
successful competitors and _ se- 
cure it for the successful com- 
petitor. That is the intent with 
which fair competition is car- 
ried on and if competition does 
not have that effect it is not ef- 
fective competition. Therefore, 


established the first five-gallon 
pump in Paw Paw, Van Buren 
County, Michigan. 


In 1926, Mr. Decker organized the 
Plymouth Oil Company, of which 
he is still president, and over the 
years has built it into one of 
Michigan's larger independent oil 
jobbing organizations. 


A past president of the National 
Oil Marketers Assn., Mr. Decker 
has been president of the Dixie 
Distributors, Inc., of Michigan; a 
director of the Michigan Petro- 
leum Assn.; and a member of 
the Detroit Oil Men’s Club. 


Mr. Decker is only one of the many 
oil jobbers who subscribe to 
Platt's OILGRAM News. We in- 
vite those of you who are not 
subscribers to try out service on 
a three-week trial basis with our 


compliments. Write us_ today. 


There is absolutely no obligation 
on your part in accepting our 
trial offer. 


OILGRAM 


NEWS SERVICE 


1213 WEST THERO 


CLEVELANO 3 
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A daily oil news reporting service 

















competition with the intent to in- 
jure a competitor is exactly what 
competition is, and the necessity 
and legitimate effect of the pro- 
visions of the Michigan law 
(which is likewise true of H.B. 
116) if liberally construed, is to 
condemn competition itself.” 


What Causes Price Wars? 


Do we have price wars ahead that 
might be ruinous to small business? 
This raises the question as to what 
are the causes of price wars. Pric« 
levels are determined by markets, 
not by men. They are the composite 
of all the economic forces at work in 
any market, at any particular time. 
Price wars result from the impact of 
abnormal economic forces on a mar- 
ket. Stable markets are the prod- 
uct of normal economic forces in any 
market. Over-supply, such as might 
be caused by a new cheaper source 
of crude oil, is an abnormal economic 


force which, as we know, can set 
off a series of price wars. New and 
unneeded products seek a market 


through new and unneeded channels. 


While I believe that a gradual re- 
duction of product prices is just 
ahead, there is no indication of great 
over-supply which might bring about 
any prolonged price wars. 

Another cause of price wars is the 
impact that comes from economic 
crimes on the part of marketers 
themselves. The collapse of the NRA 
was the beginning of a long period of 
adjustment in which the poisons of 
the NRA were sweated out. 


A year age we had product short- 
ages throughout the country. Prices 
were set by marketers pretty much 
without the interference of competi- 
tion, and were naturally fixed at 
higher levels. Even at that, our in- 
dustry is to be commended for the re- 
straint which it displayed. The ser- 
vice station price in Ohio, which was 
30c ex-tax after the first World War, 
reached only 19c after World War 
II. 

The current rash of federal trade 
acts and other artificial devices aré 
evidence of an attempt to fortify 
structures that were set at a time 
when there was little competition. 
However, when prices are held high 
enough above economic levels for 
long enough, they are bound to gen- 
erate forces that inevitably explode 
into price wars. 

I do not believe that market levels 
in the State of Ohio have been blown 
up to a danger point. It will be in- 
teresting, however, to watch thos¢ 
areas where high levels obtain. 


The history of artificial pricing is 
that, economically, high prices at- 
tract new and untried capital, which 
is in trouble when the _ inevitable 
crash comes. These are the peuple 
who beat the path to the door of 
legislatures, seeking artificial :up- 
ports. 
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inclair Oil Corp. last week re- 
vealed its plans to extend its mar- 
kets in areas served by pipe line and 
water terminals. 

n its annual report to stockholders, 
company said “expanded and modern- 
ized facilities have in many respects 
revolutionized our method of doing 
business, particularly in transporta- 
tion and distribution of refined prod- 
ucts.” 

The main task ahead of us now,” 
report says, “is the fullest possible 


utilization of the new facilities and 
the extension of our markets, par- 
ticularly those along our products 


pipe lines and in the vicinity of our 


water terminals. This necessitates 
additional retail outlets, many of 
which are nearing completion. An 


active construction program is under- 
way in this field.” 
Though the company 


closed four 


Sinclair Oil Corp. 


In Areas Served by Its Terminals 


refineries, described in the report as 
“uneconomic,” it increased refinery 
runs to stills from 246,000 b/d in 
1947 to 258,000 b/d in 1948. Sinclair 
added 808.miles of products pipe lines 
during the year. Of this the report 
said: 

“When this work is completed, 
our three principal refineries—Hous- 
ton on the Gulf, East Chicago on the 
Great Lakes and Marcus Hook on the 
Atlantic Seaboard—will be tied to- 
gether in a network extending into 
or through Texas, Oklahoma, Kansas, 
Missouri, Iowa, Illinois, Indiana, 
Michigan, Ohio, West Virginia, Penn- 
sylvania, Maryland and the District 
of Columbia. This area includes the 
most favorable market for our prod- 
ucts. 

“In connection with these develop- 
ments we have withdrawn, or are in 
process of withdrawing, from areas in 





which we have been marketing under 


unfavorable conditions. This ac- 
counts for the disposal of marketing 
facilities in several states, enabling 
us to concentrate effort in territory 
where conditions are such as to make 
operations more profitable.” 
Operating and financial data are 
shown comparatively in table below. 


Tide Water Associated 


Despite decreases in its crude and 
products sales volume and in its 
total runs to stills, Tide Water in- 
creased its net income during 1948 
by 30.5% to a record high of $39,- 
387,374. 

Capital expenditures of $39,286,815 
enabled the company to add _ sub- 
stantially to its crude reserves and 
to expand and modernize refinery 
capacities, stockholders were 
told in the company’s annual report 
issued last week. 

Decrease in refinery runs was due 
to the prolonged strikes at its Avon 
and Watson, Calif. refineries. 


also 


Tide Water Associated 


1948 1947 
ncome ie $81,048,602(a) $52,432,125 Net income 
ne per share $6.76 $4.37 Income per share 
lends per share $2.00 $2.00 Dividends per share 


operating income 


$636,568, 727 


$488,387,933 business 


Total 


revenues 


1948 1947 
$ 39,387,374 $ 30,175,955 
S$ 6.04 $ 4.57 
$ 1.90 $ 1.05 
$373,499,989 $303 253,069 
s 


production: (bbls.) Capital expenditures $ 39,286,815 $4.481,145 
nestic , 33,670,546 28,884,694 Crude oil production (bbls.) $2,671,310 32,295,523 
eign (b) 5,473,330 7,546,781 Natural gas liquids production (bbis 2,006,595 2,087,535 
ery Runs: (bbls.) Crude oil processed (bbls.) 59,751,654 3,883,466 

day 258,447 246,548 Crude oil purchased (bbis.) 58,645,750 3,143,359 
r's Total 94,591,482 89,990,046 Total crude and product sales (bbl 88,655,371 90,148,129 
ict line deliveries (bbls.) 18,165,258 13,297,837 Total reserves—crude oil and natural 

cludes $3,957,298 from Venezuelan Petroleum Co. (86.5% owned) gas liquids (bbls.) 192,872,000 $73,806,000 

tal production Venezuelan Petroleum Co Service stations owned and leased 1,280 1,246 


NEW SPERTI SANITIZERS 


BANISH ODORS...KILL GERMS 


FOR ONLY I OR 2 


the nation! Be among the first to install these 


great traffic builders! 


Modern ultra-violet sanitary protection sweeping 


CENTS A DAY! 





Check These 





Build goodwill with the new Sperti Sanitizer! 
Unlike most sterilizers, the Sanitizer not only 
sterilizes the toilet seat, its powerful, invisible 


ultra-violet rays kill germs over and under the 
seat, around the bowl and floor area where 
n odors form! Amazingly efficient—kills 
over 98% of toilet-bowl germs in 5 min- 
ule Surprising low cost operation—less 
than le per day! Installed by anyone in 10 


tes! No cumbersome seat-holder needed ; 
reqi ires no new seat or bowl; fits most fix- 

with or without box. Complete with 
sige. advertising ultra-violet sanitary pro- 
Write today for free information. 
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Amazing Features 


1) Sterilizes toilet 


surrounding area! 


seat plus 


(2) Kills over 98% of toilet bow! 
germs helps prevent 
offensive odors! 


© No clumsy, hard-to-work seat- 
holders needed! 






©) Attached by anyone in 10 


minutes! 








'S) Fits most fixtures .. . 
without box! 


with or 


ICATION 


Iilustration shows how 
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FAMOUS SPERTI WALL MODEL 





Agi pt 


Hangs along any wall. Helps eliminote air-borne 
bacteria and odors. Specially designed louvre 
circulates -air past germ-killing ultra-violet tube 


only $19.95 


*Volume discounts 
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Perro.euM marketers everywhere who sell Prest-O-Lite tell us 












that the new Hi-Level Battery has helped them boost volume on 
their entire T.B. A. program. This outstanding product and the 
program back of it can win friends and build traffic for you. 


We invite you to investigate this remarkable profit opportunity. 


Zz 


Sales Manager 
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J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
Other OILGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), 59 East Van Buren St., HArrison 7- 
5001 e Tulsa (3), 901 World Building, 3-7132 e Washington (4), 1046 National Press Building, NAtional 3477 e Houston (2), 320 


First National Bank Bldg., Atwood 8-0413. 


Esso, Atlantic and Shell Hike ‘Gas Prices in East; 
Propane, Naphtha and Distillate Prices Rise 


The recent mixed trends in oil prices this season 
were further accentuated the past week. Esso and 
other eastern sellers announced increases in their 
gasoline prices ranging from 0.5 to 0.7c per gal. along 
most of the Atlantic Seaboard. On the other hand, 
propane prices dropped sharply in the East, naphtha 
prices were off generally in the Midwest, solvent and 
conventional lubricating oil prices were lower by 
ymounts ranging from 1 to 1.5c in the Midcontinent, 
ind distillate quotations eased in all areas. 


The first widespread gasoline price increase this 
season affecting the Middle Atlantic coast from New 
Jersey south through the Carolinas was posted by 
Esso Standard on April 6, with increases ranging 
from 0.5 to 0.7c. For regular-grade to jobbers, Esso’s 
new tank car prices ranged from 11.6c at New York 
ind Boston, 11.4c at Baltimore, 11.1¢c at Charleston 
ind New Orleans, down to 10.9c at Baton Rouge. 


Other suppliers along the seaboard generally re- 
ported advances in their tank car prices. 


Prices for propane were lower at major shipping 
points in the East by amounts ranging from 0.75 to 
2.5¢ per gal. when one supplier reported price of 6.5c, 
New York, and another quoted 6.5c Philadelphia and 
6.25c, Toledo. Other product prices which sought 
lower levels were naphthas in the Midwest and Mid- 
ntinent bright stock and neutral oils. 


Balmy weather over most of the nation has sub- 
stantially reduced the demand for heating oils, ac- 
ording to most reports. Suppliers at New York and 
Chicago for the most part said that sharpened com- 
tion was in evidence, but for a diminishing amount 
i new orders. Barge prices for No. 2 fuel at New 
York Harbor ranged upward from 7.5c at the be- 
sinning of the week, 7.4c on Wednesday and 7.3c on 
‘rilay, and business at each successively lower level 
was reported slack. Distillate barge movements up 
the Mississippi and Hudson Rivers were said to be 
ually slow for the season. At the Gulf, kerosine, 
No. 2 fuel and gas oils were reported readily avail- 
bl at discounts ranging up to 0.5c off prices re- 
vor ed by suppliers. 


!: all areas, gasoline increasingly was the focus of 
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refiners’ and marketers’ attention. At the Gulf, gas- 
oline buyers and sellers were generally described as 
in a stalemate, with some sellers holding offerings 
for buyers to reach for them and many buyers hesi- 
tating. 


In the Midwest, many tank car marketers reported 
their cost for recycled gasoline had advanced during 
the week in amounts ranging from 0.125 to 0.25c 
FOB North Texas and Group 3; on the other hand, 
reports persisted that recycled and no-jump offerings 
in these areas continued in abundance. 


At New York, one buyer was reported on the verge 
of buying a barge of regular-grade at 11.6c per gal., 
but withdrew from the market when a barge was of- 
fered at a lower price. 


The hesitation on the part of gasoline buyers was 
exemplified by one major buyer who cited that a 
cargo of 5-jump regular-grade gasoline was made 
available to him at 10c, adding that a month ago the 
product was freely offered to him at 9.5c. 


At the same time, early reports on gasoline de- 
mand from Independent marketers indicated April 
sales to date exceeded those of April a year ago in 
some instances by as much as 12%. 


Tied closely to the question of gasoline prices and 
demand was the abundance of distillates still on hand 
in refiners’ and marketers’ tanks. 
pointed out that as yet there was no compelling 
reason for resellers to make commitments for next 
At the same time, distillate stocks in the 
hands of many Independents already were infringing 
on tankage planned for gasoline. Some marketers 
in the East suggested that distillate offerings with 
price protection would encourage resellers to start 
summer stockpiling. 


Many sources 


season. 


WESTERN PENNA. 
Lube Oil Sales, Inquiries Increase 


Some increase in inquiries and sales of lubricating 
oils to both foreign and domestic buyers was indicated 
in reports of Western Penna. refiners the first week 
in April. Refiners for the most part said there was 
some strengthening in gasoline, while other light prod- 
ucts continued to ease. Lower field refiner reported 0.3c 
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W. G. Skelly, President 
Skelly Oil Company 





THE SKELLY SIGN is the mark of a success- And always behind the Skelly jobber fran- 
ful, profitable dealership. It stands for a chise is the steadfast backing, encourage- 
complete, easy-to-sell line of proved quality ment, and loyalty of Skelly Oil Company. 


. a money-back-guaranteed line that’s If you are in one of the choice Shelly 


franchise areas still open, find out now how 
profitable a Skelly franchise can be for you. 
Contact your nearest wholesale division 
distribution. office at once. 


SKELLY OIL COMPANY 


Marketing Headquarters — Kansas City, Missouri 


in demand and in the lead. It stands for 
unqualified support ...of research, of 


advertising, of sound promotion, of good 


WHOLESALE DIVISION OFFICES: KANSAS CITY « CHICAGO + MINNEAPOLIS * OMAHA « DENVER « DALLAS 
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Summary of Daily Gasoline Prices (Apr. 5 through Apr. 11) 



























e t. S. Moter (ASTM octane) onenr cut oad a Tucetay 
78-80 octane (Premium): Pp Ap pril 7 Apr April { 
i )klahoma (Group 3) (8) ....seeceees (1)10.625-11(1) (1)10.625-11(1) (1)10.625-11(1) (1)10.625-11(1) (1)10.625-11(1) 
° )kklahoma (Group 3) (b) 208 (1)10.875-11.375(1) (1)10.875-11.375(1) %1)10.875- 11.37 '5(1) (1)10.845-11.375(1) (1)10.815-11.375(01) 
° a Midwestern (Group 3 basis) (a) ..... eaes ee oi eee oe fe coe = 
7 did western (Group 3 basis) (b) * (1)10. 875-11. sein, (1)10. 875-11. -375(1) (1)10.875-11.37 5(1) (1)10.875-11. 375(1) (1)20.876-13.303032 
" \. Tex. (For shpt, to Tex.&N.M.dest’ns) (1)10.875-13.175(1 (1)10.875-13.175(1) = (1) 10.875-13. + 5(1) =. (1) 10.875-13.175(1) (1)10.875-13.175¢ ) 
° 2 Vv. Tex. (For shpt. to Tex.&N.M.dest’ns) (1)11-11.75(1) (1)11-11.75(1) sapaa* 11. 7541 (1)11- 11. 75(1) (1)11-11 75(1) 
5 5. Tex, (Truck TOSP.) ..cccccccsseces (2)11-12(1) | (2)11-12(1) | . 2)11- al P 2) (2)11-12(1) a (2)11-12¢1) _ : 
. ent. W. Tex. (Truck Tnsp.) (1)11.25-11.5(2) (1)11.25-11.5(2) (1)11. 25-11.5 (1)11.25-11.5(2) (1)11.25-11.5(2) 
° 73-75 octane (Regular): ao 
‘kKlahoma (Group 3) (8) ..eeeeeees «+ (2)9.875-10(1) (2)9.875-10(1) (2)9.875-10( 1) . (2)9 875-10( 1) z (2)9 875-10( 1) 
. ‘klahoma (Group 3) (D) ....-sseseee (1)9.875-10.125(3) (1)9.875-10.125(3) (1)9.875-10.125(3) (1)9.875-10.125(3) (1)9.575-10 125(3) 
. : Midwestern (Group 3 basis) (a) ...-. 9 875(1) = 9 .875(1) ‘is y 875(1) ‘ 9 S75(1) 4 4 $75(1) 
lidwestern (Group 3 basis) (bD) ..... (2)10-10.25(1) (2)10-10.3 25(1) (2)10-10.25(1) (2)10-10.25(1) (2)10-10 25(1) 
. Tex. (For shpt. to Tex.&N.M.dest’ns) (1)9.875-11.175(1) (1)9.875-11.175(1) (1)9.875-11.175(1) (1)9.875-11.175(1) (1)9.875-11.175(1) 
. : Vv. Tex. (For shpt. to Tex.&N.M.dest’ns) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) 
‘ Tex. (Truck Tnsp.) se eeeeeeeenaee (2)10-11(1) _ (2)10-11(1) | - (3) 20-22(2) és (3)20-22(2) | * Meee 52) 
Cent. W. Tex. (Truck Tnsp.) ........ (1)10.25-10.5( (1)10.25-10.5(2) (1)10.25-10.5(2) (1)10.25-10.5(2 (1) 25 5(2 
> 
. 65-66 octane: 
oe (Group 3) esee eeee cece sae ot 
” lidwestern (Group 3 basis) 5 ponte 9.5(1) 9.5(1) 9.5(1) 9.5(1) 9.5(1) 
° ‘. Tex. (For shpt. to Tex.&N.M. dest’ns) c2ee cece eees - sane i oe 
e ’. Tex. (For shpt. to Tex.&N.M.dest’ns) (1)10-10.25(1) (1)10-10.25(1) (1)10-10.25(1) (1)10-10.25(1) (1)10-10.25(1) 
Tex. (Truck TRSD.) <cccccecces eee oeee ecee eens soee eee 
. Cent. W. Tex. (Truck Tnsp.) ....e+- ry ee coe 
. 
e 60 octane & below: ” " oe : eee ; _ al ac 
Oklahoma (Group 3) coos (1)9.125-9.5(1) (1) aiee sata (1)9 125 ) (1) (1)9 125-9. 5(3) (1)9 125 9.5 5(1) 
° Midwestern (Group 3 basis) , oe (1)9.125-9.5(2) (1)9.125-9.5(2) (1)9,125-9 5(2) (1)9.125-9.5¢2 ) (1)9 125- 9.5(2) 
° Tex. (For shpt. to Tex.&N.M ‘dest’ns) (1)9.125-10.3(1) (1)9. 125- 10, 3(1) (1)9.125-10.3(1) (1)9. 125- 20.9(2) (1)9 12: 5- 10.3(1) 
Vv. Tex. (For shpt. to Tex.&N.M. dest’ns) (1)9.25-10(2) (1)9.25-10(2) (1)9 25-10(2) (1)9.2 2 5- 10(2) (1)9 25 10(2) 
id KE. Tex. (Truck Tnsp.) .......-+6.- (1)9.25-10.5(1) (1)9.25 -10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) 
e ‘ent. W. Tex. (Truck Tnsp.) .......-. (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) 
(a) Motor Method & Research octane ratings are approximately same. 
° (b) Minimum Research method rating is 80.5 for regular-grade, 86.5 for premium 
. 
. Motor Gasoline, 78-80 oct. (Premium) (b) : ” . ~ - ee yy 
e Yew York harbor eee e (1)12.6-14 2(1) (1)12 6-14 2(1) (1)12.6-14 2(1) (1)12.5-13 75(1) (1)12-13 75(1) 
ew York harbor, barges .......+e+6. Ce on ah Tia, ee an a8 Thay (ai oe ea saa) 62)28-6-13.68(3) Rt Ete EH 
7 ladelphia har kee eee (2)13.25-13.7(1) (2)13.25-13.7(1) (2)13.25- 7(1) 2)13.25-13.7(1) (2)13.25- 741) 
ve end barges . scasecveccece Epa (1)13.15-13.6(1) (1)13.15-13.6(1) (1)13.15-13.6(1) (1)13.15-13.6(1) 
v4 timore.. oa a ne ee (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-13.5(1) (1)11.8-13.5(1) 
° eee. DARE. cece ccaccosence eee €1)912.3-13.1511) (1)12.3-13.1541) (1)12.3-13.15(1) (1)12.3-13.15¢1) (1)11.7-13.15(1) 
. 
‘ Motor Gasoline, 78-80 oct. (Premium) (c) 
jew York harbor ° = eee 
7 New York harbor, barges eoee 
a iladelphia cha 14. "2(1) 14. '2(1) i4.2(1) 14.201) 14.2(1) 
ladeiphia, barBeS .....cccsccccece ; . ‘ ecce 
® ltimore . i cease enesn doeee vesee ee i3. 5(1) 13. 5(1) 13. 5(1) 13.5(1) 13.5(1) 
e Itimore, barges ; one ee ee ° 
¥ Motor Gasoline, 74-76 oct. (Regular) (b).. 7 ” austen ' : a” 
bd .ew fork harbor .. 6000008000000 66 (1)11.6-12.9(1) (1)11.6-12.7(1) (1)11.6-12.7(1) (1)11.5-12.5¢1) 1)11-12.5(1) 
- New York harbor, barges .........+. ee an ae ee ett) Pe ner ry tte oe te ates” (1)10.9-32 4¢1) 
ci ccctecad encasunnes veleus (2)12-12.7(2) (2)12-12.7(2) (2)12-12.7(2) (2)12-12.7(2) (2)12- 7(2) 
° Philadeiphiia, DATHEB ccccccccsccccese (1)11.9-12 6(1) (1)11.9-12 6(1) (1)11.9-12.6(1) (1)11.9-12.6(1) (1)11.9-12.6(1) 
e Baltimore oe 5505600640 0906000068 (1)11.4-12.641) (1)11.4-12.6(1) (1)11.4-12.6(1) (1)11.4-12.3(2) (1) ¥0.8-12.3(1) 
Itimore, barges (1)11.3-11.9¢1) (1)11.3-11.9¢1) (1)11.3-11.9(1) (1)11.3-11.9(1) (1)10.7-11.9(1) 
. 
° Motor Gasoline: 
o Western Penna., Bradford-Warren: 
78-80 Oct. (Prem.) .....--seceeeseees cere —— cated tone 5 teal 
° ‘-76 Oct. (Regular) ... (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) 
a Western Penna., Other Districts: 
78-80 Oct. (Prem.) ...... ereeeee (1)912.5-13.8(1) (1) 12.5-13.8(1) (2)12,5-13.25(1) (2)12.5-13.25(1) (2)12.5-13.25(1) 
° Foe Ge, GND oecececersccsene (2)11.5-12.8(1) 911.5-12.8(1) (2)11.5-12.5(1) (2)11.5-12.5(1) (2)11.5-12.5(1) 
° Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of 
. companies quoting the low & highs of the ranges. 
. (b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating 
. 
. 
. 
° per gal. increase in his gasoline quotations, and No. 1 upward from 11.5c and 12.5c for two grades, re- 
° fuel was offered 0.25c per gal. lower in the lower field, spectively. 
; but aside from this, prices generally were reported un- Fuel oils continued seasonally weak. No. 1 fuel was 
™ change , refiners pu : : 
° hanged by refiners. offered 0.25c lower at 10.5c per gal. by a lower field 
‘ Vhile demand for lubricating oils was better than refiner, but prices of other grades for the most part 
° for some time past, refiners generally said it was far were reported unchanged 
: r satisfactory and had not increased to the point 
. . . . . 
of firming prices. Domestic sale of 100,000 gals. of 
P cylinder stock was reported but price was not dis- ATLANTIC COAST 
e closed. Export sales of “large quantities” of 600 s.r . 
~~. --* ’ . . . 
¥ 650 s.r. and 600 flash also were said to have been Gas Prices Rise 0.5c at Most Points 
° . . ° 
maie but again prices obtained were not disclosed. Principal development of the past week along the 
. <port inquiry for 2,800 bbls. of bright stock was Atlantic Coast was Esso’s 0.5c increase in its “basic” 
. rey orted in the market. orice structure for gasoline at terminals where the com- 
I 
. . . . . . 
e ’ improvement in export demand for wax was re- pany markets. This upward move on gasoline prices was 
. por'ed by refiners, but domestic demand has picked followed generally by other suppliers at points north of 
° up sufficiently to halt the rising trend of inventories, South Carolina, with the exception of the state of Penn- 
: it as said. sylvania. 
° mand for gasoline was increasing, according to most Aside from gasoline, most oil products were in light 
° rep rts. In the lower field, one refiner reported quot- demand. On the other hand, there was keen competition 
. ng 12.8c for regular grade, 13.8c for premium; quo- for the heating oil business of the few remaining late- 
. ra es . . y ‘ : 
< t ns reported by other lower field refiners ranged season buyers. Prices for No. 2 fuel and kerosine in 
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OIL MARKETS 


barges at New York Harbor were off in amounts rang- 
ing from 0.1 to 0.4c per gal. 





On April 6, Esso Standard posted higher gasoline 
prices for tank car, barge and tank wagon business in 
amounts ranging from 0.5 to 0.7c per gal., at most 
eastern terminals from Boston to Charleston, S. C. These 
increases applied also to the companys’ competitive job- 
ber gasoline, which, after the rise, was quoted by Esso 
at prices ranging from 10.9c tank cars at Baton Rouge 
up to 11.6c at Boston and New York. 

At New York and New England points, regular-grade 
prices were higher when Atlantic Refining Co., last seller 
in that area to post an advance, upped its tank car prices 
an average of 0.5c at Albany, Portland and Providence. 
Shell Oil Co. made a similar advance in states from 
New Jersey south through South Carolina. 

At the end of the week, tank car prices reported by 
eastern suppliers for regular-grade gasoline ranged up- 
ward from 11.6c at New York and Boston,- 11.4c at 
3altimore, 11.3c at Norfolk and 11.1c at Charleston. 


At New York Harbor, where distillate competition 
was keenest, kerosine barge prices were reported rang- 
ing upward from 8.8c and from 7.3c for No. 2 fuel. 


GULF COAST 


Gasoline Traders Continue at Odds 


One of the quietest trading periods of the year was 
reported by suppliers the past week at the Gulf. In- 
terest of both buyers and sellers continued to center 
on gasoline, but no closings were reported. Some further 
weakening was reported in prices for distillate fuels as 
result of negligible demand. Status of residual fuels was 
generally unchanged, 

The lack of sales on regular-grade gasoline was 
ascribed by many sources to reluctance on the part of both 
buyers and sellers to make commitments, Sellers generally 
were reported “playing a waiting game” in the hope that 
major marketers eventually would reach for their offer- 
ings, and at their asking prices. On the other hand, some 
buyers said they hesitated to make cargo purchases when 
they saw material offered at 10c per gal. which was 
freely available to them a month earlier at 9.5c. 

Reports on gasoline offerings to non-regular buyers 
generally ranged from 10 to llc. Material offered at 10c 
generally was regular-grade with Motor Method octane 
number of 76, and Research rating of 81. Gasoline re 
ported held for lic tested 85.5 Research. Other reports 
of offerings generally indicated regular gasoline of 83 
Research was available at prices ranging from 10.5 to 
10.75c. 

Traders for the most part said that a firm bid would 
bring out a cargo of kerosine, No. 2 fuel or 43-48 gas 
oil at a substantial discount off prices reported by sup- 
pliers. Distillate buyers, however, were holding to the 
sidelines. 

Kerosine was said to be available at 7.5c, No. 2 fuel 
at 6.25c, and one buyer reported he was offered a cargo 
of 48-52 D. I. gas oil at 6.625c; these prices were not 
confirmed. Suppliers reported prices ranging upward from 
8c for kerosine, 6.375c for No. 2 fuel and 7.125c for 
48-52 D. I. gas oil. 

Some export inquiries were reported for 100/130 oct. 
aviation gasoline. Demand continued light for 70-72 oct. 
leaded; many foreign buyers were said to have filled 
their needs from sources other than the U. S. Gulf. 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T. W. Tank Car 


April 11 15.21 11.15 

Month ago 14.93 11.09 

Year ago 14.53 11.20 
Dealer index is an average of undivided’’ dealer prices 


ex-tax; in 50 cities 

Tank car index is weighted average of following wl 
markets for regular-grade gasoline, FOB refineries or ter 
minals: Okla Mid-Western, W. Penna Calif N. Y. Har 
bor, Philadelphia, Jacksonville, Boston and Gulf Coast 


f. 

















CENTRAL MICHIGAN 


Fuel Oil Prices Continue to Decline 


Prices for several grades of fuel again were lowe! 


as more refiners lowered prices in the first week of April 


to encourage buying. No. 2 fuel prices were down 0.5¢ 
on the low while range oil, kerosine and No. 6 fuel prices 
dropped 0.75c, 0.75c and 0.25c, respectively on the highs 
Straight-run gas line also was down 0.25c on the low 
but demand was slack and product was said to be avail- 
able in the open market at lc under prices reported by 
refiners. 


Although most product prices were wobbly, according 
to trade reports, premium and regular grades of gasolin 
were firm with a growing tendency among some refiners 
to hold supplies for regular accounts. No refiner indi- 
cated a desire to offer in the open market. 

Several reductions were reported for No. 6 fuel, an 
the price range was down 0.25c on the high to 8.5 
Other refiners reported prices ranging upward from 6.5: 
and open market traders said product was available t 
them at discounts of 0.5c, and more, from this pric 
range. 


Range oil and kerosine price ranges narrowed substan- 
tially with reductions of 0.75c on the highs. Range oil 
prices were quoted from 11 to 12.25c and kerosine from 
11.25 to 12.25c, FOB Central Michigan. 


Straight-run gasoline quotations ranged from 10 t 
12c, down 0.25c on the low. Offerings to resellers, though 
unconfirmed were said to have been made at 9c pet 
Central Michigan. 


La 


MIDWESTERN (Chicago-E. St. Louis Area) 


‘Gas’ Firm; Kerosine Price Ranges Narrow 


Trading in the Midwest the first week of April 1 
vealed gathering strength in gasoline and Diesel f1 
prices, but refiner’s reported reduction of 0.25c for t 
grades of kerosine lowered the range highs by the sa 


amount. 


Pipe line-grade gasoline was reported tight in o] 
market and buyers also said Southwest refiners had 





Crude Oil Prices 
No changes in crude oil prices during week 
ended April 9. See NPN of March 30, p. 53-54 
for complete price schedules. 











_—— 


NATIONAL PETROLEUM NEWS 














Wel! 
pril 
OF 
ices 
rhs 
loW 
yail- 
b\ 


ling 
line 
ners 


ndl- 


fan- 
oil 


rom 


TX 
ugh 




















vanced prices 0.125c to 0.375c for recycled regular-grade 
gasoline. 

Some activity was reported in No. 6 fuel during the 
week, but at prices under the low quotation of $1.00 per 
bk reported by Midwest refiners. A Kansas refiner 
said he had sold 20,000 bbls. of No. 6 (max 1%) at 85c, 
per bbl. Another refiner said he had bought two cars 
of No. 6 at 80c per bbl. for resale, and a marketer re- 
ported purchase of 25 cars of No. 6 fuel at 85c per bbl. 
for resale. All prices quoted FOB Group 3 basis. 

One refiner reported selling 450,000 gals. of 58 and 
above Diesel fuel in open market at 8.5c, Group 3. Other 
refiners who quoted prices ranging from 8 to 9.lc for 
this product said they anticipated Diesel fuel would con- 
tinue strong for some time to come, possibly through the 


entire summer. 

Other grades of distillate fuels continued quiet. A 
buyer reported 12,000 bbls. of 41-43 kerosine had been 
offered to him at 10c per gal., FOB Chicago. No sale 
was disclosed. 

Some trading in No. 2 fuel was revealed when a mar- 
keter said he had made “a few” sales at 6.5c, E. Texas, 
and 6.75c, Group 3. Group 3 quotations reported by re- 
finers ranged from 7.25 to 8.125c for No. 2. 

With exception of marketer’s sales of 6-point jump 
regular-grade gasoline at 12c, Chicago, reports revealed 
open market trading was confined to recycled gasoline. 

Buyers said their cost for recycled gasoline had been 
increased at least 0.125c per gal. during the week and 
some buying was reported at 8.625c, Group 3 basis. A 
refiner reported brokering ‘‘a few cars each” of recycled 
regular at 9c, and recycled premium at 9.75c, Group 3 
basis. Quotations reported by Midwest refiners for re- 
fined gasoline ranged from 9.875 to 10.25c for regular, 
and 10.875 to 11.375c for premium. 


MIDCONTINENT 
Bright Stock, Neutral Prices Drop 


Despite reports that lubricating oils were moving better 
with blenders and compounders getting ready for spring 
business, prices 1 to 3c lower were reported for both 
conventional and solvent bright stock and neutrals in 
the Midcontinent the past week. Fuel oil prices also 
ontinued downward in Oklahoma and Kansas. Reports of 
gasoline demand were somewhat more optimistic, but 
sellers agreed that spring rush of orders was still 

at least a week away. 
Grade 26-70 natural gasoline prices held at 4.5c, FOB 
Breckenridge, with open spot sales of a total of four 
ars reported, and 5c, FOB Group 3, with no sales dis- 


OIL MARKETS 


Low of price range for No. 6 fuel fell another 10c in 
Oklahoma, when a refiner reported reducing his price 
to 90c per bbl. Quotations reported by other Oklahoma 
refiners for No. 6 ranged up to $1.50. Prices 0.125c to 
0.625¢ lower for kerosine and burning oils were reported 
by refiners in Oklahoma and Kansas; jobbers were buy- 
ing for immediate needs only, refiners said. 

Quotations reported for South Texas lubes, both pale 
and red oils, ranged as follows: 100 vis. 9.5-10c, 200 vis 
lic, 300 vis. 12c, 500 vis. 13c, 750 vis. 14c, 1200 vis. 15c, 
and 2000 vis. 16-16.5c. There were unconfirmed reports 
of offerings and sales being made at lc below these 


prices. 





New price ranges for conventional bright stock in 
the Midcontinent were 24c for 200 vis. D 10-25 PP, 20-28c 
for 150-160 vis. 0-10 PP, 19.5-20.5c for 10-25 PP, and 
19-27c for 120 vis. D 0-10 PP. Solvent oils were priced 
at 28c for 150-160 vis. Bright stock, 20-21c for 200-210 
vis. 90-95 VI neutral, and 22c for 300 vis. 95 VI neutral 


Kentucky Standard Boosts ‘Gas’ Prices 

LOUISVILLE—Increased prices for gasoline spread to 
the Southeast April 11 when Standard Oi] Co. (Kentucky) 
reported advancing its prices in amounts ranging from 0.2 
to 0.6c for tank car and tank wagon deliveries, at points in 
Kentucky, Mississippi, Alabama, Georgia and Florida, ef- 
fective April 11. 

At the tank car level, the Kentucky Company posted a 
flat 0.3c increase to 12.1c for regular-grade, 13.1c for 
premium, at its Savannah, Jacksonville, Port Everglades, 
Tampa, Pensacola and Mobile terminals. 

For tank wagon deliveries Standard’s gasoline price ad- 
vances ranged in amounts from 0.2 to 0.5c in Kentucky, 
from 0.5 to 0.6c in Florida, and an average of 0.5c in 
Mississippi, Alabama and Georgia. 


February Station Sales Off in Some Cities 

WASHINGTON 
cities experienced service station sales increases in Feb- 
ruary up to 18% over their February, 1948 business, 


Half of small group of nation’s larger 


while other half had declines of as much as 12%, ac- 


cording to Census Bureau. Percentage gain or loss 
follows: 
Feb. 1949 
Compared 


Jan.-Feb,. 1949 Feb. 1949 
Compared with Compared 


with Jan.-Feb., with 
Cities Feb. 1948 1948 Jan. 1949 
Los Angeles S 6 14 
San Francisco 11 
Washington a 10 f 
Chicago 1 l 
Fort Wayne 2 ' 
Detroit . ; ! 
St. Louis . + 2 
New York 1 ) 
Philadelphia +18 13 
Pittsburg 6 7 1 
Sa \ntor 12 l 
Milwaukee 4 i 





NOW READY! 
OIL PRICE HANDBOOK 
For 1948 
T HANDBOOK is cloth-bound and 
rginal indexed into four major price 
G' oups: 
1. Seaboard Prices 
2. Tank Wagon Prices cost. 
| 3. Refinery Prices 
| 4. Crude Oil Prices 
Get Your Copy TODAY! 
$15 per Copy 
| 





Fiatt’s PRICE SERVICE, Inc. 


1213 WEST THIRD STREET 
CLEVELAND 13, OHIO 








THIS IS YOUR MARKET PLACE! 


A card advertisement in NPN’s Market 
Section every week will bring you 


quick and continuous sales at low 


WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 





ALL GRADES OF GASOLINE 


43 Gravity—30 Color 
KEROSINE 


1—N.P.A. 57 Cetane No. 


DIESEL OIL 








Export and Domestic 


GILCREASE OIL COMPANY 
ARABI, LOUISIANA 


Victor 5461 


Box 178 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 





Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
and shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Octane 
ratings are ASTM motor method unless other- 
wise noted. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 


U. S.: $150 per year, payable in advance 
Gasoline 
Prices in Effect April 11 April 4 


OKLAHOMA (Group 3) 


78-80 Oct.(a) 


(Prem. ) (1)10.625-11(1) (1)10.625-11(1) 
78-80 Oct. (b) 

(Prm.)(1)10.875-11.375(1) (1)10.875-11.375(1) 
73-75 Oct.(a) 

(Reg. ) (2)9.875-10(1) (2)9.875-10(1) 
73-75 Oct. (b) 

(Re (1)9.875-10.125 (3) (1)9.875-10.125 


w(1)9.125-9 (1) 
MIDWESTERN 
78-80 Oct. (a) 
(Prem. ) ° 
78-80 Oct. (b) 
(Prm }(1)10.875-11.375(1) (1)10.875-11.375(1) 
73-75 Oct. (a) 


60 Oct. & belo (1)9.125-9 5(1) 


(Group 3 basis) 


(Reg.) . 9.8751) 9.875(1) 
73 75 Oct. (b) 

(Reg. ) (2)10-10,.2511) (2)10-10.25/1) 
63-66 Oct 9.501) 9.501) 
60 Oct. &bel ow(1)9 125—9.5(2) (1)9.125-9.5(2) 


N. TEX, 
78-80 Oct. 


(For shpt. to Tex. & N.M. dest’ns.) 


Prem. (1)10.875-13.175(1) (1)10.875-13.175(1) 
73-75 Oct. 

(Reg. ) (1)9.875-11.175(1) (1)9.875-11.175(1), 
60 Oct. &below(1)9.125-10.3(1) (1)9.125-10.3(1) 
W. TEX. (For shpt. to Tex. & N.M, dest’ns.) 
78-80 Oct. 


(Prem. ) -(1)11-11.75(1) 
73-75 Oct. 

Reg. .....€1)10-10.75(1) 
63-66 Oct. ..(1)10-10.25(1 
60 Oct.& below(1)9.25-10(2 


(1)11-11.75(1) 


(1)10~-10.75(1) 
(1)10—-10.25(1) 
(1)9.25-10(2) 









































































Prices in Effect April 11 April 4 
BK. TEX, —- tnspt.) 

(8-80 Oct. ..42)11-12(1) (2)11-12(1) 
73-75 Oct. -(2)10-11(1) (2)10—11(1) 


60 Oct.& below(1)9.25-10.5(1) (1)9.25-10.5(1) 


CENT. W. TEX. (Truck Transpt.) 
= 

rem, ) .(1)11,.25-11.5(2) (1)11.25-11.5(2 
73- To0et: Reg. (1)10.25-10.5(2) (1)10.25-10. 5¢2) 
63-66 Oct. 


60 Uct.& below(1)9.5-10.4(1) (1) 9..5-10.4(1) 


ARK, (For shipment to Ark, & La.) 
78-80 Oct. - 
(Prem. ) 11.125(1) 11.125(1) 


73-75 Oct.Reg. 10.125(1) 10.125(1) 
60 Oct.& below, os 
unleaded 9.375(1) 


KANSAS (For Kansas destinations only) 
73-50 Oct. (a) 
(Prem.) 
78-50 Oct.(b) 
(Prem. ) 
73-15 Oct. (a) 


9.375(1) 
.(1)11-11.875(1) (1)10.875-12(1) 


.(1)11.2-12¢1) (1)11.2-11.375(1) 


(Reg. ) .(1)10.125-10.875(1) (1)9.875-1101) 
73-75 Oct.(b pe 

(Reg. ) (1)10,2-11(1) (1)10,2-10.375(1) 
60 Oct. & 5 

below . (1)9.375-10.1875(1) (1)9.375-10.25(1) 


WESTERN PENNA, 
Bradford- Warren: 

78-80 Oct.Prem. 

74- 76 Oct. Reg. (1)11. 75-12(1) 
Other districts: 

78-80 Oct.Prem. (1)12.5—13.8(1) (2)12.5-13.25(1) 
74-76 Oct. Reg. (2)11.5-12.8(1) (1)11.5-12.5(1) 
CENTRAL MICHIGAN (FOB Central “Michi- 
gan refineries.) 

U.S. Motor: 

78-80 Oct. 


(1)11.75-12(1) 


(Prem.) (2)13-15(1) (2)13-15(1) 
73-75O0ct. Reg. (1)11.25-13.75(1) (1)11.25-13.75(1) 
Str. run gaso- 

line, excl. 
Detroit 
shpt. . (1)10-12(2) (1)10.25-12(3) 
OH1IO—Quotations of S.O. Ohio for delivery 
to Ohio points: 
73-75 Oct.. 14.0 14.0 
CALIFORNIA 
Los Angeles dist: 
80-82 Oct. 
(Prem.) (1)12,6—-16.1(1) (1)14.85-16.1(1 
74-76 Oct. 
(Reg.) (1)11.6-14.1(1) (1)12.9-14.1(1 


San Fran. dist.: 
80-82 Oct. 


(Prem,) (1)15.85—16.6(1) (1)15.35—-16.6(1) 
74-76 Oct. 
(Rer.) .(1)13.85—-14.1(1) (1)13.85—-14.1(1) 


San Joaquin Valley: 
80-82 Oct. 


(Prem.) (1)15.85-16.6(1) (1)15.35-16.6(1) 
4-76 Oct. 
(Reg.) .(1)13.85—-14.1(1) (1)13.85-14.1(1) 


(a) Motor Method & Research 
ings are approximately same. 

(b) Minimum Research method 
80.5 for regular-grade, 86.5 for 


octane rat- 


rating is 
premium 


Lubricating Oils 
WESTERN PENNA. 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only 
VISCOUS NEUTRALS—No. 3 col. Vis. at 70° 
F. 
200 Vis, 


(180 rr 100°) 420-425 fi. 








O p.t ocece (lh) 2e.0—-20.0(1) (1)22.5-2% 
10 p.t (1)21.5-24.5(1) (1)21.5—% 
1b p.t. .....(1)20.5-23.5(1) (1)20.5-23.: 
25 p.t (2)19-2611) (2)19-26(1) 
90 Vis. (143 at 100°) 400-405 fi. 
0 p.t (1)£0.5-23.5(1) (1)20.5—23.5(1) 
10 p.t (1)19.5-22.5(1) (1)19.5-22.5(]) 
15 p.t (1)18.5-21.5(1) (1)18.5-21.5(1) 
25 p.t (2)17-24(1) (2)17-24(1) 
CYLINDER STOCKS: 
3rt. stk., 145-155 vis. at 210°, , No 
8 col. 
a ie. wed 23.5(2) 
15 p.t ea 22.5(2) 
5 p.t or 21-22 
600 S.R. 
filter’ bl — 17(2) 17(2) 
650 S.R 18(2) 18(2) 
600 fl 2003) 20(3) 
630 fi 21(2) 21(2) 


Prices in Effect 





April 11 


MIDCONTINENT LUBES 


(FOB T 


Neutrals are 0-10 p.p. oils, vis. 
25 p.p. viscous neutrals generally are qucted 
0.5¢ under 0-10 p.p. oils; 
oils generally are quoted 0. 


oils) 


Neutral 


ulsa basis. 
at 10 


Oils—Conventional 


Pale Oils Col. 


60-55 vis. 2.(1)9.75—-11(1) (3)10.25-11( 
86-110 vis, 2.(1)10~-11.25(1) (1)10-11.25(1) 
150 vis. 3.¢1)11-15.5(1) (1)12-15.501 
180 vis. 3.(1)12-16(1) (1)13-16(1) 
200 vis. 3.(1)12-16(1) (2)13-16(1) 
250 vis. 3.(1)13-17(1) (1)14-17(1) 
280 vis. 3.(1)13.5-18(1) (1)14.5-18(1 
300 vis 3.(1)14-19(1) (1)15-19(1) 
Red Oils Col. 
200 vis. 5.(1)12-16(1) (1)13-16(1) 
300 vis 5 19(1) 19(1) 
Cylinder Stocks: 
600 s.r., olive 

green (1)16—16.5(1) 16.5(2) 
Black Oil 18.5(1) 18.5(1) 
Bright Stock-Conventional 
200 vis. D: 
10-25 p.p. .. 24(1) 25(1) 
150-160 vis. D: 

0-10 p.p. ..(1)19-28(1) (3)21-—28(1) 
10-25 p.p. ..(1)19-19.5(2) (2)20.5-21(1 
150-160 vis. E 27(1) 27(1) 
120 vis. D: 

0-10 p.p (1)18.5—-27(1) (2)20-27(1 
Bright Stock—Solvent 
150-160 vis. 0-10 

p.p., 95 v.i 28(2) (1)28-3001 
Neutral Oils—Solvent 
170-180 vis., 

98 v.i. ‘ 20(1) 20(1) 
200-210 vis. 

90-95 Vv . -(1)20-21(1 21(2 
300 vis., 

95 V 22(1 J. l 
SOUTH TEXAS (Neutral Oils) 


(Vis. at 100° F. 


and/or export shipment.) 


PALE OILS: 
VIS. COLOR 
100 1 2 (3)9.5-11¢ 11 
200 No, 2 1145) ( 11-1 
300 No, 2 12(5) (3)12-14 
500 Ne 

2 13(5) 113-15 
750 No. 3-4 1415) (3)14-16 
1200 No 1 195) (3)15-17 
2000 No } ( 16-16.5(2 (2)16—18 
RED OILS: 

100 No. 5-6.(3)9.5-11(1 (3)9.5—-11 
200 No. 5-6 1145) (3)11-13 
300 No. 5-6 1215) (3)12-14 
500 No. 5-6 13(¢5) (3)13-—15.: 
750 No. 5-6 1415) (3)14-16 
1200 No. 5-6 15(4) (3)15-17 
2000 No. 5-6. (3)16—-16.5(2 (2)16—18 


CHICAGO (From Mid-Continent p.l. crude) 
Neutral oils vis. at 100° F. 0 to 10 p.p 
Pale Oils: 

Vis. Color 

60-85—No. 2 11.75(1) 11.75(1) 
86-100—No, 2 12.25(1) 12.25(1) 
150—No. 3 .. 15.5(1) 15.5(1) 
180—No, 3 .. 16(1) 16(1) 

200—No a 16(1) 16(1) 
250—No. 3.. 17(1) 17(1) 


April 4 


Bright stock, vis. at 210° 


0° ; 


15-25 p.p. nonviscous 
25c under 0- 


FOB refineries for domestic 


10 } 











SAVE FREIGHT 


and 


PACKAGING COSTS 


on 
PENNSYLVANIA OILS 


Write for details 
to 


INDUSTRIAL OIL CORPORATION 
WARREN, PENNA. 





WE HAVE TOO MUCH 
INVENTORY OF: 


Mid-Cont. 
Mid-Cont. 
Mid-Cont. Solvent Neutral 
500 Vis. Mid-Cont. Solvent Neutral 
2000 Vis. Pale Texas Neutral 
IN ORDER TO REDUCE STOCKS 
WILL SELL BELOW MARKET 
PREFER MOVING WEST OF OIL CITY 
Write, Wire or Call 


CONTINENTAL REFINING CO. 


160 Vis. 
200 Vis. 
300 Vis. 


Neutral 
Neutral 


Solvent 
Solvent 











56 





OIL CITY, PA. 








WAVERLY 


OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 
NEUTRALS 
MOTOR OILS 
CYLINDER STOCKS 


“Penna. Grade Crude Oil Assn” 
Permit No. 11 





NATIONAL 


PETROLEUM EWS 





—_— 











O! Price Section 


160 


me 











es in Effect April 11 April 4 
Red Oils: 

-No. 5 16(1) 16(1) 

-No. 5 16(1) 16(1) 

-No. 5 17(1) 17(1) 

-No. 5 18(1) 18(1) 

-No. 19(1) 19(1) 


BS oe 
Nete: Viscous oils, 15 to 30 p.p. are quoted 
lower; 60-85 and 86-110 No. 2 non-viscous 


oils. 15 to 30 p.p. 0.25c lower. 
Unfiltered Steam Refined (Viscosity at 210°) 


coccccces 16.5(1) 16.5(1) 
soeeeeece 17.5(1) 17.5(1) 
TreTTrTer 18.5(1) 18.5(1) 


Bright Stecks, 160 vis. at 210° No. 8 color 


» 10 p.p. 24.5(1) 24.5(1) 

» 25 p.p 24(1) 24(1) 

» 40 p.p 23.5(1) 23.5(1) 
E filtered 


‘yl, Stock. 18.5(1) 1 


a 8.5(1) 
Nete: To obtain prices delivered in Chicago 
add 0.6c per gal. 




















U 


p 
Zor DOWN 


YOU'RE 
PROTECTED! 


Carload buyers of bright 
stocks, neutrals and finished 
motor oils are assured of high- 
est quality and lowest prices 
under Elk Refining’s unique 
jobber - distributor contract. 
Deliveries are guaranteed too, 
so that you can promote and 
market the world’s finest lubri- 
cants at prices that assure ex- 
cellent profits. 















































Compounders and distribu- 
tors in many parts of the coun- 
try are enthusiastic about Elk 
Refining’s “Hold-the-line 
Deliver - the - goods” policy. 
Find out how much this plan 
can mean to you. For details, 
write, wire or phone today. No 
obligation, of course. 


ELK REFINING COMPANY 
KANAWHA VALLEY BLDG. 
Phone 2-8161 
CHARLESTON 24, W. Virginia 





ners of 
hest Quality 
nsylvania Grade 


Bright Stocks 
Neutrals 
Cylinder Stocks 


vw vrs 


oleum Woxes 
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Refinery & Terminal Prices (Continued) 








Kerosine, Gas & Fuel Oils 


Prices in Effect April 11 April 4 
OKLAHOMA (Group 3) 
41-43 w.w. ..(1)8.625-S8.875(1)(1)8.625-9(1 
42-44 w.w. ..(3)8.625-9(4) (2)8.625-—9,.25(1 
Range oil (1)7.75-8.75(1 (1)7.75-S. 7501 
oS & above 

D.I diesel. (1)7.375—8.75(2) (1)7.375-S.75(2 
No. 1 p.w (1)8.125-8.625(1)(1)8.125-8.625(1 
No. 1 straw.(2)8.125—-8.5(2) (2)8.125-8.5(2 
No. 2 straw.(2)7.25-8.5(1) (2)7.25—-8.5(1 
No. 6. .(1)$0.90—-1.50(1) 2)$1.00-1.50(1 
14-16 grav. 

fuel $1.50(1) $1.5001 
MIDWESTERN (Group 3 basis) 
11-43 W.w (1)8.5—8.75(1) (1)8.5-9(1 
12-44 w.w...(1)8.625-9(2 (1)8.625-9.25(1 
Range oil .. 8.5(2) $.5(2) 
58 & above 

) diesel. (1)S—9.1(1) (1)8-9.1(1 
No. 1 p.w.. .(2)8.125-8.625(1)(2)8.125-8.625(1 
N 2 traw.(1)7.25-—-S8.125¢1) ¢(1)7.25-8.125(1 
No. 3 (1)6.875-7.25(1) (1)6.875-7.25(1 
No. 6. (1)$1.00-1.50(1) (1)$1.00-1.50(1 


CHICAGO—(FOB Chicago district refineries & 


p.l. terminals; all fuel oil prices in cnt. per 


gal.) 


58 & above 
D.I. diesel. 
No. 6 fuel... 


N. TEX, (For shpt. to Tex. & N.M. dest’ns.) 


11-43 W.w...(2 9.6(1) (2)9-9.6(1 
42-44 w.w...(1)9-10(1 (1)9-10(1) 
mS SAR « (1)8.5-9.8(1 (1)8.5-9.8(1 
No. 2 straw. 9(1) 9(1) 
N 6 fuel $1.00¢1 $1.00(1 


W. TEX, (For shpt. to Tex. & N.M. dest’ns.) 


41-43 w.w. 9.5(1) 9.5(1) 
42-44 w.w. 10.5(T) 10.5(1) 
No, 1 straw. 9.25(2) 9.25(2) 
No, 2 straw. (1)8.5—9.25(1) (1)8.5-9.25(1) 
No. 6 fuel. ..(1)$1.25-2.10(1) (1)$1.25~2.10(1 


E. TEX. (Truck trnspt.) 


41-43 w.w, ..(1)9-9.25(2) (1)9-9.25(2) 
42-44 w.w, ..(1)9.125-9.5(2) (1)9.125-9.5(2) 
58 & above 

D.I. diesel. (1)9—9.25(2) (1)9—9.25(2) 
No. 2 fuel...(1)8.75-9.25(1) (1)8.75-9.25(2 
No. 6 fuel...(2)$1.25-2.55(1) (2)$1.25-2.55(1 


CENT, W. TEX. (Truck trnspt.) 
41-43 w.w. .(1)9.375-—9.5(1) (1)9.375-9.5(1) 
58 & abv. D.I. 

Diesel ....(1)9-9.25(1) 
U.G.I. gas oil 8.5(1) 
No, 1 fuel... 9.25(1) 
No. 2 fuel... (1)8.25-9(1) 
No. 3 fuel... 

No. 6 fuel.. 


(1)9-9.25(1) 
8.5(1) 
9.25(1) 


(1)8.25-9(1) 


KANSAS (For Kansas destinations only) 


42-44 W.W (1)9.05-9.625(2) (1)9.05-10.125(1 
58 & abv. D.I 

Diesel (1)8.25-10.125(1) (1)8.5-10.125(1) 
No. 1 fuel (2)8.5—-9.3(1) (2)8.5-9.75(1) 
No. 2 fuel (1)7.625—9(1) (1)7.625—9,.25(1 
No. 6 fuel (1)$1.20-1.75(1) (1)$1.20-1.75(1 


- (1)$1.50-2.00(1) (1)$1.50-2.00(1) 


Prices in Effect April il 






April 4 


ARK, (For shipment to Ark, and La.) 


12-44 w.w §.75(1 
Tractor fuel 9.5(1) 
Diesel fuel 52 

& below : 7.75(1) 
Diesel fuel 58 

& above ‘ 8.125(1) 
No, 2 fue 7.375(1) 
Ni fuel 71 
Ni it fuel $2:20(1) 
No. 5 fue $1.65(1) 
N 6 fuel $1.50(1) 


WESTERN PENNA. 


i5 w.w . -(€2)11-11.25(1) 
No, 1 fuel... 11(1) 

N 2 tue (1510 10.6(¢1 
Ni 3 fuel (1)10.5-11(01 
36-40 gravity 10.2501 
Other districts: 

is w.w (3)11-11.4(1) 
i7 w.w re 11.25(1) 

N 1 fuel...(1)10.5—-11.3(1) 
N = fue (2)10-10 

N 3 fuel... 10(1) 

6-40 gravity(3)10-10.0(2 


CENTRAL MICHIGAN (FOB 


gan refineries.) 


Range oil (2)11-12.25(2 
46-49 w.w. 
kere (1)11.25-12.2 
ss we 
dist t 1911.2 1241 
No. 2 light 
iW 2)1 11 

N I 1510-1161 

( 1) 1 


f s.O. Ol 





CALIFORNIA 


San Joaquin Valley: 
40-43 w.w, .(1)12.6-15.6(1) 
Heavy fuel 


‘(PS 400 $2.05(2 
Light fuel 
(PS 1M $2 25(2 


Diesel fuel 
(PS 200)..(1)10-11.5(1) 


Stove dist. 
(PS 100)..(1)11.5-13(1) 


Los Angeles: 
40-43 w.w. ..(1)12.1-15.1(2) 
Heavy fuel 


(PS $00). .€2)8$2.00-2.15(2 
Light fuel 
(PS 300). .(2)$2.20-2.40(01 


Diesel Fuel 
(PS 200)..(1)8.1-11(2) 


Stove dist. 
(PS 100)..(1)9.1-12.5(2) 


San Francisco: 
40-43 w.w. ..(1)12.6-15.6(1) 


Heavy fuel 


(PS 400).. $2.05(2) 
Light fuel 
(PS 300) $2.25(2 


Diesel fuel 

(PS 200). .(1)10—-11.8(1) 
Stove dist. 

PS 100)..(1)11.5-13.3(1) 


8.75(1) 


9.5(1) 


7 (1 
71 

$2.20(1 
$1.65(1 
$1.50(1) 


2)11-11.25(1) 


11(1) 
10.5—-10,601 
10.5-11(1 
| (1 
11-11.4(1 
11.25(1) 

] ri 11 1) 
10-11 ( 
10¢1 

1 1 


Sentral Michi- 


)12.6-15.6(1) 


é S..1 y 4 | a?) 
2)s 2.40(3) 
8.1-11(2) 


(1)10-11.8(1) 


(1)11.5-13.3(1) 





Lake Port Terminal Prices 


Prices in Effect April 11 


Buffalo Cleveland Detroit 
78-SO Oct (Premium) (1)14.8-15.3(1) 
74-76 Oct. (Regular) ..(1)13.3-13.841) 
Kerosine (2)11.2-11.7(1) . : 
Diesel Fuel 10.51) 10.35(1) 


No, 1 Fuel 
No, 2 Fuel 
No, 3 Fuel 
No. 5 Fuel 
No. 6 Fuel §.2(2) 


(1)10-10.541 








(1)11.1-11.8(1) 
(1)10.35—-11.35(1) 


11.1(1) 
35 (1) 7.35(2) 
7.1(2) 


Toledo 


11¢1) 
10.25(1) 
10.6-11(1) 
9.6~-10.75(1) 


10.25(1) 










































































WwAx 
Prices in Effect April 11 April 4 
WESTERN PENNA. (Bblis. C.L.) 
White Crude Scale: 


22-124 A.m.p.(2)5.25-5.375(2) (2)5.25-5.375(2) 
124-126 A.m.p. (2)5.25-5.375(2) (2)5.25- 5.375(2) 


CHICAGO (FOB Chicago District refinery of 
one refiner in bags or 100 Ib. cartons, carloads. 
Carloads, slabs loose, 0.7c less. Melting points 
are EMP (ASTM methods); add 3° F. to con- 
vert into AMP. 


Fully refined: 

BREE cece 7:9 OF | 
125-127 .. 7.8 7.8 
127-129 ... 8 8 
180-132 ..... 8.05 8.05 
132-134 .. 8.3 8.3 
136-187 2.00. 8.7 8.7 


Naphthas and Solvents 


(FOB Group 3) 


Stoddard 

Solv (3)10.375-11.375(1) (1)10.375-11.625(1) 
Cleaners 

npth (3)10.875-11.875(1) (1)10.875-12.125(1) 
V.M.&P. 


Npth (3)10.875-11.875(1) (1)10.875-12.125(1 
Mineral 


Spirits (3)9.875-10.875(1)(1)9.875-11.125(1) 
Rubber 

solv (4)10.875-11.375(1) (1)10.875-11.375(4) 
Lacquer 

dil (2)11.125-12.375(1)(1)11.125-12.625(01 
Benzol “ail, (2)12.125-12.55(1) (2) 12.125-12.55(1) 
WESTERN PENNA 
Other Districts: 
Untreated ay 12.75(1) 12.75(1) 
Stoddard Solv.(3)12.75-13 (3)12.75-13(2) 


OH10O— Quotations of 8.0. Ohio for delivery to 
Ohio points: 

VM&P Naphtha, Mineral 

Spirits & Stoddard 


Solvent ..... 16 16 
Rubber solvent 15.5 15.5 
E. TEXAS (Truck Trnspt.) 
Stoddard 
SGGN, weee- 11.25(1) 11.25(1) 


KANSAS (For Kan, Dest’n, only) 
Stoddard 
Solv 12.375(1) 12.375(1) 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 

Grade 26-70 (Sales) »( Quotes) 
FOB BRECKENRIDGE 

Grade °6-70 } »( Quotes) 4.5( Quote 


Petrolatums 


WESTERN PENNA, (Bblis., carloads; tank 
car, 1 to 1.5¢ less.) 

Snow White. (1)6.375-8(1) (1)6.375-8(1) 
Lily White. .(1)6.125-7.25(1) (1)6.1 25-7.25 ( 

Cream White.(1)5.875-6.75(1) (1)5. 87! 5—6.75( 
Light Amber. (2)4.375-5.5(1) (2)4.375-5. ey 1) 
RESP cccces (2)4.125-5.25(1) (2)4.125—5.25(1) 
Red ........(1)4-5.125(1) (1)4-5.125(1) 


LPG Prices 


Prices in Effect April 11 


1) 
1 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com-_ Indus- 
mercial dustrial mercial trial 
District Propane Propane Butane Butane 
N.Y. Harbor 6.501) 6.501) 7.7501) 7.751) 
Philadelphia 6.501 
Baltimore 
Hastings, W.Va 
New Orleans 
I ed 6.25061 
( ect \pl i i ! VI ncorrect 
n Ay 6 NPN 





DEPENDABLE BULK LIQUID 
MOTOR TRANSPORTATION 
SERVING 
» Ma. Sal. B.. 
Ohio, Va., W. Va. 
COASTAL TANK LINES 








YORK, PA. 






Refinery & Terminal Prices (Continued) 


Atlantic & Gulf Coasts 








re 
An ge of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators I 
ir terminals, Ships’ bunkers prices are exclusive of lighterage. Prices in effect Apri! 1) 
~ . 
District 78-80 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 4 
oe Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
N. Y. Harbor .. . .(1)12.6-14.2(1) (1)11.6-12.9(1) 9.3/14) 
do barges (1)12.5-13.75(1) (1)11.5-12.5(1) (5)8.8-9.2(1 
Albany .... , . (2)14.05-14.3(3) 3(1) 12.8(7) (7)9.5-9.6(1 
3altimore .. . «(1)12.4-14.1(1) 3.51) (1)11.4-12.6(1) 9.5(11) 
do barges (1)12.3-13.15(1) (1)11.3-11.9(1) 9.4(4) 
Baton Rouge oe %.9(1) uM 
do barges loos Pah 8.9(1) os 
BOGEOR. cccccce - + (1)12.6-14.6(1) 14.4(1) (1)11.6-12.9(9) 9.6(13) 
Charleston - 2) 12.1-13.475(1) 13.25(1) (3)11.1-11.475(1) 9.3(6) 
Corpus Christi (1)12-1801> oe 11(2) : 
Houston ° .(1)12-13.5(1) (1)11-12.5(1) (1)9.125-10 
do barges . ; .(1)12-13.5¢1) 12(1) (1)11-11.5¢1) (1)8.75-9.75 
Jacksonville ..(4)12.8-13.75(1) 12.8(1) (7)11.8-12.25(1) 9.7(8) 
Miami .. a . «(3)12.5-13.1(1) 12.8(1) (4)11.8-12.1(1) 10(4) 
Mobile (1)12.8-13.10 12.81 (2)11.8-12.1(1) 9.7(4) 
New Haven (1)14-14.5(1) 14.5¢1) (2)12.5-13(1) 9.4(7) 
New Orleans 12.511) 11.5(1) (2)9-9.3(2) 
_do barges . : 12.5(1) is 11.5(1) (2)9-10(61) 
Norfolk. , (2)12.3-12.85(1) 13.4(1) (2)11.3-11.85(1) (5)9.5-9.6(1 
Pensacola 13.1(1) : 12.141) 9.7(2) 
Philadel Iphia - -(2)13.25-13.7(1) 14.2(1) (2)12-12.7(2) 9,5(10) 
do barges ..(1)13.15-13.6(¢1) : (1)11.9-12.6(1) 9.4(6) Ke 
Port Everglades . .(3)12.8-13.1(1) 12.8(1) (5)11.8-12.1(1) 9.7(6) 
Portland (1)14.15-14.4(1) 14.4(1) 12.9(4) 9.6(8) 
Providence .(1)14.15-14.4(1) 14.4(1) 12.9(5) 9.6(9) 
Savannal .(3)12.8-13.1(1) 12.8(1) (6)11.8-12.1(1) 9.7(7) 
Tampa -(4)12.8-13.1(1) 12.8(1) (6)11.8-12.1(1) 9.7(8) Di 
Wilmington, N. Cc - -(1)12.25-13.45(1) 13.25(1) (2)11.25-11.8(1) 9.308) 
73-80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1) 3Zaton Rouge barges 11.9(1); He 
(1)11.5-13(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1) 
74-76 Oct. Reg. Gasoline (a): Baton Rouge 10.9(1) 3Zaton Rouge barges 10.9(1); He 
(1)10.5-12.5(1); New Orleans (1)10.75-11 11) New Orleans barges (1)10.75-11.1(1) “ 
‘ 
Diesel Oil 
Gas House No. 5 Fuel No. 5 Fuel Shore Plants 
No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet., 55 di) 
N. Y. Harbor S.1(15) (1)8.4-S.6(01) (1)$2.55-2.60(7) $2.26(1) 8.715) 
do barges (1)7.3-8(13) S.O01) (S)2.55-2.62(1) 2.21(1) 
AIDORY 2 cccce 8.4(8) S.9(1) 3.26(1) 8.8(3) 
Baltimore os 8.3¢(12) S.4(¢1) 2.26(1) 8.743 
do barges S.2(6) 2.21(1) 
3aton Rouge 7.6(1) 7.701) 1.88(1) S(1) 
do barge 7 1.83(1) ( 
Boston . (1)8.5-8.9(1 > 6012 (1)2.581-2.60(2) (1)8.8 7(1 k 
Charleston 2.21(1) (1)8.6-8.8(1 
Houstor ) (1)8.75 
do barges. .(1 ] 7(1) 0 
Jacksonville 9(6) : 
Miami 2(2 a 
Mobile I 
New Haven (1)8.6-8.8¢ I 
New Orleans. .(3)7.9-S8(1) (1 8.411 - 
do barges (1)8-9,.2501) i 
Norfolk .»-.(4)8.2-8.4(1) 8.311) 2.26(1) 8.6(3) I 
Pensacola ; ss 9.2(1) ' 
Philadelphia 8.3(9) S.461 (5)2.65-2.75(1 8.7(2) } 
do barges 8.2(7) 
Pt Everglades 9.2(3) 9.2(3) 
Portland 8.4(8) S.9(1 - 8.8(2) 
Providence 8.4(10) S.9(1) (1)2.566-2.605(1) 8.8(2) 
Savannah 9.2(3) 9.2(5) 
Tampa oon 9.2(5) 9.2(6) 
Wilmingtor 
nN. Cc. . (7)8.5-9.2(1) 8.6(1) (1)8.6-8.8(2 
Light Diesel 
No. 6 Fuel Bunker C Fuel Heavy Diesel Ships’ Bunkers 
No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers § (45 cet., 45 di) 
N. Y. Harbor(1)$1.80-1.90¢1) (1)$1.75-1.85(4) $1.85(9) $3.32(3) $3.57(4 
Albany .. : 2.30(1) 2.30(1) 2.30(1) 
3altimore 1.90(4) 1.85(3) 1.85(3) 3.32(1) (3)3.57-3.61(1 
3aton touge 1.52(1) 1.47(1) 1.47(1) 3.03(1) 3.28(1 
Boston 1.95(6) 1.90(3) 1.9013 ew 3.61(2 
Charleston . 1.85(2) 1.80(2) 1.80(2) 3.57(2) 
Corpus Christi 1.52(1) 1.47(1) (1)1.47-1.60(2) 3.1511) 3.61(1 
Houston ~ o(Z)1 17-1.52(3) 1 47(6) 1.47(5) (3)3.03-3.10(1) (3)3.28-3.61(1 
Jacksonville 1.8005) 1.75(5) 1.7515) ; 8613 
Miami “* 1.84(1) 1.79(1) 1.79(1) 3.86(2 
New Haven 1.90(2) 1.90(3) 1.90(2) 
New Orleans 1.52(2) (3)1.47-2.63(1) 1.47(2) 3.03(2) 3.28(3 
Norfolk 1.90(3) 1.85(3) 1.85(3) 3.57 
Pensacola ‘ 1.85(1) 1.85(1) 1.85(1) 
Philadelphia 1.90(8) 1.85(7) 1.85(7) 2(2 57-3 
Pt. Everglades 1.80(2) 1.75(2) 1.75(2) 86(2 
Portland 1.96 1.90(1) 1.90(1) 
Providence 1 1.875(2) 1.875(2) 95(1 
Savannah 1 1.75(4) 1.75(4) 8613 
Tampa 1 1.65(5) 1.65(5) RK 
Wilmingtor 
x. € ecee 57 
Correct for April 4 also; shown incorrectly in April 6 NPN 
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Lube Oil Colors Fluorescent 
Petroleum Colors 


PATENT CHEMICALS, INC. 
PATERSON 4, N. J. 
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® Fine Lubrican‘ 


® Industrial Fue's 


PRUITT PETROLEUM CO. INC. 


PHILADELPHIA 2, PENNA. 





NATIONAL PETROLEUM 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Refinery & Terminal Prices (Continued) 


Gargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 
parentheses after each price 


refiners, eXport agents, 


ites the number of 


Aviation Gasoline 


Grade 115/145 
Grade 100/130 


or tanker terminal operators, 
companies quoting that price. 


(AN-F-48) 
(AN-F-48) 


Grade 91/98 (AN-F-48) 
Grade 80 (AN-F-48) 


Motor Gasoline Leaded 


*78-80 Oct. (Premium) 
78-80 Oct. Premium) 
t78-80 Oct. (Premium) 
74-76 Oct. (Regular) 
74-76 Oct. (Regular) 


70-72 Oct. . 


The figure t 
Prices in Effect April 11. 


in 


1 


6.75(1) 


eee 181) 

° 16.25(1)-17.5(2)-18.5(1) 
14.75(1)-—16.5(¢1) 
15.75(1) 
11(1)-11.25(1) 
11¢(1)-11.25(1) 


10(2)-10 


1¢ 


ycl) 


12(2)-12.9(1) 


11.5(1)-12(1)-12.5(1) 


5(1)-10 


5(1)-12(1) 


10.5(1)-—11(2)-11.5(1)-12(1) 
9.5(1)-9.75(4)-10.25(1)-12(1) 


* Motor Method & Research octane ratings are approximately same. 
t Research octane rating is minimum of 5 points abuve Motor Method rating. 
tt Research octane rating is minimum of 10 points above Motor Method rating. 


Kerosine & Light Fuels 


11-43 kerosine 


No, 2 Fuel 


Diesel & Gas Oils 
13-47 Diesel 


52 Diesel 


57 Diesel 


Heavy Fuels 


5 Fuel, 0-10 p.t 


index 
index 
index 


sunker C Fuel 


Vistrict 
Boston, Mass. 


Phila., Pa. .ccec 
Baltimore, Md. 
Norfolk, Va. 


rleans. La 


Baton Rouge) 
He ton, Tex. 





New York, N, Y. 


Portland, Me . 


Charleston, S. C 


(Prices are for tank cars, 


8 


$ 


(3)-9(2)-9.75(1) 
6.375(1)-6.75(4)-7.5(1)-7.75(2)-8(1) 
125(2)-8(1) 
125(2)-8(2)-8.25(1) 
25(2)-8.375(1) 
1.85(1)-2.15(1)-2.75(1) 
35(4)-—$1.40(1)-$1.47(1)-$1.50¢1)-$1.6001) 


$1.25(1)-$1 


Aviation Gasoline & Jet Propulsion Fuel 


Prices in Effect April 11 





Grade 115/145 


18.2(2) 
18.1(1) 
18.1(2) 


18.1(2) 
18(2) 


18.75(1) 17(2) 


18.75(2) 17(3) 


Grade 100/130 
19.85(1) 18.1(3) 


Aviation Gasoline 


barge or truck transport lots; aviation gasolines meet Specification AN- 
F-45, unless otherwise noted, jet fuel meets AN-F-32.) 





Grade 91/98 
(2)16.6-16.7(1) 
16.7(2) 


16.6(1) 
16.6(2) 
16.6(2) 
16.5(2) 


15.5(2) 


15. 


(3 


oO 


) 


Tanker Market Report 


Supplied by Dietze Inc., New York, N. 
agents. Wherever reference is made to USMC, it is to be considered the USMC rate in effect June 


80, 1948 for vessels over 14,000 TDW. 


ers Ask’’ refer to vessels over 14,000 TDW. 
Approximate rates in cents per bbi 


& in dollars per 


‘.3; No. 5S fuel, 









ton, 


Y., 


Grade 80 Jet Fuel(JP-1-2) 
(1)15.7-15.85(1) 


15.95(1) eces 
17.8(1) eoee 
15.85(1) 

15.85(1) 

15.75(1) cece 
14.75(1) 10.45(1) 
14.75(2) 10.45(1) 


oil] & ship brokers & tank steamer chartering 


The rates shown under the headings ‘‘Last Paid’’ & ‘‘Own- 


All rates shown are on basis of tons of 2240 pounds 
may be determined by dividing per-ton 
rate by following conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 
‘ 6.9; bunker ‘‘C’’, 6.5. 


LAST PAID 


OWNERS ASK 


New York ..(Clean).. $ 2.28 § 2.14 
(Dirty) 1.92 1.92/2.00 
U.K. Continent 4.91 $.91/5.0 
ura U.K. Continent S.15 S.18/8.72 
ira North Hatteras 9.53 3 
UNITED STATES FLAG CHARTERS 
VESSEL TDW CARGO TRADE RATE LIFTING 
ONTEBELLO HILLS 15,500 Dirty Ras Tanura/ Bari $5.97 Early May 
\NTIGNY 15,500 Clean Philadelphia/ Montreal 2.16 April 
(Extra insurance A/C Charterer) 
ONITOR 15,500 Dirty Basis NWI/USNH 1.84 Mid Apr 
\N VIRGINIA 15,500 Dirty USGulf/USNH Late Apr 
(Two voys. option Carib. Loading) 
Ist voy 1.92 
2nd voy 1.85 
ENRY M. DAWES 15,500 Dirty USGulf/Savannah 1.51 Early May 
NFORD B. DOLE 9,500 Molasses Cuba/USGulf or USNH R.O. 404 less 25% Mid Apr 
COB THOMPSON 1500 Dirty USGulf/USNH 2.21 Early Apr 
ETTLE CREEK 15,500 Dirty USGulf/USNH 1.85 Early May 
FOREIGN FLAG CHARTERS 
OSOIL 10,000 Dirty 3asis Ras Tanura/UKCont 9.81 May 
.\.RONNE 10,000 Clean Carib. / Denmark 6.79 Early May 
NDAR S000 Luboil USNH/UKCont 6.50 Early May 
IK & 500 Dirty Carib./Haifa 41/-d Mid Apr 
followed by Abadan/UKCont, 51/3d 
LIAN 12,000 Dirty NWI/UKCont 29/3d Late Apr 
(Consecs. end 1949) 
STUN 13,500 Dirty NWI/UKCont 29/3d June 
(2/3 consecs 
\URITZEN N.B 16,380 DW } years T/C 19/6d Jan., 1951 
\NVAC SYDNEY 15,500 Clear USGulf/Fr. Atlant $5.74 Late Apr 
The rate shown in this instance was for a vessel of 10,500 tons 
purposes of rate calculatior nl t has been assumed that New York is the por f dis 





whenever 





the 


Ap: 1 13, 1949 


range USNH appears 


Wax 


Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose Export prices 
are FAS; scale in bags or bblis.; fully refined 
in bags or cartons. 


Prices in Effect April Ll 


New Orleans N.Y. N.¥. 
Crude Scale Export Domestic Export 
122-4 wh, ° (1)5-5.25(1) ee 
124-6 wh, 5.3(1) (1)5-5.25(1)(2)5.25-5.6(1) 


Fully Refined: 


UZS-B ce ccc (2)6.9-6.96(1) eas 

125-7 .. 8(1) (1)6.96-7(2) (1)7.7-7.95(1) 
128-30 .8.1(1) (1)6.96-7.1(2) (1)7.7-8.05(1) 
130-32 . 8.3(1) 7.3(2) (1)8-8.25(1) 

133-5 .. 8.35(1) (1)7.26-7.35(2) (1)8.1-8.3(1) 
135-7 .. 8.6(1) 7.6(2) (1)8.3-8.55(1) 


138-40 . 9(1) (1)7.86-8(2) (1)8.4-8.95(1) 
143-5 .. 10.1(1) (1)8.05-9.1(1) (1)8.9-10.05(1) 
148-50 . 12.5(1) 11.5(1) 12.45(1) 


Naphtha 


Prices in Effect April 11 


V.M.&P. Mineral 
Naphtha Spirits 
New York 
Harbor ...... 15(4) 14(5) 
Philadelphia ... 15(4) 14(5) 
Baltimore ..... eeee 13 .5(4) 
MOSER cccvcsee 15.5(4) 14.5(5) 
Providence .... ocee 14.5(4) 


Mid-Continent Lubes 
(At Gulf; in packages, FAS, New Orleans, in 
bulk, FOB terminals) 

Prices in Effect April 11 


Bright Stock 
D color, Vis. at 210° 
190 vis., 0-10 p.p.(1)34.5-36.5(1) (1)22-26.8(1) 


Steel Drums Bulk 


Neutral Oil Col, 
200 vis. 3. cece 17.8(1) 


Pacific Coast 
Prices in Effect April 11! 


(In Ships’ Bunkers, Diesel Fuel Bunker C Fue 
or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, 


Calif. .... §$3.35(4) 3)$1.75-1.95(1) 
San Francisco s.0604) (3)1.50-2.00(1) 
Portland, Ore 7714 (3)2.05-2.25(1) 
Seattle, Was! 3.77(4) (3)2.00-2.25(1 


Export Prices 
Prices in Effect April 11 


Mexican Gulf Ports 
U.S. Dollars per Bbl. 


Bunker (¢ Diesel 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
SEND. cacccesavasese $1.60 $3.75 
VORRCTER ccoccccescecs $1.60 oes 
Minatitlan ....cccceces $1.60 3.75 


Pacific Ceast 


GUAFEROS ccoccccoccesce $3.16 $3.95 
Manzanillo ..ccccceces 3.16 3.66 
Salina CKUB «cecccesecc 3.16 3.50 





BAYONNE BARREL & DRUM CO. 


Complete Container Service Buying 
Selling Reconditioning Pick-up Storage 
Delivery Electromatic Leak Detecting 
154 Raymond Blvd. MARKET 2-0111 
NEWARK 5, N. J. 
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Tank Wagon Prices Oil Price Section 





Commercial or consumer tank car, tank wagon, dealer and service 
station prices for gasoline do not include taxes; they do, however, in- 
clude inspection fees as shown in next column. Gasoline taxes, shown in 
separate column, include 1.5c federal, and state taxes; also city and _Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/2 
county taxes as indicated in footnotes. Kerosine tank wagon prices also Kans, 1/50c; La. 1/32c; Minn. 5/200c; Neb. 2/100c; Nev. 1/20c; N. 
do not include taxes; kerosine taxes where levied are indicated in foot- 1/4c; N. D. 1/20c; Okla. 2/25c; S. C. 1/8¢; S. D. 1/40c; Tenn. 2; 
notes. Dealer discounts are shown in footnotes. These prices in effect and Wisc. 3/100c. 

April 11 1949, as posted by principal marketing companies at their 
headquarters offices, but subject to later correction. 


Inspection fees per gal., included in both gasoline and kerosine prices 
unless otherwise specified, are as follows: 


Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5 


Atlantic White Flash 


ATLANTIC (Regular Grade) 
REFINING SS SS Se 


line line sine 
Taxes T.W. 


Philadelphia : 
Pittsburgh 
Allentown 
ir 


scrantor 


Emporium 

Indiana 

Uniontowr 

Harrisburg 

Williamsport 

Dover Del 

Wilmingtor 

soston, Ma out t 

Springfield P i 
t 
1 


v 
) 
0 
’ 
) 
\ltoona eo ) 2.4 
’ 
’ 
7) 
) 
) 
’ 
) 


Worcester 
Fall River ‘ 
Hartford, Conn ‘ } " 
New Haven 5 5. 
Providence, R. | ; 

\tlanti« \ 


Hagerstowr 
Richmond, Va 


Wilmington 
Brunswick 
Jacksonvill 


HPali-195-5 


Mineral Spirits V.M.&P. 
Zou T.W. 
Philadelp! 9 P 15.00 16.5 
Pittsburgh a eee 17.5 18.§ 
Oils—T.W. 

PI i Pa 
Pittsburg}! 
Allentowr 
Wilmington, Del 
Dover 
Springfield, Ma 
Worcester 
Hartford, Cont 
Taxes: 

Brunswick, Ga., Kerosine price does not in- 
clude ic state tax. 
Notes: 

Kerosine—Thru Penna, & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time, 


Tank Wagon prices are to Dealers & Con- 
sumers, 


Mineral Spirits prices also apply to Stoddard 
Solvent 


CONT’L (N. B. Prices are Continental's 
‘‘normal’’ prices. Current sell- 

OIL ing prices may be lower than 
‘*normal’’ because of local com- 
petition. ) 


Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank Wagon Taxes T.W. 
Denver, Colo. ... 14.8 13 a 16.1 
Grand Junc, .... 17.: 16. .o 17.5 
PUD esaccesdc Beet 14. .t 15. 
Casper, Wyo. ... 15 14. of 14. 
Cheyenne....... 15 14. Lf 16. 
Billings, Mont. . 17 16 BLE 16. 
Butte - 18 17 BE a. 
Great Falls .... 17 16 5.E 17.$ 
a Pee 16.5 5.8 17.§ 
Salt Lake, U. .. 16 16.& 
Twin Falls, Ida. 19.‘ 19.% 
Albuquer., N. M. 15 15. 
Roswell 14. 14. 
Santa Fe ...... 15.§ 
Muskogee, Okla, 14. 
Oklahoma City . 14. 
Tulsa . 14.0 
Taxes: 


Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 
lc; Cheyenne, 1c; Casper, Ic. 


Notes: 
T.W. prices are to consumers & dealers. 
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12.§ 


© 


eS eS 


9 


HUMBLE Humble 
(Regular) 
OIL Re- 
’ tail 
Dallas, Tex. oene 3. 18.0 
Ft. Worth 3. 18.0 
Houston . 18.0 
San Antonio 3. 18.0 


Kerosine 
Tank Wagon 


Dallas, Tex. 
Ft. Worth 
Houston eece 
San Antonio 


Notes: 


T.W. prices are to all classes of dealers and 
consumers, 


IMPERIAL Esso Gasoline 
(Regular Grade) 
OiL sasoline Gasoline 
T.W. Taxes 
Hamilton, Ont, 
Toronto 
Brandon, 
WO co ccce cece. 
Regina, Sask, .. 
Saskatoon 
Edmonton, Alta. 
Cy séécceceseee 
Vancouver, B. C... 
Montreal, Que. .... 
St. John, N. B 
Halifax, N, S 


oo 


eno 
CooooooooO 
CO-1-101Cr St 


Taxes: 
Gasoline taxes are provincial taxes. 


Notes: : 

Prices are per imperial gal. which is 
U. S. gals. T.W. prices are to divided & 
divided dealers. 


TEXAS Fire-Chief Gasoline 
(Regular Grade) Kerosine 
co Dealer Gasoline Dealer 
. T.W. Taxes T.W. 


Dallas, Tex, ... .0 2. .50 
Fort Worth ... 3.0 D.e 2.50 
Wichita Falls .. 3.0 5.5 2.50 
Amarillo ...... .0 O.é .50 
BPUE 8 cevceceses 3.0 5. 

El Paso 5.0 

San Angelo oe 3.0 

ra 3.0 

AUSTIN ceccccccs 3.0 

BIOUMOE cccccccs 3.0 

San Antonio ... 3.0 

Port Arthur ... 3.0 


Notes: 


Dealer t.w. prices apply also to all classes 


of consumers with minimum delivery of 50 gals 


CHEV 


CALIFORNIA Bsveor.. 
STANDARD ular) -line 


-T. T.T. Taxes 


San Fran., Cal. .. 14.1 17. 
Los Angeles ...... ld. 17. 
3 ese 15. 18. 
20. 

20. 
18. 
18 
21 
18 
an 


19. 
18 
29 


19. 


Portland, 


Seattle 


“IID OK 


Spokane 

Tacoma . ° 
Boise, Idaho 

Salt Lake, U. . 
Honolulu, T. H. . 
Fairbanks, Alaska. 
SUNORU 3 cccccccces 


“1c. 


cnenenc SouUouUcooo 
Me hoe 


on 
a 
a 
HELO DON MAID INNO 


DOA PDN HNNWRORD 
COWAINAIM FHAAIRBAMIHM 


ee 
au 
im 
© 


Taxes: 


Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state. Reno 
7e tax includes 1.5c county tax. Honolulu 7.5c 
tax applies to motor fuel only; avgas taxes 
are 1.5c federal, 5c territorial; Honolulu TT 
prices also do not include Hawaiian gross in- 


California Standard (Cont.) 


come tax of 1% to resellers, 2.5% to 


summers, 


Prices for Chevron Supreme (Premium) 
2 ibove Chevron (regular) in the state 
California, Nevada and Arizona; other 
and possessions, 1.5c above Chevron (1 
Prices for Chevron Aviation 91 are 2c al 
Chevron Aviation 80; for Chevron Avia 
100 above Chevron Aviation 80; for C 
’ q } * 


or Aviati 115 ibove Chevror 
st) 


E Gasoli 
ESSO ( Regular Grade) 
STANDARD 


egul 


Gasoline Gasoline 
oT .W. Taxes 


Atlantic City | 
Newark 1 
Baltimore Md 13 f 
l 
1 
1 


7 1.5 


t.5 


Cumberlar 


Wasl 


—“I-) +) +1 +1 © 


Knoxy 
Memp! 
Chattanooga 
N: 
] 


} 
i 


V 


€ 


Mineral Spirits V.M.&P. 
T.W. T.W. 


Newark, N. J. ..... 5 16. 
3altimore, Md, ..... 
Washington, D. C... 


Fuel Oil—T.W. 
No. 1 10. 2 
Atlantic City, N.J 3 2 
ng eee eee 3 0 
3altimore, Md. . 3 1 
Washirgton, D. C. 12.7 5 
Norfolk, Va. . : 6 
Petersburg ee ee 3 
Richmond .. i ae 0 
Charlotte, N. C. . 13.3 7 
BEIGE cccccccce BBolk 2.0 
Raleigh ...... ° 2.6 
Charleston, S. C.. .... 
Columbia ... eee 2 
Spartanburg ..... .... 6 


Taxes: Louisiana kerosine prices do n 
clude 1c state tax. 


Naphtha—Newark t.w. prices are for 
liveries of 200 gals. or more; less thar 
gals., 0.5¢ over posted t.w. prices; steel t 
deliveries, 6c over posted t.w. prices 
more & Washington prices are for t.w 
liveries of 25-99 gals., no discounts. 


Notes: 
Gasoline T.W. prices are to consumers 
dealers. 


Effective 4-6-49, minimum retail 
price of 17.7c (ex tax) for Esso G 
posted throughout New Jersey 

Effective April 6 
Effective March 21. 


NATIONAL PETROLEUM N® 
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Tank Wagon Prices (Continued) 


SOCONY 
2(25e; B VACUUM 








N.C 
2/5¢ Mobiigas Aircraft 8/V 8/V 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No.5 Ne.@ 
m Gasoline 380 91 100 (Regular Grade) Mobil Kerosine Diesel (Ne, 2 Fuel) Fuel Fuel 
/S« Taxes T.W. T.W. T.W. T.c, T.W. T.C, Yard T.W. T.c, T.W. T.C, Yard T.W. T.W. T.W, 
York City: 
ee eee 5.5 19.5 14.1 . 13.2 12.2 11.2 8.8 9.0 
Bronx 5.5 19.5 14.1 10.1 13.2 12.2 8.0 10.5 8.8 5.5 
tings 5.5 19.5 14.1 9.9 *13.2 12.2 S.4 7.9 10.58 8.5 5.5 
queens a re 5.5 19.5 _ 14.1 ; 13.2 12.2 7.9 10.5 5.5 0.0 
I nond .. 5.5 18.9 7 14.2 9.3 9.9 13.2 "12 2 8.1 x 0 10.8 8.5 
bany, N. Y 5.5 20.8 21.8 24.3 12.8 13.8 9.5 9.7 12.8 8.9 11.6 s.4 *S.6 **11.1 8.76 6.31 
Bir imton §.5 14.4 15.5 11.3 11.5 14.4 13.0 10.0 10.2 12.5 
‘ Buft e 5.5 20.0 21.0 23.7 13.8 14.8 11.2 11.4 14.5 10.5 13.4 10.0 **10.2 **12.9 1.4 
— Jamestown 5.5 21.3 14.3 15.4 11.5 15.0 14 "11.2 *13.58 
Mt ernon 5.5 rr 14.3 , 10.2 13.4 *12.2 s.1 11.0 ».1 
Plattsburg 5.5 F ‘ 13.3 10.6 10.6 9.4 0.6 12.1 
} ester 5.5 19.9 20.9 22.9 14.1 15.2 10.9 11.1 14.2 “12.9 9s *10.0 *12.4 
po Syracuse ...... 5.5 91.5 29 5 94.5 13.8 14.8 10.6 10.8 13 9 12.5 9.4 9.6 *12.0 
ee Bridgeport, Conn... 5.5 ; _ 14.3 9.9 10.1 x2 x 4 10.9 
os Danbury ........ 5.5 : 15.1 11.5 4.3 11.6 
eS Hartford .. 5.5 ‘ 13.1 14.4 10.1 10.1 9.5 12.2 8.9 S.9 11.6 
ron New Haven a 2 19.8 13.0 14.3 9.4 9.4 8.8 *°11.5 5.2 %.2 *10 
. Bangor, Me. ..... 7.5 24.3 13.4 14.8 10.3 14.3 1.6 12.7 9.1 12.2 
oo Portland .. 7.5 21.9 22.9 12.9 14.1 9.6 ‘ 13.4 S.8 11.8 8.4 11.4 
Boston, Mass 4.5 18.5 19.5 21.5 12.9 14.1 9.6 13.7 SS 11.9 $8.4 11.5 
a, 3. & 5.5 15.3 Sy 12.6 10.0 12.1 
ur ter a 5.5 16.4 12.4 15.7 13.9 11.1 13.4 
Kero- Manchester .. 5.5 ‘ é 15.0 11.2 14.¢ 12.7 9.4 12.2 
sine Pre ience, R. I 5.5 18.4 19.4 91.4 12.9 14.1 9.6 10.2 13.5 S.8 *12.1 8.4 S.S 11.6 
T.W. Burlington, Vt. 6.0 13.9 14.9 10.5 10.5 10.0 12.8 4 9.4 12.0 
Rut i - 6.0 15.5 a 10.8 13.2 10.1 12.5 
12.; Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
12 ER ere rey er ne eye 16.5 15.0 18.0 19.0 16.0 17.5 16.5 
136 Tae SL. o'va0s- webs wen cbhesawoues 18.5 16.5 19.5 25.5 17.5 19.0 18.5 
12.7 Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
‘ | Discounts: Diesel—0.5c per gal for single delivery of 800 gals. or more. 
13.2 Kerosine—Mt. Vernon, t.w. less 0.3c for deliveries of 300 gals. or more. 
a. Notes: Gasoline T. W. prices are to Consumers & Dealers. 
Notes: Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals 
No. 5 fuel prices at Boston & Providence are for 15-60 p.t. oil; at other points, for 0-10 p.t. oil 
2 Effective March 22 Effective March 23 Effective April 2; shown incorrectly in April 6 NPN Effective April |! 
OHIO 
STANDARD Aviation Gasoline-Cons. T.W. Sohio X-70 Gasoline : 
Sohio Esso (Regular-Grade) Naphthas & Solvents—Gons. T.W. 
Avia. Avia. Esso Esso Con- Re- S.R. D.C. V.M.&P. Sohio 
Gasoline 62 80 Avia. Avia. sumer _sell- Sol- Naph- Naph- Varno-_ Sol- Kerosine No, 1 No. 3 
Taxes Clear Clear 91 100 T.W. ers 8.8 vent tha tha lene vent T.W. Sohio-Heat Sohio-Heat 
Akr - 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
an 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
Cine o oe 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 13.50 13.5 2.75 
Cleveland . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
7 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
x 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
« one See 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.00 
99 Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
Zanesville 5.5 20.0 22 23-0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
Taxes: Effective Jan, 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax 
‘ Exemption Form A-10 to supplier. 
Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
0 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.50c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company-operated stations. 
7. 
f Blue Crown (3rd Grade) Oleum V.M.&P. Stani- Crown Gaso Kero 
f INDIANA Red Crown (Reg. Grade) Spirits Naphtha sol Taxes STANDARD Net line sine 
” STANDARD Red Red Blue (Prices are base prices before discounts) KENTUCKY Dealer Taxes T.W. 
Cr’n, Cr’n, Cr’n, Gaso- Kero- CRICASO cece. 19.7 20.% 20.2 4.5 
Cons, Dir. Dir. line sine Pe éntces 21.4 22.4 21.9 4.5 : 
T.W. T.W. T.W. Taxes T.W. K. C., Mo. ... 18.2 19.2 18.7 1.5 Covington, Ky 14.3 8.5 14.8 
1 17.9 15.9 4.5 15.6 St. Tans ..-- 19.0 20.0 19.5 1 5 Lexington 16.3 8.5 14 
at ‘ee tae +5 153 Milwaukee ... 19.9 20.9 20.4 5.5 Louisville 15.5 8.5 13.8 
No. 6 17.9 16.4 i ae Minneap’ls. .. 19.7 20.7 20.2 1.5 atinnet 1% 4 r 13.5 
17.7 16.2 15.7 4.5 15.4 Fuel Oils T. W. asucan ».4 ; ‘ 
2 676 e Ind 17.8 16.3 5.5 15.5 Chicago Jackson, Mis 15.4 13.4 
2.716 lis 18.0 16.5 5.5 15.7 Standard Stanolex Vicksburg 14 7 12.! 
2 816 send 18.5 17.0 5.5 16.2 Heater Oil Furnace Oil ceniiatesn Ade 15.4 - 13.7 
Mich 16.9 15.4 4.5 14.9 200. OO secevnecve 15.1 14.1 a : one , 
Rapids ..16.9 15.4 4.5 14.9 100-149 gals. ...... 14.1 13.1 Mobile 14 ’ 13.4 
g Segneas ee. ae 4.5 14.9 as gals. & over 13.6 13°34 Montgomery 1 4 13.8 
hay Vise g 3 6.8 5 6.0 50-399 gals e° os ese 3 ' p .. - 
ee te + 1 is 6 16.1 5.5 is 8 400 gals. & over ... Kee 12.6 \tlanta, Ga 15. ee 13.4 
se. 18.0 16.5 5.5 15.7 Stanolex Stanolex Augusta 16.1 7.5 14.2 
Minn 18.1 16.6 5.5 15.8 _ Fuel A Fuel C Macon 15. 7.5 13.6 
Paul 17.9 16.4 5.5 15.6 1-749 gals eas eees 9.9 8.75 ictal - 13.2 
17.9 16.4 15.9 5.5 15.6 750 gals. & over ... 9.15 8.0 Savannah 14 i.o - 
es, la i7.3 15.8 15.3 5.5 15.0 Stanolex Furnace Oil Jacksonville, Fla 14 ‘ 13.2 
in ty 17.7 16.2 15.7 5.5 15.4 100 gals. Miami 15.2 ‘ 1 ; 
Mc 17.2 15.7 15.2 4.5 14.9 1-99 gals. & over Demenenio 14 13.1 
City 16.4 14.9 14.4 5.0 14.1 Indianapolis coceee 14.3 13.3 Aer en yore ; 
de- ph 16.4 14.9 (.5 14.1 Detroit ... 14.0 13.0 Tampa 14 S 13.2 
200 D 18.9 17.4 16.9 5.5 16.6 Milwaukee oven 14.3 13.3 
rrel Ss. D 18.4 16.9 16.4 5.5 16.1 Minneapolis cna °13.5 12.4 Taxes: 
t Kans 14.9 14.1 13.6 5.5 13.3 OE; BE veces ween 13. 12.3 Gasoline tax column includes these city & 
de- Nebr 17.2 15.7 6.5 14.9 — City ..... 12.6 11.6 county taxes: Mobile, 2c city; Birmingham, 1c 
: . 4 : Gasoline tax column includes these city county; Montgomery, lic city & ic county; Pen- 
Stamave ome te en taxes: Kansas City, 1.5¢; St. Jose hb. & St. sacola, 1c city. Other taxes not included in 
7 s. T.W. - suis, 1c. aphtha column includes 1.5c . , 
3 & etre EP 22.6 4.5 federal & state taxes, Iowa kerosine prices do prices: Georgia, kerosine, 1c; Montgomery, 
Fargo N. D 21.9 sigs no* include 4c state tax. State sales, occupa- kerosine & diesel, 1c; Mississippi, kerosine & 
Tse i a. Sah eee Seen o.2 tion, consumer & use taxes to be added where diesel, 0.5c. 
e ee, GTR dacones 21.4 5.5 applicable. 
e ndiar lis, Ind. ... 21.0 5.5 Effective Apr. 7. Effective Mar. 15 cor- Notes: 
Som oan ; . “ rect prices were 13.9 & 12.9 respectively ac- Consumer t.w. prices are same as net dealer 
city, Mo. ... 19.4 5.0 cording to company correction; shown incor- prices 
(Cont’d in next column) rectly in Apr. 6 NPN Effective April 11 
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REFINERY OPERATIONS 











Statistics 


7 (American Petroleum Institute figures in 
thousands of barrels of 42 gallons each. Gasoline 
Figures include reported totals plus esti- Production at Gas O11 & 
mate of unreported amounts and are Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Ol 
therefore on @ Bureau of Mines basis.) Daily Average % Operated Natural Blended Production Production 
Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Apr. 2 Mar. 26 Apr. 2 Mar. 26 Apr. 2 Mar. 26 Apr. 2 Mar. 26 Apr. 2 Mar. 26 
East Coast TeTTe 750 774 81.3 83.9 2.104 2 190 145 1.123 1.023 
Appalachian (Dist, 1) S6 72.9 69.5 288 31 42 73 90 
Appalachian (Dist, 2) 73 102.8 95.8 256 26 26 58 49 
a i: Mk abé ew deb cede 883 82.8 87.6 3,445 3 408 453 49 1,000 
Okla., Kans., Mo, 407 81.6 83.2 1,526 1,5 139 160 26 548 
Inland Texas .... 207 70.9 76.4 972 1 74 SS 176 167 
fd ee 1,287 82.5 80.8 4.243 4 : 605 1,677 1,415 
Louisiana Gulf Coast 442 96.7 99.6 1,414 1,329 352 318 4 572 
No. La. & Arkansas jtieeanenee 67 70.5 78.9 182 185 44 50 &3 111 
Rocky Mt. New Mexico (Dist. 3) 13 86.7 86.7 49 50 10 12 
Seeer Tee Bee. CEE, SG) cccccccccsscss 73 84.8 86.8 506 517 34 32 228 205 
DC. C@hsbbbhdns pOkbead denn sed 604606 SS1 84.2 83.7 2,650 2,545 85 95 1,161 975 
Total U. S.—B. of M. Basis........ *5,269 83.0 84.3 17,635 17,417 1,959 2,014 6.658 6,167 
s B. of M. Basis, E. of Calif 4,388 82.8 84.5 14,985 14,872 1,874 1,919 », 497 5,192 
t of Calif. Apr. 3, 1948 4,606 96.0 13,410 405 6,381 
Includes 366,000 barrels of foreign crude runs. 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gaseline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Apr. 2 Mar. 26 Apr. 2 Mar.26 Apr.2 Mar. 26 Apr. 2 Mar. 26 Apr. 2 Mar. 26 Apr. 2 
i See <Ateiees sila tein Se as led ces an i: 1,395 1,395 7,578 7,414 16,563 16.965 9,924 10,391 28,145 27.464 100.0 
Appalachian (Dist. 1) S2 S4 390 381 649 691 161 2,760 2,799 90.3 
SD GEE EE onsdese6évesdeecese 119 102 160 126 227 203 257 1,305 1,264 97.2 
oe ON Rarer Terr er ere 1,048 1,042 2,667 2,680 7,108 7,114 4 4,569 29,119 28,955 91.1 
Okla., Kans., Mo. .... 517 535 753 713 2,914 2,798 2 2,135 13,485 13,602 81.5 
Inland Texas ...... o 343 372 411 389 640 572 1,058 1,072 5,205 5,269 82.5 
ee oe eee wala ok a 1,649 1,535 2.667 2,654 8,735 8,573 9,102 9,283 19,856 20,454 97.1 
J fe ere ee 448 415 2,028 1,976 2,671 2,909 2,229 2,32 5,7 5,508 98.4 
No. La. & Arkansas ............. 123 114 382 503 975 853 199 164 2,527 73.3 
Rocky Mt. New Mexico (Dist. 3) 26 27 25 25 33 34 10 36 R0 25.3 
Other Rocky Mt. (Dist. 4) ..........000- 267 278 191 186 «1,140 1,087 726 780 93 3,864 86.3 
DE <i cscdatedeatebedeataseseeas 2,334 2,406 663 653 6,901 6,922 27,839 27,323 5,839 16,001 10.5 
eee Se mE, OE O,. TR, 000 00 ce cveee 8,351 8,305 17,915 17,700 18,556 48,721 58,710 8, 792 27,769 128,087 2.6 
S..-B. of M. Basis, E. of Calif 6,017 5,899 17,252 17,047 41,655 41,799 30,871 31,469 111,930 112,086 
t S. of Calif. Apr. 2, 1948 6,936 9,787 21,712 20,630 95,050 
— finished gasoline stocks included are {8,547,000 barrels 


U. S. Crude Oil Production 


(American Petroleum Institute 


WEEK ENDED 


figures) 











MILLIONS OF BARRELS 


0 
JFMAMJJASOND 


2 9 16 2330 
APRIL 


GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 





7 142! 


MAY 


268 4 I! 


18 25 
JUNE 








GASOLINE STOCKS (Dist. 5 Not Included) 


(MILLIONS OF BARRELS 





Apr. 2 Mar. 26 

Barrles Barrels 

(Daily Average) 
— *} rk-Penna.. 44,850 43 150 
ean F L vi ue aeow 1 600 1,390 
ar. 26 west virginia .... 6,950 7,100 
I Seeeee 50 50 
121 *Or southeast ° 6,350 5,600 
% OUP oa 4,250 4,000 
ol 22, 000 22 600 
81 174,900 173.500 
109 23,600 23,100 
a 43,900 12,900 
142 ee “* 300 300 
23 296,750 297,600 
165 k] i * 398,750 398,150 

78 ex 

178 1 26,300 26,800 
S06 2 134,150 139,400 
712 t 3 395,150 107,950 
7" t 4 198,950 204,450 
ag i ‘ - aseoee 40,200 42,050 
769 3 Texas a 267,450 273,000 
=09 Ot District 6 .. 93,850 97,550 
Z I 7-B 60,100 60,700 
7 I t TC ... 45,750 47,050 
0 I 2 wee 593,000 615,900 
a See rates tes 123,850 126,000 
AG I t 10 87,300 87,100 
295 Tot Texas 2,066,050 2,127,950 
409 Nort uisiana 116,700 117,300 
49 ouisiana 373,350 371,900 
uisiana 490,050 184.200 
. 80,100 81,550 
24 pl 106,850 103,900 
TTcrre eer 1,200 1,250 
: lexico—Southeast. . 133,250 134,500 
Ww \lexico—Other 300 300 
_ 129,700 133,100 
23,300 24,050 
65,550 64,000 
—_— 200 150 
. 951,600 950,800 
™ odawenene 5,072,400 5,130,450 
rade crude incl 58,200 56,200 
LS daily production in barrels of lease 
e mixed with crude and moved in 
elines (not included in above crude 

f tabulation. Week ended Apr. 2: 
‘ly ania 5,000 Texas Gulf 17,400 
Siana 3,350 Wyoming 700 
Gulf 13,400 California 3,150 

¥ ided .. 3,400 ae 
3, 1948 nd . 11,400 Total U. S. 57,400 
4 Uk Kansas, Neb. figures are for week 

“d 7 m. March 31, 1949. 
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CLASSIFIED 





DISPLAYED: Advertisements set in special type or with border— 
$10 . 


0 per column inch 


UNDISPLAYED: ‘For Sale’, ‘““‘Wanted to Buy’’, 
“Business Opportunities’’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


charge, $6.25 per insertion. 


“Help Wanted”, 


“Position Wanted’’—10 cents a word. Minimum charge §2 per insertion 
Box number counts 3 words. Copy must reach us by Wednesday 
preceding date of issue. 

All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements, 





For Sale 


FOR SALE: 1—12000 gal. horizontal storage 
tank, 5/16 in riveted, 10’2” x 20'’4” Dished 
heads. Good condition, price $750.00, QUAL- 
ITY GASOLINE CO., Marion, Ind, 


FOR SALE: 1634 gallon nine compartment 
streamlined semi-trailer with good 750 x 20 
10 ply tires. 2” lines with quick couplers 
$600.00 ROSS INDEPENDENT OIL COM- 
PANY, Canton, Ohio, Phone 8281 


For Sale 








FOR SALE 


600-Gal. three compartment Heil Tank 
mounted on 1936 Chevrolet Truck. This 
equipment is in very good condition. 
Tires are 90% new. Complete unit— 
$600.00 


BOX 165 








STEEL STORAGE TANKS 
Horizontal or Vertical—New. State re- 
quirements and gallonage required 

W. H. DYER CO., INC. 
1859-P Railway Exchange Bldg. 
St. Louis 1, Mo, 


FOR SALE 


STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


20—10000-Gallon, Tank Car Tanks, 
Coiled and Non-Coiled 


1—-5500-Barrel, Vertical, Bolted Type 
OTHER TANKS TOO! 

Also Complete Tank Cars! 
IRON & STEEL PRODUCTS 
INC. 

Founded 1930 
13456A S, Brainard Ave., 
Chicago 33, Illinois 


“ANYTHING containing IRON 
or STEEL’ 











FOR SALE 
Lubricating Oil Canning Equipment 


1 Six-pocket Sprague-Sells Quart Can 
Filler 

1 Standard Knapp 3ooster Elevator 
and Boxer 

1 Empty Can Feeder and Motor 

Good condition, taken out of service 

January 1, 1949 Located at Cyril 

Oklahoma As is, where is, $2,500.00 

ANDERSON-PRICHARD OIL 
CORPORATION 


1000 Apeco Tower 
Oklahoma City 2, Oklahoma 





FOR SALE 
1000 Gak., 5 compt., 1946 Chev. Com- 
plete. Pump, power take-off, meter 
hose reel, low mileage, ready to work 
$1975.00 
PENN ECONOMY OIL CO. 
Bedford, Penn’a. 




















FOR SALE 


DIESELS and PUMPS 


3 New unused 475 BHP 5 cylinder 
Baldwin Model VG Diesel Engines, 
one connected to Ingersoll-Rand Multi- 
stage Centrifugal Pump with Farrel- 
Birmingham Step-up Gear and two . 
connected to Worthington Horizontal 
Triplex Double Acting Pumps, all units 
complete with Falk Couplings, Lum- 
mus Coolers, other accessories. 
Location Ohio, immediate shipment. 
Direct inquiries to THE BUCKEYE 
PIPE LINE COMPANY, Joseph Steele, 
Purchasing Agent, Room 2200, 30 Broad 
Street, New York 4, N. Y. 








STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned-Painted-Tested 
Heavier-Safer-Cheaper 
Other Tanks Too 
Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 
NEWHALL-MARSHALL- 
WOOD, INC. 

30 Church Street 
New York 7, N. Y. 
Phone: COrtland 7-8090 











WANTED 


An opportunity to demonstrate 
the selling power of NATIONAL 
PETROLEUM NEWS’ Classified 


Advertising. 


If you’ve got something to sell 
to oilmen, whether it be storage 
tanks, compressors, tank trucks 
or your own talents, NATIONAL 
PETROLEUM NEWS’ Classified 


Ads will tell your story to the | 


greatest number of potential buy- 
ers. 


If there’s something you want 
to buy from oilmen, whether it 
be a bulk plant, a gasoline station 
or an individual’s skill and know- 
how, NATIONAL PETROLEUM 
NEWS will tell your story to the 
greatest number of potential sel- 
lers. 


See advertising rates and con- 
ditions which appear immediately 
under the page heading of the 
CLASSIFIED SECTION of this 


issue. Then..... 


Write Room 532 
1213 W. 3rd ST., CLEVELAND 13, OHIO 























Positions Wanted 


SALES EXECUTIVE, wide experience in Job 
bing and Retail marketing, market surveys 
real estate, sales promotion, TBA merchandis. 
ing and Sales Management. Graduate Eng 
neer. BOX 163. 





BULK SALESMAN: Wholesale fuel oil and 
other petroleum products. Twenty years ex. 
perience, Philadelphia Harbor area, including 
14 years as District Manager, major company 
seeks connection where this experience would 
be of value BOX 1658 


ADMINISTRATIVE ASSISTANT, accounting 
credit, personnel, systems, office management 
background; twelve years two Major oil com- 
panies refineries, divisions, head offices; ex 
cellent references; age 39; married; university 
graduate; willing travel locate anywhere 
United States; complete brochure on request 
BOX 170 





SALES EXECUTIVE desires connection 
a refiner-compounder preferably one that 
several company owned marketing outlets 
Permanent position wanted with opportunit T 
to invest in company in the future if possible 








20 years experience in the petroleum industr s 
sales promotion and management with a rge 
midwestern independent refiner Exce 
background and references BOX 171 

ene 

Positions Open 
li 

SALESMEN: If you have any knowledgs 
lubricating grease, here is a good opport 
Selling refiners, jobbers, compounders. § -2. 3 
bonus and expense Give complete det | Pr 
first letter BOX 162 
POSITION OPEN: Jobber. salesmar 
pendent distributor, sales to resellers 
sumers, full line petroleum and T.B 
complete personal history, salary desired 
ing and ultimate. BOX 167 
EQUIPMENT SALESMAN for New Jersey ar I 


metropolitan New York area Acquainted 
with oil jobbers and distributors for a fu 

of service station and bulk plant equipment 
Write full details, of experience, salary de 
sired, and qualifications BOX 166 


WANTED: General Manager for drum 
ditioning plant vicinity Ft Worth Texas 
Excellent opportunity for one with init 
Please answer by letter stating full qua 
fications BINDER COOPERAGE CO NV 
Cor, Delaware Ave. and Dickinson St I 


delphia, Pa 


OPERATOR WANTED: Small independent 
ber in Southwestern Pennsylvania handling 
unbranded gasoline and other petroleum 
ucts is seeking a capable operator wit 
take full charge of the business and make 
grow Owner is tied up in other mercl 





lines and cannot give it any attention ; 
full details in first letter, including expe r 
ind initial salary desired Replies kept , 
fidential. BOX 172 
. . 
Business Opportunity 
SOUTH EASTERN WISCONSIN Indepe ce 


lubricating oil marketer wants additiona 
put for plant Will package your o et 
from bulk and make shipments per y< I 
structions. BOX 160. 


Wanted to Buy 


WANTED: Up to 200 skid tanks for P.t 
900 gallons capacity, new or used, com) lyin 
with I.C.C. regulations. Write full deta is! 
BOX 169 
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Research on Transmission Fluids to Be Stressed in New Lab 





Torque converter, newest type of fluid drive for cars, is used by these Shell Oil 
scientists to test hydraulic fluids in a laboratory recently opened at company’s 
Wood River, Ill., refinery 


With the oil industry already hav- 
ing taken the first steps toward serv- 
icing automatic transmissions in gas- 
line service stations (see NPN 
March 2, p.24, Feb. 23, p.31, and April 
6, p.26), interest has been heightened 
n hydraulic fluids, their various pos- 
sible uses and the resultant benefits 

» the marketing segment of the in- 

stry 

Shell Oil recently opened a new hy- 
raulic fluid laboratory at its Wood 
River, Ill, refinery. In announcing 

ning of the lab, F. S. Clulow, man- 
ifacturing president, predicted 
fluids to “transmit 
power in cars of the 


vice 
reased use of 

ractically all 
iture 

and trens- 

said fluids may be 


vow used in brakes 


sions, he used 


built-in jacks, steering mechan- 
sms and raising and lowering win- 
Other possible uses include 


operation of constant-speed gen- 
rs and of temperature-regulat- 
ng devices. The first would extend 
battery life; the would pro- 
me engine life by insuring adequate 
temperature control during’ cold 
veather, light-load operation as well 
4S in sustained driving at high tem- 


eratures, 


second 


Tie new Shell laboratory is intend- 
develop fluids for these various 


With the possibility of all oil com- 
ani-s getting in on future servicing 
I itomatic transmissions in serv- 

tations, research into transmis- 
ion fluids is expected to be stepped 
‘p— f it hasn’t already been stepped 
‘Pp «Ss a result of the report sub- 
ult d to the API Lube Committee 
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in February. At that time a study 
panel reported that servicing of au- 
tomatic transmissions in gasoline sta- 
tions is not only desirable but prac- 
tical. Confidence was expressed that 
the oil industry could do as good or 
better a job than is being done pres- 
ently by automobile outlets. 


Gulf Oil Co. First Used 
Television 10 Months Ago 


In the rapidly developing field of 
television advertising, Gulf Oil Co. 
claims the distinction of having pre- 
sented the first “simulcast,” a simul- 
taneous radio and television airing 
regularly scheduled network 
program. 


of a 


This was with Gulf’'s “We The 
People” program, a radio veteran of 
six years, which last June made its 
TV debut. Direct video broadcasts of 
the show now reach the six East Coast 
stations of the Columbia Broadcast- 
ing System TV network every Tues- 
day night. In addition filmed or 
kinescope versions of this show are 
televised in Midwest and southern 
cities of Gulf’s marketing territory. 

Besides ‘““‘We The People” Gulf has 
a second half-hour television pro- 
gram, the “Gulf Road Show” which 
is presented every Thursday night 
over the Seven-Station National 
Broadcasting Co. East Coast TV net- 
work. On the air since last Septem- 
ber, “Road Show” is also kinescoped 
over a dozen or more other stations 
in the South and Midwest. 

For a report on what other oil com- 
panies are doing on television, see 
March 23 NPN, p. 66. 











Custom Built | 


TRUCK TANKS 


Any Style | 
| Any Capacity | 








line trade. 


| For the fuel oil and gaso- 
| Equipped 
| with Pump and Meter, if | 
| desired. We manufac- | 
ture to your specifica- | 
tions. Telephone us col- | 


lect for information. 


ALLIED TANK TRUCK 
EQUIPMENT COMPANY 


2161 N. Second St., Philadelphia 22, Pa. | 
Garfield 3-5619 




















Attention! 
OIL 


COMPOUNDERS 


IN 
CALIFORNIA, UTAH 
OREGON, WASHINGTON 
MONTANA, GEORGIA 
AND FLORIDA 


Due to increase in freight rates we 
desire to make connections with 
plants throughout the U. S. where 
we do not now have such connec 
tions, to ship our orders under 


private label. 


We require mid-continent conven- 
tionally refined paraffin base mo- 


tor oils. 


Nationally known, old firm, rated in 


Dun and Bradstreet. 


WRITE 


BOX 128 


National Petroleum News 
CLEVELAND, OHIO 











BARGING ON OL’ MAN RIVER 





Oil Barges Battle Way Through Ice 
To Bring Products to Twin Cities 


During the navigation season, Dorothy Warren writes for NATIONAL 
PETROLEUM NEWS a column on oil barging on the Mississippi. She has 
been covering river activities for the St. Paul Dispatch-Pioneer Press 
for 12 years. Her first column appeared in March 16 NPN, p. 41. 


By DOROTHY WARREN 
NPN Special Correspondent 


Motor-vessel Anker Christy of the 
Pure Oil Steamship Co. may have 
won the honor of being the first boat 
of the season into the Twin Cities 
March 29, but it was not without a 
battle through a 14-inch ice blockade 
in Lake Pepin, 54 miles below St. 
Paul. 

Enjoying the traditional steamboat 
hospitality of black coffee in the gal- 
ley of the Christy docked in St. Paul, 
I heard the story of the 19-hour run. 
Genial Capt. John W. Abel of Mem- 
phis was my host, along with St. 
Paul Capt. Roy Wethern, pilot 
aboard. 

The Christy entered the lake about 
7 a.m. March 28 and was out of the 
upper end at 2 a.m. the following 
day only to encounter heavy fog, 
which held up the boat for three 
hours. By 6:30 p.m. the vessel was 
dropping off two barges at the W. H. 
Barber St. Paul terminal and shortly 
after continuing up river to Minne- 
apolis for Pure Oil. 

It was the experienced hand of 
Capt. Wethern during two six-hour 
watches that brought the towboat 
and three barges of gasoline safely 
through most of that 20-mile sheet 
of solid ice in the Lake Pepin bottle- 
neck. He is a veteran of 40 years’ 
piloting on the upper river. The other 
watch was handled by Richard 
Schickling of Prescott, Wis. 


When three miles in the lake the, 


towboat encountered its first trouble 
as the barge tow, strung out three 
long, started “running away” getting 
out of line, Capt. Wethern said. About 
that time the Coast Guard buoy ten- 
der, Sycamore, setting up aids below 
the lake, came to the rescue, 

The cutter with its bow hooked 
to the stern of the towboat backed 
up and cut a hole in the ice so that 
the towboat could back downstream 
far enough to straighten out her 
tow. The cutter has only 400 horse- 
power, while the Christy has 1,200. 

“There wasn’t even a crack in that 
sheet of ice,” Capt. Wethern recalled. 
“And to make matters worse, it was 
a very dark night with the govern- 
ment channel light blinking at Maid- 
en Rock, Wis., and that not always 
visible. Lights of the town were too 
far off to be of much help as land- 
marks.” 

The Christy cut her own channel 
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by smashing down the ice as it gath- 
ered in front of the lead barge. Some 
5,000 tons of pressure crumpled the 
blockade, Capt. Wethern said. 

It was rough going downstream 
through the lake for the Christy, too, 
according to the St. Paul office of 
U. S. engineers. It required about 
eight hours to negotiate the 20-mile 
stretch. The ice field broken by the 
passage of many towboats had shifted 
with the wind and, no doubt, was 
closing the channel again. A light 
tow has the tendency of getting out 
of hand in ice and sliding up onto the 
floes. Following the Christy down 
through the lake was the E. B. In- 
gram, Emory T., Francis Hougland 
and Camilla. 

Lake Pepin with its ice has been 
a bottleneck to early navigation since 
the first boats made their way up- 
river to St. Paul. in the 1840's. 
Steamboats would gather at Read's 
Landing at the foot of the lake and 
wait for the ice to go out and then 
race upriver. Free wharfage for the 
year at St. Paul was offered the win- 
ning boat. Stephen Hanks, cousin of 
Abraham Lincoln, brought the Galena 
in first in 1857. 


Oil Products in the Lead 


With the navigation season under- 
way less than a month on the upper 
Mississippi, petroleum products are 
already in the lead, according to 
Lockmaster George Johnson at the 
Keokuk lock and dam. 

Only one coal tow was reported 
among the first 10 tows. Coal ton- 
nage was 4,500 compared to 48,000 
tons of gas and oil. The Lake Tank- 
er’s Twin Cities had the largest car- 
go, with 8,000 tons in four barges for 
Shell at Bettendorf. 

Fifteen oil tows for the Twin Cities 
are now in the upper river with 
five deliveries made during the first 
three day’s of the navigation there, 
which opened March 29 with the ar- 
rival of Pure Oil’s Anker Christy. 

Due in during the week of April 3 
were the Twin Cities for Shell, Kan- 
sas City Socony, and the Minnesota 
Husky, Husky No. 1, Chillie Simpson 
and Johnny Walker, all for Western 
Oil and Fuel Co., Minneapolis. 

Northwestern Refining Co.,_ St. 
Paul Park, Minn., was scheduled to 
receive its first crude oil shipment 
of 35,000 bbls. by river barge April 
8 with the arrival of the towboat 


Meriweather Lewis. The cargo wa 
loaded April 2 at Wood River, Il. 

Towing equipment is being supplie 
jointly by Phillips Petroleum Co, an: 
Butcher-Arthur Inc. Barges are o 
the new articulate type. A round 
trip will require only nine days il 
comparison with the 17-days towin; 
service the refinery had two year 
ago. This faster service will mean 
greater total of oil delivered by the 
close of season in November. 

First at La Crosse 

Cape Zephyr with four barges of 
petroleum products was the first tow- 
boat of the season March 20 in La 
Crosse, Wis., where it was delivered 
to the terminal of Barnly Associates, 
Inc. This terminal began operations 
last May and received its first oil 
tow in July of that year. The com- 
pany is terminaling for others as 
well as handling its own products. 

The name, “Barnly’’, is a combina- 
tion of three names, those of F. E. 
Yerly, president; his brother-in-law, 
Robert. Farnam and his lawyer John 
Bunge. The “‘B” is Bunge, the “Arn” 
from Farnam and the “ly” from Yer- 
ly. It was chosen as a name that 
would be suitable and original. 

This terminal is located on the 
Black River about one mile from its 
confluence with the Mississippi River 
at La Crosse. It is adjacent to the 
Texas Co. terminal. Wadhams’ ter- 
minal is located about one quarter 
mile from the mouth. 

Barnly property covers approxi- 
mately nine acres and has two tanks 
of 25,000 bbls. capacity. The termi- 
nal’s pump barge has a capacity of 
1,000 g.p.m. A loading dock has fa- 
cilities for tank cars and transports 
Space is available for several addi- 
tional tanks but none are planned 
for the present year. 

Mr. Yerly is' president, Paul 
Downey, vice president, and Mr. 
Bunge, secretary. 

New Sohio Towboat 

Within a few weeks a new 150- 
foot Sohio towboat will be coming 
off the ways at the St. Louis Ship- 
building and Steel Co. The 3,200-hp., 
twin-screw vessel is being completed 
for the Sohio Petroleum Co., Cleve- 
land. It will be powered by two Gen- 
eral Motors Diesels of 1,600 hp. each 
Expected for delivery at the same 
shipyard about June 1 will be the 
towboat St. Louis Zephyr for Streett 
Towing Co., St. Louis. 

Replacing Multiple Lines 

The Ohio Oil Co., whose main rive! 
installations are at Hartford (Wood 
River), Ill., announced March 21 that 
it has set aside a fund of $10,000,()00 
to cover the cost of replacing multl- 
ple lines of the portion of its trunk 
pipe line between Wood River and 
Lima, Ohio. A single “big-inch’’ line 
will be used, thereby increasing the 
capacity of the system as well 4s 
effecting a reduction in the cost of 
operations. Orders have been placed 
for the pipe and construction of the 
line will start as soon as the material 
can be obtained, the company said 
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=| NEOPRENE-COVERED HOSE 
: | WINS OUTDOOR EXPOSURE TEST 
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... by far the best we have ever tested,” says manufacturer. 
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Hose sections covered with ordinary rubber. 
Exposed the beginning of July, 1942. Photographed 
July, 1944. Were badly cracked after four weeks... 
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Yes, that’s the verdict of a prominent hose manufacturer who con- 
Paul ducted this long-term exposure test. His test rack is shown above. The 
Mr. — . : 

superiority of neoprene-covered hose over hose with ordinary rubber | 

A 


covers is readily seen by comparing the photographs on the right. The 


unserviceable after two years. 











_ hose with the ordinary rubber cover is no longer serviceable after only Hose sections covered with neoprene. (A 
ning tw years’ exposure to sunlight and weathering. The neoprene-covered smooth finish. (B) Wrapped finish. Exposed con- 
5 e ° . > me 9 Par a _ . 49 P —_ . Te , . 
ship- hose is still in perfect condition after seven years’ exposure under the tinuously since May, 1942. Photographed February, 
ae 1949. Condition perfect. 
-hp., sarie conditions. 
eted sa — . ° R Hi 
leve- l‘o users of hose these results are significant. For the life of any hose FREE! THE NEOPRENE NOTEBOOK 
Gen- depends mostly on the life of the cover. If it cracks from sunlight and ii 
weresting stories. 
ach. weathering, it loses resistance to abrasion, cutting and chipping. And, new, unusual appli 
‘ame . . . . at is oO ieopren 
ne as exposure cracks get deeper, the braid reinforcement is exposed to [ite & ft do’ mee 
acl attack from sunlight, moisture, oils, grease or chemicals. The final : Nemours & Co 
° ° > (Inc.), Rubber Chem 
result is always the same . . . a worthless piece of hose. letite Miteidie Bie 
‘ ‘ . " ‘ . ‘ Wilmington 98, Del. 
u'll keep hose in service longer if you insist on a neoprene cover. 
river And if you’re using oil or air hose, make sure the tube is 
yo at neoprene, too. For neoprene resists all these deteriorating 
000 influences . . . sunlight and weather, heat and ozone, 
ulti- gre ‘se and oil and most chemicals. And your supplier can 
runk ish a neoprene hose to meet your exact requirements. 
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BET'ER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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About Oil People 








Young Jobbers 


Thirty-two-year-old = _H. Halsted 
Park, Jr., is vice president of H. H. 
Park, Inc., distributor of Gulf Oil Co. 
products, Katonash, N. Y. He is con- 
cerned with sales, purchases, credit, 
correspondence and similar manage- 
ment functions. 


Hal is the son of Harold H. Park, 
president and founder of the com- 
pany. Mr. Park marked his 40th 


anniversary as head of the company 
on March 1 this year. (See NPN 
March 16, p. 70). 

After completing his education at 
the Valley Ranch School, Valley, 
Wyo., and at the University of Vir- 
ginia in 1937, young Hal joined his 
family on a world cruise, visiting 
such points as South America, South 
Africa and Asia. Upon his return, he 
entered his dad’s business on a full- 
time basis. Previously he had spent 
several summers in the business dig- 
ging tank holes, painting gasoline 
station equipment and driving trans- 
port delivery trucks. During 1938 and 
1939, Hal went abroad again to visit 
friends who were engaged in the pe- 
troleum business in Italy. 

Hal is a veteran of almost 
years World War II service. He 


five- 
en- 


tered the U. S. Army in January 
1941 and became aide-de-camp to 
srig. Gen. Baehr, commanding gen- 


eral, VI Corps Artillery. He held that 
assignment until his discharge in 
December, 1945 as a captain. His 


u 
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Attending a business session of the Missouri Petroleum Assn.’s annual 





Mr. Park 


service took him to North Africa and 
Europe and included the campaigns 
at Cassino and Anzio, Italy, and the 
invasions of Southern France, Ger- 
many and Austria. 

Married and the father of a three- 
year-old son. Hal also finds time 
to devote to his interests in antique 
cars and in boating. 





Lionel Jacobs, for almost 10 years 
president and majority stockholder 
of Automatic Heat, Inc., of Philadel- 
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convention in Kansas City last month were 


phia, became chairman of the board 
April 1. J. A. MacDougall, formerly 
manager and assistant treasurer, be- 
came president and treasurer. Mr 
MacDougall was associated with th: 
operation in Philadelphia for a num- 
ber of years prior to the branch be- 
ing sold by Timken Silent Automatic 
Division to Mr. Jacobs and his 
sociates. 


as- 


Mr. Jacobs—who for some time has 
had an interest in V & E Products, 
Inc., of Schuylkill Haven, Pa., manu- 
facturers of steel heating boilers, 
stoker boiler _ units, centrifugal 
pumps and mining equipment—with 
his son Bruce, will distribute V & E 
products and other lines of heating 
equipment in several eastern states. 
In addition, Mr. Jacobs, who has 
been elected executive vice  presi- 
dent of V & E, will be responsible 
for the company’s national distribu- 
tion. 


* * * 
Michael L. (Mike) Benedum, oi! 
wildcatter, is now working on a 


project to convert 4,000 acres of coal- 
stripped and impoverished land in 
southeastern Ohio into a model cattle 


ranch and agricultural plant. Pro- 
gram will include soil rebuilding 
strip-mine reclamation, extensive 


fencing of pastures, development of 
hay and grain fields, and restoration 
and modernization of every  farn 
building. 


CY 


Ji 


these 


association directors (left to right): D. S. Caldwell, Richland; Melvin Hall, Noel: Earl Baumgardner, Poplar Bluff (mew director): 
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W. P. Stevenson, Kahoka; C. N. Jackson. Mendon. and J. A. Salter, Kirksville 
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This Week 
Continental Oil Company 
Salutes... 





Npws 


Best friend of tobacco men... that’s Hubert M. Howell of 
Goldsboro, North Carolina. 





For Mr. Howe!l!, Conoco jobber in the heart of the bright 
leaf tcbacco country, has made the tobacco farmers’ prob- 
lems his problems . . . and built up a thriving business for 
the Howell Oil Company in the process. 







Mr. Howell got his start by bartering. In his one truck, 
“Asthma,” he visited the farmers, swapping them petroleum 
products for farm products. His only revenue was what he 
could get for this produce in town. Thus, by accepting as 
payment only what the farmers had to offer, Mr. Howell 
won lasting friends and customers. 










When the time came 








as it did around 1939—that these 
farm.ors started to burn kerosene instead of wood in their 
tob:co-curing barns, guess who got their business? And 
gues what products Mr. Howell chose to distribute? Sensing 
a ke ner competition for this new farm business, he changed 
to n tionally-advertised Conoco products—and ever since 
has cen glad he did! 
T. lay Mr. Howell keeps his plant open 24 hours a day 
duri: + the 7-8 week curing season. During the last two- 
mon 1 season, Mr. Howell estimates that 3,000,000 gallons 
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Hubert M. Howell 
Goldsboro, North Carolina 


of kerosene and 1,000,000 gallons of #2 fuel oil were used for 
tobacco curing alone in the vicinity of Goldsboro! 


‘ 


Today more and more of these farmers are “‘going mechan- 
ical’’—tractors are replacing mules throughout this area. 
And these tractors run on Conoco products supplied by the 


tobacco man’s friend, Hubert M. Howell. 


It’s a pleasure for Continental Oil Company to salute 
Mr. Howell . . . and the thousands of other jobbers, whose 
ability, integrity and enterprise have done so much to es- 
tablish the record of service set by the oil industry. 


Continental and Mr. Howell owe much to each other. 
Working together, with mutual confidence, has made ours a 
profitable partnership. And it is partnerships like this that 
have been responsible for Continental’s stability and growth 
through 74 years of consistent progress. 


We'd like more such partnerships. If you are interested in 
growing with Conoco products, why not write to Continental 
Oil Company office nearest you, or to Ponca City, Oklahoma? 
If you’re not within reach of Continental’s gasoline supply, 
perhaps you would be interested in merchandising the na- 
tionally advertised Conoco Nth Motor Oil. 
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ABOUT OIL PEOPLE 


The following personnel changes 
have been made at Deep Rock Oil 
Corp.: C. W. (Budd) Dyniewicz, man- 
ager of the TBA sales department, 
was given the additional title of man- 
ager of the merchandising depart- 
ment and made responsible for the de- 
velopment of all sales promotion and 
advertising programs. He joined 
Deep Rock 15 years ago in a sales 
capacity and has since worked in 
both the retail and wholesale sales 
departments. William W. Rice, 
manager of Deep Rock’s products 
supply and distribution department, 









has moved up to manager of the 
newly created special products de- 
partment. He joined Deep Rock in 
1930 after previous. service with 
Pierce Oil Corp. and Barnsdall Oil 
Co. ... His successor as manager 
of products supply and distribution is 
Ralph J. Gaden, former assistant 
manager of that department. Mr. 
Gaden started with the accounting 
department in 1926, then transferred 
to the marketing division in 1939. 

. James P. Ford has been named 
area manager of the Northwest sales 
area. His headquarters are at Min- 





BUILD UP BASE STOCKS 
WITH ORONITE LUBE OIL ADDITIVES 


Top performance of today’s heavy duty and premium motor 


oils is made possible with Oronite Lube Oil Additives. 


Excellent detergency, maximum oxidation and corrosion 


stability of these high quality additives as- 


sure superior lubrication and longer engine 


life under the toughest operating conditions. 
Whether you need complete balanced 
additives ready for blending into suitable 


base stocks or special additive formulations, 


Oronite can supply you. 


ORONITE 
CHEMICAL 


CLUS 


The Name te Wateh in Chemicals 











38 Sansome St., San Francisco 4, California « 30 Rockefeller Plaza, New York 20, N.Y. 
Standard Oil Bldg., Los Angeles 15, California » 600 So. Michigan Ave., Chicago 5, Illinois 
824 Whitney Bldg., New Orleans 12, Louisiana 









neapolis where he is responsible for 


sales in North and South Dakota and 
Minnesota. He first joined Deep Rock 
as secretary to the president follow- 
ing service in World Warl. He since 
has filled several positions in the 
marketing division. 

ok * - 

Edwin R. Smith has transferred 
from his post as merchandising man- 
ager of the Baltimore sales division, 
Esso Standard Oil Co., to become 
assistant general sales manager of 
Carter Oil Co., another subsidiary 
of Standard Oil Co. (New Jersey). 
He joined Esso in Cumberland, Md. 
in 1929 and held various sales man- 
agement assignments in Baltimore 
since 1941. 


* * * 


R. T. Seidel, division manager of 
Shell Oil Co., Minneapolis, has been 
named Minnesota state chairman of 
the Oil Industry Information Com- 
mittee. He replaces T. B. Murphy 
who has been transferred from Min- 
neapolis to Chicago as general man- 
ager of the sales department, Deep 
Rock Oil Corp. Mr. Seidel is former 
chairman of the Twin Cities OIIC 
He has more than 29 years’ expe- 
rience in the oil industry, the past 13 
in an executive capacity with Shell 
Oil. 


‘* 


Four new active members of th 
Kentucky Petroleum Marketers Assn 
are: Imperial Oil Co., Owensboro 
Imperial Petroleum Co., Lexington 
Martin Oil Co., Carbondale, Ill., and 
Taylor Tire Co., Lexington. . . Sew- 
ell C. Harlin, association president in 
1938 through 1940 and a director un- 
til his retirement from the oil busi- 
ness in the fall of 1948, has been 
made an honorary life director in 
the association. He is the third man 
so honored. The other two are W. S. 
Glore, Sr., Danville, and the lat 
W. F. Gardner. 


Floyd R. Newman, retired Cleve- 
land oil man who recently donated a 
million dollars to Cornell University 
(See NPN March 2, page 38), was 
married in New York recently to 
Mrs. Helen Anderson, also of Cleve- 
land. 


* * * 


Raymond A. Magee, president ol 
the 25-year-old Magee Oil Co., Ber- 
lin, Md., is building a new porceiain 
steel service station in Selbyville, Del 
He also is putting in a truck servic 
addition at another outlet in Berlin 
and has added 60,000 gals. to ulk 
storage this past winter. Mr. Mage 
is district governor of District 22 0! 
the Lions Club, a 32nd degree Mason 
and is a director in both the Ex- 
change & Savings Bank and the Ber- 
lin Building & Loan Assn... Vice 
president of the company is Paw! F. 
Magee. 
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ABOUT OIL PEOPLE 


Capt. John Boyd, USN, until re- 
contly executive officer of Armed 
Services Petroleum Board, is due to 
leave Washington for Pearl Harbor 
where he will be area petroleum of- 
fiver. ... In another ASPB change, 
(mdr. George C. Shepherd, Jr., has 
ved to the board’s plans division, 
replacing Cmdr. W. V. McKaig, who 
has been transferred to command of a 
ship at Norfolk, Va. Cmdr. Shepherd 
has been heading up ASPB’s tech- 
nical division. 





* * ~ 


Lawrence R. Alley has been named 
assistant executive secretary of the 
Interstate Oil Compact Commission, 
replacing W. G. Dahlgren, resigned. 
For the past 14 years, Mr. Alley has 
been with the Oil and Gas Conserva- 
tion department of the Corporation 
Commission of Oklahoma and was as- 
sistant director of conservation when 
he resigned to join the compact com- 
mission. He had been serving on 
the compact’s Regulatory Practices 
Committee since 1942. 


* * * 


Burford Oil Co., Doniphan, Mo., 
headed by Jerome Burford, has put 
in 16,000 gals. additional storage at 
each of three bulk plants. Other of- 
ficers in the 26-year old company in- 
clude: P. J. Burford, vice president, 
and D. W. Burford, secretary. 


* * * 


Vern G. Carrier, assistant adver- 
tising manager, Esso Standard Oil 
Co., will serve as a member of the 
seven-man “Brand Names Day— 
1919"" Committee of the Brand Names 
Foundation which held its annual 
business meeting and officer elec- 
tions April 12 at the Waldorf-As- 
toria, New York. 


* * 


N. H. Perry, vice president in 
charge of pipe line operations, Gulf 
Oil Corp., has retired. His successor, 
with the title of general manager of 


pipe lines, Houston division, is J. L. 
Irvin, former general superintendent 
of pipe lines. . . . Mr. Irvin has been 


with Gulf since 1917. He served in 
France during World War I, and 
upon his return progressed through 
various machine shop positions to be- 
come assistant chief engineer in 1929. 
Later he became assistant general 
superintendent of pipe lines and was 
naiied general superintendent of pipe 


iin in 1946. ... Mr. Perry was 
ele ted a vice president three years 
if and, prior to that time, served 


lor 27 years as general superintend- 
ent of pipe lines. 

hite River Oil Co., Batesville, 
Ar), distributor of Phillips Petroleum 
Co. products, is completing plans for 
he establishment of a bulk plant in 
Eas Calico Rock, Ark. 
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In Scheherazade's 
tale of Ali Baba, 
giant olive-oil jars 
delivered the 40 
thieves safe and 
sound — providing 
perfect protection 


Today - Your Products Are 
Delivered Safe and Sound 


when you ship them to your customers in 


INLAND STEEL 
CONTAINERS 


The products you make so carefully 
deserve the finest protection in ship- 
ment: Inland Steel Containers. 

Everything from the thinnest liquids 
to semi-solids is absolutely safe in trans- 
it. Strength, color, quality, and purity 
are unimpaired, Your customers receive 
full measure and full quality. 

The complete Inland line offers you 
just the steel shipping container you 
need. Tested linings safeguard products 
that require special protection. 

Select your drum or pail from our 
standard line, or submit special prob- 
lems to our laboratory experts. 


Inland Steel Containers — Sturdy, leakproof; 
in capacities from 3 to 55 gallons, with out 
standing structural and design features for 
added strength. Available with your own 
trademark lithographed in full color. DP-5 


INLAND STEEL CONTAINER CO. 


6532 South Menard Avenue, Chicago 38, Illinois 
Plants at: CHICAGO © JERSEY CITY © NEW ORLEANS 


Visit the Inland Steel Container Exhibit Booth 614 
National Packaging Exposition 
Atlantic City Auditorium, May 10-13, 1949 





Contatner: Shectaltsls 







It's better to ship in steel! 
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These seven oil jobbers were attending their first meeting of the National Oil Jobbers Council at Pine Bluff, Ark., March 21-22. 

Left to right are: E. F. Bock, president of Iowa Independent Oil Jobbers Assn.; C. Wylie Stalter president of Georgia Inde- 

pendent Oil Men’s Assn.; C. C. Abercrombie, president of Kansas Oil Men's Assn.; Howard L. Parker, Independent Gasoline 

Distributors Assn. of Kansas; Dale E. Andrews, president of Wisconsin Petroleum Assn.; John L. Bero, president of Northwest 
Petroleum Assn.; G. D. Givens, Jr., head of Jobbers Division, Kentucky Petroleum Marketers Assn. 


J. Parks Gwaltney (center), chairman of the National Oil Jobbers Council, is shown 
with R. H. Green (left), president of the Arkansas association, and C. K. Elliott, past 
president of the Arkansas group 


Eugene T. Singer, senior vice pres- 
ident and director of Standard-Vac- 
uum Oil Co. who began his career 
37 years ago as an accountant in 
Hong Kong, has retired. He first 
spent 12 years in Hong Kong, several 
years in New York, then two years 
organizing accounting procedures in 
offices from Bombay to Tokyo. He 
was named treasurer in 1934, and in 
1937, while on special assignment to 
Australia and New Zealand, helped 
organize oil exploration in Papua and 
New Zealand. He became a director 
in 1939 and vice president in 1942. 
He was prominent in reorganization 


72 


of Standard-Vacuum’s facilities which 
were over-run by the Japs. He helped 
develop the company’s employe bene- 
fits and executive training plans. 


* . 


Cc. E. (Chuck) Coffman, secretary 
of the Detroit Oil Men’s Club, says 
the club is ‘“‘shooting for 150 members 
by the end of this year.” Here are 
the newest members: Carl R. and 
Charles E. Ely, C. R. Ely & Sons; 
Tex Evans and Norman J. Levey, 
Graco Sales & Service; J. W. Tor- 
rence, Torrence Oil; Frank J. Swin- 
dell, W. C. Love and H. E. Prunty, 


Standard Oil Co. (Indiana); P. H. 
Kennedy, Victor Oil; G. E. Weber, 
Detroit Southern Pipe Line; G. E. 
Potter, Louis Rose Refining, and 
Frank B. King. 
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OUR TRADE-MARK AND OUR SLOGAN 


“BUILT FIRST TO LAST" guarantees that our first consideration 
is to design and build a product that will last and give the 
utmost in service. Since 1907 we have stressed ‘‘Built-In 


Quality" in every job we turn out. We at Farrell's are proud 


of this quality and would appreciate an opportunity to 





demonstrate to you that Farrell products are — 


"Built First to Last" 





FARRELL MFG. COMPANY 


Joliet, Illinois 





CONNECTICUT 
Bridgeport 
Hartford 

DISTRICT OF 

COLUMBIA 
Washington 

FLORIDA 
Jacksonville 
Miami 
Tampa 

ILLINOIS 
Chicago 

INDIANA 
Fort Wayne 

MAINE 
Portland 

MARYLAND 
Baltimore 


SUN 


SUN LUBRICANTS 


MASSACHUSETTS 
Boston 
Lawrence 
Revere 
Worcester 

MICHIGAN 
Detroit 
Flint 
Grand Rapids 
Hamtramck 
Lansing 
River Rouge 

NEW JERSEY 
Atlantic City 
Camden 
Hackensack 
Newark 
South Amboy 
Trenton 


Hamilton 


SUN OFFICES 


NEW YORK 
Albany 
Big Flats 
Binghamton 
Buffalo 
Kingston 
Long Island City 
Middletown 
Newburgh 
New York City 
Oceanside 
Olean 
Oneonta 
Peekskill 
Pelham Manor 
Poughkeepsie 
Rochester 
Syracuse 


CANADA 


London Montreal 


OHIO 


Akron 
Cincinnati 
Cleveland 
Columbus 
Dayton 
Marietta 
Toledo 
Youngstown 


OKLAHOMA 


Tulsa 


PENNSYLVANIA 


Allentown 
Beaver 
Brownsville 
Chambersburg 
Erie 

Exeter 
Greensburg 


Toronto 


Harrisburg 
Johnstown 
Lancaster 
Lewistown 
Malvern 
Marcus Hook 
Philadelphia 
Pittsburgh 
Reading 
Williamsport 
Willow Grove 
York 


RHODE ISLAND 


Providence 


TEXAS 


Dallas 


WEST VIRGINIA 


Huntington 
Wheeling 


OIL COMPANY « Philadelphia 3, Pa. 


In Canada: Sun Oil Company, Ltd. 
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